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AP  RADIOPHOTO  — 
by  Alvin  J.  Steinkopf 
—  Refugees  and  ruin 
in  Smolensk. 


first  with  the  Story  -  and  the  Pictures! 


On  August  11,  Alvin  J.  Steinkopf,  born  in 
Minnesota, now  an  ace  war  correspondent  for  this 
newspaper  through  its  membership  in  the  Associ¬ 
ated  Press,  became  the  first  American  newspaper¬ 
man  to  enter  Smolensk  and  tell  the  story  of  the 
German  conquest  of  this  battered  Russieui  city. 


To  American  newspaper  readers  it  was  evidence 
£Lnew  of  the  service  being  performed  on  their  be¬ 
half  by  AP  men  the  world  around;  to  AP  news¬ 
papers  it  was  2u\other  outstemding  "beat”;  to  Stein¬ 
kopf  it  was  all  in  the  day’s  work. 


Not  only  that,  but  Steinkopf  had  his  camera 
with  him  aind  took  pictures  of  its  blasted,  ruined, 
littered  streets.  Transmitted  by  radio  and  AP 
Wirephoto,  they  appeared  in  Associated  Press 
newspapers  throughout  the  country. 


■H*  On  June  8,  Daniel  De  l.uce,  of  AP’s  foreign 
staff,  cabled  an  exclusive  story  indicating  Russia 
and  Germany  would  fight  before  the  m  .nth’s  end. 
There  has  been  beat  after  beat  since  for  AP. 
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Nosh-Kelvinator  Says  Advertising  Will  Be 
Reduced,  Depending  on  Number  of  Autos 
And  Refrigerators  They  Can  Build 


advertising  is  on  the  wrong  side  of  a  pincer  movement. 

From  one  flank  it  is  harassed  by  curtail^  production  due 
to  defense  orders.  And  from  the  other,  there  is  cold  evidence 
th»t  various  government  agencies  and  political  personalities, 
some  of  whom  already  have  made  separate  assaults  on  advertis¬ 
ing,  are  now’  marshalling  their  forces  for  one  giant  attack  on 
this  essential  arm  of  business. 

The  future  as  well  as  the  very  existence  of  advertising  is 
as  uncertain  and  unpredictable  as  the  future  of  business,  or  of 
this  country,  or  of  our  way  of  life.  Against  a  background  so 
charged  with  ifs  and  buts,  few  men  have  the  foresight  to  chart 
the  future  course.  But  a  consensus  of  the  brains  that  create 
and  pay  for  the  advertising  that  is  now  trapped  in  this  pincer 
movement  may  point  to  the  strategy  that  will  be  taken  and  at 
least  reveal  the  hopes  or  fears  of  the  business. 

With  this  in  mind,  Editor  &  Pub- 


question  in  my  mind  that  advertising 
will  continue  to  fill  a  vital  business 
need,  it  is  impossible  to  say  whether 
the  volume  will  be  reduced  until  the 
results  of  changes  now  in  progress  are 
apparent,  and  until  this  country’s 
course  with  regard  to  actual  particip>a- 
tion  in  the  war  is  settled. 

F.  R.  FELAND 

Treasurer;  Batten,  Barton,  Durstine 
&  Osborn 

Indications  are  that  estimates  made 
in  January  and  again  in  June  on 
clients’  expenditures  for  third  and 
fourth  quarters  of  1941  will  be  met  or 
exceeded.  This  is  without  reference 
to  new  accounts  obtained  during  the 
year. 

J.  M.  MATHES 
President,  J.  M.  Mathes  Co. 

One  of  our  larger  clients  is  making 


G.  W.  MASON 
President,  Nash>Kelvinator  Corp. 

We  do  have  very  substantial  de¬ 
fense  contracts.  Advertising  in  maga¬ 
zines  and  newspapers  will  be  reduced 
substantially,  reduction  depending  en¬ 
tirely  upon  number  of  motor  cars  some  reductions  in  1942  advertising 
and  refrigerators  we  are  permitted  to  budgets  because  ^defense  production 
build.  The  greater  the  cut  in  pro-  ' 
duction  the  less  advertising  will  be 
done. 


iiaro  telegraphed  the  50  largest 
newspaper  advertisers  this  week  and 
M  the  40  largest  advertising  agencies, 
*  acting  for  their  views  of  what  lies 
ahead. 

Only  6  of  the  50  advertisers  replied 


C.  E.  WILSON 

President,  General  Electric  Co. 

It  is  our  policy  to  retain  full  flex¬ 
ibility  in  our  advertising  plans  that 
will  enable  us  to  meet  changing  con- 
ditions  promptly.  Our  plans  for  the 

ftfiteut  15  000  000  of  newsoa^r  ad-  future  do  not  contemplete  any  needed  in  all  parts  of  nation.  At  pres- 

’  '  radical  changes  either  up  or  down  in  ®nt  our  advertising  is  proceeding  with 

advertising  expenditures,  except  in  a  little  change  in  budget.  Increase  in 


CONGER  REYNOLDS 
Director  Public  Relations,  Standard 
Oil  of  Indiana 

Seems  impossible  to  predict  with 
assurance  what  lies  ahead  in  selling 
and  advertising  in  oil  industry.  Out¬ 
look  complicated  by  uncertainty  re¬ 
garded  extent  to  which  government 
control  will  be  applied,  also  extent 
to  which  rationings  may  become  nec¬ 
essary  because  of  lack  of  sufficient 
transportation  for  petroleum  products 


vetang  annually.  Answers  from  the 
agwfix  totaled  ten  as  this  issue 
went  to  press.  Perhaps  the  reluctance 
of  idvertisers  and  agencies  to  com¬ 
ment  on  the  situation  is  the  best  indi- 
catix  of  the  uncertainty  that  lies 
aheai  Those  replies  received  stick 
doK  to  realities.  They  iifTord  no  op¬ 
portunity  for  a  general  conclusion, 
either  optimistic  or  otherwise. 

bm«  &  Publisher  feels,  however, 
tint  each  statement  is  important 


few  cases  where  mandatory  produc¬ 
tion  restrictions  are  imposed. 

General  Electric’s  responsibility  for 
providing  other  manufacturers  with 
equipment  to  further  their  defense 
efforts  has  increased  rather  than  les¬ 
sened  in  importance  with  our  alloca¬ 
tion  of  nearly  60%  of  production 


advertising  does  not  seem  indicated 
in  face  of  likely  difficulty  in  satisfying 
growing  demand.  We  continue  to  re¬ 
gard  newspaper  advertising  as  the 
mainstay  of  our  whole  advertising 
program. 


LA.  VAN  BOMEL 

facilities  to  direct  defense  work.  Presidenf,  National  Dairy  Products 

_ _  Therefore  the  advertising  which  in-  Corp. 

_ to  stand  by  itself.  Professional  forms  industry  of  our  new  products  Presumably  advertising  policy  will  spending  less  for  advertising  this  fall 

opiuioD  is  scarce  these  days.  and  applications  as  they  become  avail-  vary  materially  as  between  different  fban  last.  Most  budgets  are  up  from 

Bereare  the  answers  of  the  brave  able  cannot  be  rertricted  if  we  are  to  companies  and  different  industries.  It  Represented  are 


has  materially  reduced  their  produc¬ 
tion  for  consumer  market.  Most  of 
other  clients  planning  increased  ex¬ 
penditures  in  keeping  with  expected 
increased  business.  Few  other  clients 
are  planning  same  expenditures  even 
though  defense  requirements  will  cur¬ 
tail  consumer  production  to  some 
extent. 

FITZGERALD  AGENCY 

New  Orleans,  La. 

Our  fall  outlook  is  bright.  Sales  of 
practically  all  clients  are  up  and  with 
few  exceptions  advertising  appropria¬ 
tions  this  fall  will  be  larger  than  last 
vear. 

E.  C.  STAMLER 

Director  of  Media,  The  Blow  Co. 

As  far  as  accounts  handled  by  our 
agency  are  concerned,  we  have  no¬ 
ticed  no  curtailment  of  advertising 
budgets  due  to  defense  work.  As  a 
matter  of  fact  budgets  on  all  accounts 
substantially  up. 

SIDNEY  GARFINKEL 
Garfinkel  Advertising  Agency 
San  Francisco 

Only  one  client  of  this  agency  is 


few  who  were  willing  to  take  a  crack  give  the  defense  the  “all  aid  possible” 

.  at  wkt  lies  ahead:  to  which  we  are  committed. 

We  expect  to  continue  to  tell  our 
general  story  with  the  day  in  mind 
when  our  first  consideration  can  again 
be  “more  goods  for  more  people  at 
less  cost.” 

MAURICE  H.  NEEDHAM 
Needham,  Louis  &  Brorby,  Inc., 
Chicago 

Our  accounts  are  all  maintaining 
their  schedules  this  fall  except  two, 
who  are  increasing.  It  happens  that 


K.  B.  ELLIOT 

Vict^resldent,  Studebaker  Corp. 

Uaoertainties  surrounding  the  auto¬ 
mobile  business  for  the  coming  year 
are  such  that  it  is  impossible  to  give 
aay  intelligent  answer  at  this  time  to 
^yeui  question  regarding  amount  of 
*a4nrtiting.  In  general,  I  should  think 
product  advertising  would  vaury  ac¬ 
cording  to  the  aunount  of  goods  to  be 
■oli  My  guess  would  be  that  news- 
pofcr  advertising  would  be  reduced 


J,  .  .  ,  J  we  have  no  accounts  whose  advertis- 

TOmg  curtailed  produc  ion  adversely  affected  by  defense, 

automobiles.  ^  ^  MORGAN 

Advertising  Manager,  Continental 
Oil  Co. 
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W.  Y.  PREYER 
^dent,  Vick  Chemical  Co. 
hek’s  slogan  for  the  coming  year 
b  ‘business  as  usual.”  We  have  no 
orders  and  hence  no  reason 
to  increase  advertising.  Hope  to  do 
share  of  business  and  know  we’ll 
P*T  our  share  of  taxes. 


seems  likely  that  merchandising  copy 
of  some  corporations  will  be  reduced 
in  volume  due  to  defense  program 
although  in  such  instances  part  of  the 
slack  may  be  taken  up  by  increased 
institutional  advertising  expenditures. 
No  prospect  for  material  change  in 
our  own  advertising  program  during 
next  few  months. 

H.  A.  BAHEN 

President,  N.  W.  Ayer  &  Son, 
Philadelphia 

To  date  the  defense  program  has  not 
affected  the  average  volume  of  adver¬ 
tising  for  the  businesses  we  are  asso¬ 
ciated  with,  although  in  several  in¬ 
stances  it  is  quite  properly  changing 
the  objectives  and  characteristics  of 
the  advertising.  Those  who  recognize 


decrease  in  our  advertising.  Present 
indications  are  that  we  will  carry 
along  on  similar  basis  for  1942.  How¬ 
ever,  developments  between  now  and 
_  _  -  first  of  year  might  force  us  to  alter 

Tell  continue  to  place  faith  in  these  plans.  Newspapers  are  our 
***P^r  advertising  by  giving  this  strongest  media  and  we  will  not  re- 


To  date  we  have  not  considered  a  the  flexibility  of  advertising  as  a  means 


of  talking  with  the  public  about  all 
matters  of  mutual  concern  have  for 
many  years  used  it  for  constructive 
purposes  other  than  selling,  and  it  is 
my  impression  that  many  more  adver¬ 
tisers  will  use  it  as  an  insurance 
against  misunderstanding  of  their  mo- 


manufacturers  of  widely  contrasting 
products  such  as  women’s  hosiery, 
bread,  candy,  drugs,  men’s  sports 
wear,  wine,  soap,  and  package  food. 
General  outlook  is  also  excellent 
arnong  our  retail  accounts.  All  of 
this  agency’s  clients  are  extremely 
optimistic. 

COURTLAND  N.  SMITH 
Alley  &  Richards  Co. 

Those  of  our  accoimts  which  face  a 
shortage  of  commercial  goods  due  to 
government  defense  orders  plan  same 
advertising  schedules  for  fall  as  in 
1940.  Other  accounts  doing  no  de¬ 
fense  work  are  maintaining  their 
regular  schedules  through  1941. 

H.  PAUL  WARV/ICK 
President,  Warwick  &  Legler 

Fall  budgets  on  accounts  we  are 
handling  approximately  the  same.  No 
reductions. 

A.  F.  BAUMGARTNER 
President,  Thompson-Koch  Co. 

No  reduced  advertising  budgets  for 
fall  on  any  of  our  accounts.  On  the 


-n-j;  t  *  '  t  set  - - 3  — - -  V*  XJIAA  V,/I] 

preponderance  of  appropna-  duce  our  present  usage  unless  forced  tives,  methods  and  limitations  during  contrary  there  will  be  several 
to  by  increased  costs.  the  emergency.  While  there  is  no  creased  appropriations. 
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Three  More  States  Get 
Navy  Recruiting  Ads 

Maryland,  Virginia,  West  Virginia  Added  By 
BBDdO,  Bringing  Total  States  to  Nine  .  .  . 
Agency  Issues  a  Promotion  Brochure 

By  STEPHEN  J.  MONCHAK 


IT  IS  a  pleased  and  pleasantly  sur¬ 
prised  group  of  executives  over  at 
Batten,  Barton,  Durstine  &  Osborn  this 
•week;  pleased  because  the  agency’s 
U.  S.  Navy  recruiting  advertising 
-campaign  is  producing  results,  and 
surprised  because  of  the  promotional 
ingenuity  and  enterprise  displayed  by 
the  small-town  newspapers  taking  the 
ads. 

In  fact,  so  proud  is  BBD&O  of  the 
promotion  and  editorial  co-operation 
of  these  papers  it  has  taken  excerpts 
■of  what  various  Navy  editors  have 
done  to  aid  the  Navy  drive  in  the 
three  states — Indiana,  Iowa  and  Mis¬ 
souri — where  the  ads  first  were  placed, 
and  has  put  them  in  booklet  form  for 
distribution  among  those  papers  and 
others  which  subsequently  will  carry 
the  ads. 

Three  States  Added 

BBD&O  also  announced  this  week 
the  Navy  ad  drive  for  recruits  will  be 
extended  to  Maryland,  Virginia  and 
West  Virginia  beginning  the  week  of 
Sept.  8,  and  a  test  has  been  author¬ 
ized  for  one  metropolitan  center, 
Springfield.  Mass.  The  number  of  re¬ 
cruits  in  Iowa,  Indiana  and  Missouri, 
has  shown  a  steady  increase  since  the 
advertising  began,  BBD&O  announced. 
The  advertising  in  newspapers  in 
Kansas.  Kentucky  and  Nebraska  does 
not  start  until  Aug.  25.  In  all,  nine 
states  to  date  have  been  assigned  the 
Navy  ads. 

The  cover  of  BBD&O’s  promotion 
booklet  reproduces  a  letter  written 
to  Navy  editors  by  Bruce  Barton, 
BBD&O  president,  in  which  he  states: 
"Thanks  to  this  good  co-operation,  the 
campaign  for  Navy  recruiting  is  going 
strong.” 

The  promotion  excerpts  deal  with 
various  activities  with  selectees;  how 
various  papers  are  enlisting  organiza¬ 
tion  co-operation;  how  the  prospec¬ 
tive  recruits’  parents  are  reached: 
how  papers  are  working  with  local 
Navy  recruiting  officers;  effective  pub¬ 
licity;  various  types  of  “Honor  Roll”; 
contests  and  offers;  special  days  and 
events,  and  other  tieups. 

For  example,  one  Navy  editor  states 
his  paper  is  working  closely  with  its 
local  draft  board,  contacting  it  reg¬ 
ularly  to  find  out  whether  any  young 
man  who  is  about  to  be  called  into 
the  Army,  has  shown  any  interest  in 
the  Navy. 

Local  Committeos  Sot  Up 

When  the  paper  finds  such  a  young 
man,  it  immediately  mails  hims  a  re¬ 
print  of  the  Navy  ad  and  then  when¬ 
ever  nossible  follows  this  up  with  a 
personal  visit  or  telephone  call. 

Another  paper  has  set  up  a  local 
Navy  Committee  headed  by  the 
mayor.  This  paper  has  urged  all  the 
civic-minded  citizens  of  the  commun¬ 
ity  to  become  active  members  of  this 
committee. 

Still  another  paper  has  set  up  a 
Navy  Boosters  Club  in  its  locality,  the 
sole  nurpose  of  this  being  to  boost 
the  a'dvantages  of  the  Navy  to  any 
and  all  potential  recruits. 

In  enlisting  organizational  support, 
one  paper  has  provided  each  of  the 
local  organizations  with  a  number  of 


reprints  of  the  Navy  ads.  They  in 
turn  see  that  these  ads  are  distributed 
to  all  potential  Navy  recruits.  It  is 
the  paper’s  purpose  then  to  award  a 
suitable  gift  to  the  organization  which 
turns  in  the  greatest  number  of  cou¬ 
pon  requests  for  Navy  booklets. 

One  paper  is  contacting  the  parents 
of  young  men  of  its  city  who  already 
are  in  the  Navy.  This  paper  runs  a 
feature  article  each  week  on  page 
one  under  the  headline,  “Why  I  Am 
Glad  My  Boy  Is  In  the  Navy.”  The 
articles  consist  of  statements  from  the 
mothers  and  fathers  of  the  Navy  boys. 

“Honor  Rolls"  Utilisod 

An  honor  roll  of  parents  of  young 
men  in  its  community  who  are  already 
in  the  Navy,  published  immediately 
and  each  time  a  new  boy  is  recruited, 
is  another  paper’s  contribution  in 
reaching  parents. 

To  work  with  the  Navy  recruiting 
officer,  one  paper  has  furnished  a 
special  room  in  its  office  for  the  con¬ 
venience  of  the  recruiting  officer. 
“This  room  is  appropriately  decorated 
with  American  flags  and  with  posters 
that  we  have  obtained  from  the  re¬ 
cruiting  officer  himself,”  this  paper 
states.  “By  using  this  office  the  re¬ 
cruiting  officer  can  interview  many 
more  prospects  and  his  interviews  can 
be  made  more  effective.” 

Another  paper  writes:  “Whenever 
the  recruiting  officer  comes  to  town 
it  is  our  plan  to  ask  him  to  have  din¬ 
ner  at  our  Navy  editor’s  home.  Also 
invited  to  dinner  will  be  four  or  five 
of  the  most  likely  recruits  in  our 
area.” 

For  effective  publicity,  one  paper 
has  started  a  “Navy  Mail  Bag,”  a 
weekly  column.  These  are  interesting 
items  which  the  boys  mention  in  their 
letters  from  the  Navy.  They  are  ob¬ 
tained  from  the  parents  of  the  young 
sailors. 

Free  Subscription  Offered 

For  the  duration  of  the  recruiting 
campaign  in  its  territory,  another 
paper  publishes  in  two-column  page 
one  publicity  story  each  week,  always 
in  the  same  spot  on  the  page. 

One  paper  prints  not  only  an 
“Honor  Roll”  for  the  boys  who  enlist, 
but  also  one  of  their  former  employ¬ 
ers.  This  is  done  to  get  over  the  idea 
that  local  merchants,  business  men. 
and  factories  should  be  willing  to  sac- 
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Consumer  Cooperatives  Now  Do 

$600,000,000  Business . 

Graves  Retires  from  Wide  World.. 

July  Linage  Up  5.2% .  8 

Lack  of  Capital  Killed  Newsdaily . .  10 
Stahlman  Subpoena  Taken  Under 
Advisement  by  Court .  16 


Deparfmunts 

Weekly  Survey  of  Cartoons 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  18-22 — Public  Relations 
Conference,  third  annual,  Stan¬ 
ford  University,  Cal. 

.Aug.  20-21  —  New  England 
Assn,  of  Circulation  Managers, 
Statler,  Boston. 

-Aug.  3 1  -Sept.  1  —  Southwest 
News  Photographers  Assn.,  mid¬ 
year  meeting.  Wichita  Kans. 

-4ug.  .31-S«»pi.  2 — Southern 
Newspaper  Publishers  Assn., 
Mechanical  Conference,  Brown 
Hotel,  Louisville. 


rifice  one  or  two  satisfactory  employes 
to  so  patriotic  a  cause  as  the  Navy 
Recruiting  Program. 

One  paper  is  offering  a  free  sub¬ 
scription  to  each  boy  who  enlists  in 
the  Navy  during  the  current  recruit¬ 
ing  campaign,  while  another  paper 
sets  aside  one  week  to  be  called  “Navy 
Display  Week.”  At  that  time  local 
merchants  were  asked  to  devote  their 
windows  to  Navy  displays.  The  local 
committee  then  decided  which  of  the 
Navy  displays  was  most  interesting, 
and  the  store  with  that  display  was 
given  a  free  advertisement  in  the 
paper  the  size  of  the  Navy  advertise¬ 
ments. 

In  adding  the  personal  touch,  each 
time  one  paper  sends  out  a  Navy 
booklet  in  reply  to  a  coupon  request, 
it  also  includes  a  personal  note  from 
the  Navy  editor  to  the  potential  re¬ 
cruit.  On  another  paper,  the  Navy 
editor  makes  it  a  point  to  invite  to  his 
home  each  of  the  boys  requesting 
Navy  booklets. 

Ex-Navy  Men  Aid 

“We  have  a  number  of  former  Navy 
men  in  our  town.”  another  paper 
writes.  “As  \^e  get  names  of  pros¬ 
pects  we  assign  one  or  two  of  these 
prospects  to  each  of  these  Navy  men. 
They  in  turn  take  a  personal  interest 
in  the  boys  assigned  to  them.  It  is 
sort  of  a  Navy  ‘Big  Brother’  idea.” 

A  Navy  Dance  was  sponsored  by 
one  paper’s  Navy  Committee.  Admis¬ 
sion  to  the  dance  was  reasonable — 
just  enough  to  pay  the  bare  expenses 
of  an  orchestra,  and  the  hall  was  do¬ 
nated.  However,  only  girls  were  al¬ 
lowed  to  buy  tickets  and  they  in¬ 
vited  the  boys  and  young  men. 

“We  are  asking  all  the  big  space 
local  advertisers  in  our  newspapers 
to  tie-up  with  the  Navy  recruiting 
campaign,”  another  paper  writes.  “We 
are  not  asking  them  to  take  any  ad¬ 
ditional  advertising  space,  but  to  in¬ 
clude  the  slogan,  ‘Serve  Your  Country, 
Build  Your  Future,  Get  in  the  Navy 
Now,’  in  each  of  their  big  space  ads.” 

Still  another  paper  states  it  has  re¬ 
printed  each  of  the  Navy  ads  each 
week,  and  then  put  the  reprints  up 
in  prominent  spots  throughout  town — 
in  shops,  store  windows,  at  the  post 
office,  in  the  library. 
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John  Zenger 
Memorial  Fund 
Totals  $4x638 


Further  Contributions 
Received  in  Drive  for 
$25,000  for  Free  Press  Shrin 


Further  contributions  were  receive 
this  week  to  the  John  Peter  Zengt 
Memorial  Fund,  raising  the  total  ’It 
$4,638. 

The  sum  of  $25,000  is  being  sougl 
to  erect  a  memorial  shrine  in  history 
St.  Paul’s  Church,  Eastchester,  N.  T 
at  the  northern  limit  of  New  Yoh 
City,  where,  in  the  original  smal 
wooden  meeting  house  in  1734  tht 
royal  governor  Cosby  denied  J 
Quakers  the  right  to  vote  in  an  elec¬ 
tion,  and  prevented  John  Peter  Zee 
ger  from  publishing  the  story  in  th 
only  existing  New  York  paper. 

Started  New  Paper 

Zenger  thereupon  started  a  new  pa 
per  in  which  he  conducted,  agaire^^ 
the  Governor’s  corrupt  administration 
the  first  newspaper  crusade  in  Amer¬ 
ica.  For  this  he  was  arrested  anc 
imprisoned  for  nine  months.  Then  r 
jury  acquitted  him,  establishing  th 
legal  principles  and  the  legal  bast 
for  a  free  press  in  America— tha: 
truth  is  its  own  defense  in  libel. 


The  meeting  house  where  the  his¬ 
toric  event  began  was  replaced  b 
a  church  edifice,  completed  in  178 
which  still  stands  but  which  is  noi 
closed,  and  which  the  Parish,  unde 
the  leadership  of  the  Rector,  the  Rev 
W.  Harold  Weigle,  D.D.,  is  under 
taking  to  restore  to  its  old  Coloniafc 
dignity  and  to  continued  use.  r 

Plans  for  the  restoral  include  i 
memorial  room  to  contain  forever  thr 
relics  of  John  Peter  Zenger  and  «. 
Andrew  Hamilton,  the  famous  law¬ 
yer  who  came  from  Philadelphia  Ic 
New  York  at  the  age  of  eighty  yean 
to  plead  Zenger’s  case  in  the  court¬ 
room. 

Contributions  to  the  fund  are  beinf 
received  by  Editor  &  Pubusher.  Nc 
deductions  are  to  be  made  for  ex¬ 
penses  incurred,  and  the  fund  will  br 
audited  by  certified  accountants. 

Paying  tribute  to  the  effort  to  estab¬ 
lish  a  free  press  shrine,  William  All« 
White,  noted  editor  of  the  Emporic 
fKan.)  Gazette,  said: 

,  “The  Zenger  Memorial  should  be  s 
free  press  shrine.  It  commemorates 
the  courage  and  intelligence  of  •- 
pioneer  printer  who  stood  for  th« 
freedom  of  the  press  before  there  was 
any  such  phrase,  long  before  then 
was  any  such  reality  on  this  continent 
His  story  should  be  incorporated  ii 
every  school  book.  It  should  be  tolc 
in  every  school  of  journalism  and  h* 
should  be  canonized  as  an  Americai 
saint.  From  his  ashes  a  great  libertjfc 
has  risen  which  has  freed  the  work* 
from  tyrrany.” 

Further  contributions  to  the  func 
include:  Worcester  (Mass.)  Telegrm 
and  Gazette  (George  F.  Booth),  $201 
Minneapolis  Star-Journal  and  Tribii* 
(John  Cowles),  $25;  Geo.  H.  MorrC 
Company,  New  York  (Arthur  S 
Thompson),  $10;  Brush-Moore  News¬ 
papers,  Canton,  O.  (Roy  Moore),  $2# 
Basil  L.  Walters,  Minneapolis  Stai- 
Journal  and  Tribune,  $6;  Williamspa'- 
(Pa.)  Grit  (George  R.  Lamade),  $S- 

H.  M.  Bitner,  Pittsburgh  Sun-Tele 
graph,  $10;  Detroit  Free  Press 
S.  Knight),  $100;  Lock  Haven 
Express  (Frank  D.  O’Reilly),  $5; 
Noel  Macy,  New  York,  $25;  NuiffW* 
Falls  (N.  Y.)  Gazette  (A.  E.  Deuel' 
$25. 
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Consumer  Cooperatives  Now 
Do  $600,000,000  Business 
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17,000  Societies  Have  Made  Amazing  Progress 
. . .  2,500,000  Members  . . .  Some  Manufacturing 
Form  Implements,  Refining  Oil 

By  JOSHUA  K.  BOLLES 


IT  PAYS  TO  PAY  CASH 


r  TO  TOC.  wkM 

,‘mik.  n  mt  fOr  md  faiHy 


JOSHUA  K.  BOLLES,  author  of 
"Father  was  an  Editor”  has  just  re¬ 
turned  from  a  3,000-jnile  trip  through 
11  states,  surveying  the  cooperative 
movement,  commissioned  by  Harper 
4  Bros,  to  uiritc  a  book  reviewing 
their  progress. 

• 

the  consumer  cooperative  movement 
has  quietly  grown  until  the  total 
volume  of  business  done  annually  in 
the  United  States  is  over  600  million 
dollars.  Moreover,  there  are  in  the 
country  more  than  17,000  consumer 
cooperative  societies. 

Many  of  these  societies  are  part 
owners  of  regional  wholesale  (con¬ 
sumers’  middlemen)  whose  progress 
during  the  last  decade  has  been  an 
amazing  development.  The  regional 
wholesales,  which  are  owned  by  their 
members  or  member  societies,  and  op¬ 
erated  in  accordance  with  democratic 
principles,  have  tended  to  strengthen 
and  stabilize  the  movement. 

Mamifacturinq  and  Refining 
These  regional  wholesales  have 
worked  back  into  the  manufacturing 
of  farm  supplies,  as  well  as  the  refin¬ 
ing  or  blending  of  petroleum  prcxl- 
ucts,  in  addition  to  tieing  in  with 
newly  developed  national  buying  or¬ 
ganizations. 

The  buying  organizations  have  made 
important  contracts  with  competitive 
businesses  for  the  manufacture  of 
additional  quality  goods  according  to 
their  own  specifications. 

In  short,  the  consumer  cooperative 
movement  has  reached  such  propor¬ 
tions  that  today  many  of  its  leaders 
believe  that  it  will  prove  to  be  an  im¬ 
portant  cushion  in  any  crisis  which 
follows  the  war  boom. 

This  possibility  is  more  fully  appre¬ 
ciated  in  the  Mfiddle  West  where 
farmers,  after  the  first  World  War, 
took  their  worst  beating,  a  beating 
which  stimulated  their  interest  in  co¬ 
operation.  Still  acutely  aware  of  this 
war  slump,  they  are  apprehensive  as 
to  what  may  follow  any  slackening  of 
production  for  national  defense,  and 
are  relying  on  their  cooperatives  to 
pull  them  through. 

Mor*  Nawspapar  Space 
The  farmers  of  the  Middle  West  look 
beyond  the  war  boom.  They  are  con¬ 
cerned  lest  some  form  of  fascism  fol¬ 
low  the  boom,  and  they  are  looking 
more  askance  than  they  did  during 
^  last  war  at  the  gathering  in  Wash- 
mgton  of  “dollar  a  year  martyrs.” 
W»ich  way,  they  ask,  will  the  dollar 
a  year  men  jump  when  they  begin  to 
feel  the  heat?  Meanwhile,  the  farmers 
are  building  up  their  cooperatives 
against  the  day  of  reckoning. 

Newspapers  sensitive  to  the  reac- 
Ijons  of  farmers  in  strongly  coopera- 
bw  areas,  are  equally  anxious  about 
me  country’s  future  economic  welfare, 
and  have  been  devoting  more  space 
*b»n  formerly  to  the  progress  of  the 
“operative  movement. 

Cooperatives,  on  the  other  hand,  are 


appreciating  more  and  more  the  im¬ 
portance  of  bringing  their  activities 
before  the  public,  so  much  so  that  a 
number  of  them  have  begun  to  spend 
money  for  newspaper  advertising. 

’The  directors  of  the  Cooperative 
League  of  the  U.  S.  A.,  meeting  last 
month  at  Chicago,  approved  in  princi¬ 
ple  the  launching  of  a  national  cam¬ 
paign.  It  is  too  early  to  say  what 
form  of  advertising  this  campaign 
will  take. 

I  visited  both  cooperatives  and 


®  C<y-ofxeyt^i€m  0 
ComeA  to  Coiumhusi 


THE  tUsmm  CONSUMEBS  COOPERATIVE 
Bnnq*  U««r-Owrj»r%hip  StMiifii  To  EVERY  KEMBER 

AND  MEMBERSHIP  13  OPEN  TO  EVERYBODY  i 


Full  page  ad  placed  by  the  Farm  Bureau 
Consumer!'  Cooperative  In  the  Columbus 
(O.)  Dispatch  April  15  announcing  the 
opening  of  a  new  store. 

newspapers  in  Connecticut,  Massachu¬ 
setts,  New  York,  Illinois,  Iowa,  Mis¬ 
souri,  Kansas,  Minnesota,  Wisconsin, 
Indiana,  Ohio,  Pennsylvania,  and  the 
District  of  Columbia. 

Few  newspapers  outside  of  the  farm¬ 
ing  areas  were  fully  aware  of  the 
progress  which  the  cooperatives  have 
been  making.  Some  confused  co¬ 
operation  with  communism,  while 
others  seemed  to  be  completely  ig¬ 
norant  of  the  cooperative  principles 
originated  by  the  weavers  of  Rochdale 
a  hundred  years  ago. 

Public  Uninformed 

Several  were  imaware  that  before 
the  nazi  invasion  consumer  coopera¬ 
tion  was  active  in  40  countries,  that 
half  the  population  of  England  had  a 
stake  in  cooperatives,  and  that  the 
movement  embraced  a  quarter  of  the 
world’s  population.  Hitler  when  he 
began  to  tamper  with  cooperatives 
said  they  were  “too  democratic.” 

The  public  doesn’t  know  that  2,500,- 
000  individuals,  exclusive  of  those  l»e- 
longing  to  credit  unions,  are  members 
of  consumer  cooperative  organizations. 

1710  public  doesn’t  know  that  there 
are  10,000  cooperative  banks  (credit 
unions)  with  assets  of  $250,000,000. 

The  public  doesn’t  know  that  more 
than  $100,000,000  worth  of  petroleum 
products  flowed  through  cooperative 
channels  last  year. 


The  public  doesn’t  know  that  in 
Ohio  alone  approximately  200,000  fam¬ 
ilies  were  supplied  by  cooperatives  last 
year  with  $7,500,000  worth  of  goods 
and  services.  Also  that  in  Ohio  1,000 
discussion  groups  have  been  trying  to 
discover  ways  and  means  by  which 
democracy  as  they  have  found  it  can 
be  improved. 

The  public  doesn’t  know  that  co¬ 
operatives  through  buying  organiza¬ 
tions,  such  as  the  National  Coopera¬ 
tives  and  United  Cooperatives,  have 
made  major  deals  with  private  busi¬ 
nesses.  One  of  America’s  large  tire 
companies,  for  example,  manufactures 
co-op  tires.  The  cooperatives  own  the 
molds,  valued  at  between  $70,000  and 
$80,000. 

Operat*  Insurance  Company 

The  public  doesn’t  know  that  the 
Farm  Bureau  Mutual  Automobile  In¬ 
surance  Company  of  Columbus,  Ohio 
(a  cooperative),  is  now  the  fifth  larg¬ 
est  automobile  casualty  insurance 
company  in  the  United  States  with 
offices  in  nine  states  and  the  District 
of  Columbia.  The  sales  representa¬ 
tives  of  this  company  sell  the  con¬ 
sumer  cooperative  movement  first,  in¬ 
surance  second. 

Here  are  a  few  statistics  about  co¬ 
operatives: 

Connecticut:  The  first  coopera¬ 

tive  in  the  United  States  accord¬ 
ing  to  the  Farm  Credit  Administra¬ 
tion,  was  a  cheese  factory  at  Goshen. 
The  largest  credit  imion  in  the  United 
States  is  the  one  organized  by  the 
employes  of  the  aviation  companies 
at  East  Hartford. 

Massachusetts:  ’The  Eastern  States 
Farmers  Exchange,  Springfield,  buys 
farm  supplies  for  90,000  farm  fami¬ 
lies,  the  equivalent  of  a  fair  sized 
city.  Its  annual  expenditures  amount 
to  about  23  million.  Its  business  ex¬ 
tends  southward  into  Pennsylvania. 
Cooperatives  managed  by  people  of 
Finnish  descent  have  made  headway 
in  Maynard  and  Fitchburg.  (TTiey 
advertise.) 

New  York  State:  Mr.  Babcock  of 
the  Grange  League  Federation,  Ithaca, 
is  reputed  to  be  the  best  informed 
man  on  cooperatives  in  western  New 
York.  The  business  of  the  Eastern 
Cooperative  Wholesale,  Brooklyn,  has 
increased  40%  per  year  for  the  past 
four  years. 

Own  Oil  Walls 

Ohio  and  Indiana:  For  news  about 
trust  busting  in  fertilizer  and  other 
products  (a  la  the  Swedish  heavy¬ 
weight  method)  see  Murray  D.  Lin¬ 
coln  of  the  Farm  Bureau  Cooperative 
Association  at  Columbus,  Ohio,  or  I. 
H.  Hull  of  the  Indiana  Farm  Bureau 
Cooperative  Association  at  Indianap¬ 
olis.  These  men  and  their  coopera¬ 
tives  have  saved  the  farmers  of  their 
states  millions  of  dollars. 

Missouri:  The  Consumers’  Coop¬ 
erative  Association,  North  Kansas 
City,  was  started  in  1929  in  a  two -car 
garage  with  a  capital  of  $3,000.  It 
now  serves  486  cooperative  retail  out¬ 
lets,  and  owns  an  oil  refinery  at  Phil- 
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A  three-column  16-Inch  ad  placed  by  the 
Cooperative  Stores  In  Superior,  WIs.,  July 

10  announcing  food  prices  for  the  day. 

lipsburg,  Kan.,  92  miles  of  pipe  line, 
and  seven  oil  wells — all  owned  by 
125,000  consumers.  The  present  vol¬ 
ume  is  about  $7,000,000  annually.  The 
association  publishes  its  own  news¬ 
paper,  circulation  80,000. 

Wisconsin:  The  Central  Coopera¬ 
tive  Wholesale  at  Superior,  oldest  co¬ 
operative  wholesale  in  the  United 
States,  will  next  year  celebrate  its  25th 
anniversary.  This  wholesale  is  owned 
and  operated  by  people  of  Finnish 
descent.  Its  present  volume  is  about 
$4,000,000.  Madison  is  the  home  of  the 
Credit  Union  National  Association, 
“the  people’s  banks.”  (’The  association 
will  soon  put  up  a  new  building,  cost 
$250,000.) 

Minnesota:  Find  out  about  the 

progress  being  made  by  the  Midland 
Cooperative  Wholesale,  Minneapolis, 
and  the  Farmers  Union  Central  Ex¬ 
change,  St.  Paul.  Ask  them  about  the 
cooperative  mortuaries.  (Good  human 
interest.) 

C.  of  C.  of  Movament 

Illinois:  Chicago  is  the  home  city 
of  the  Cooperative  League  of  the 
U.  S.  A.,  which  this  year  is  celebrat¬ 
ing  its  25th  anniversary.  (The  Co¬ 
operative  League  is  the  Chamber  of 
Commerce  of  the  Cooperative  Move¬ 
ment;  E.  R.  Bowen,  secretary.)  (Co¬ 
operative  League  branches:  New  York, 
Wallace  Campbell;  Washington,  D.  C., 
John  Carson.)  National  Cooperatives, 
Inc.,  at  Chicago  is  the  national  pur¬ 
chasing  federation  of  regional  coop¬ 
eratives. 

Vermont:  Strongly  cooperative. 

Had  a  cooperative  governor  who  was 
so  successful  that  they  made  him  a 
U.  S.  Senator.  (George  D.  Aiken.) 

Pennsylvania:  Begun  in  1935  with 
a  capital  of  a  few  thousand  dollars, 
the  Pennsylvania  Farm  Bureau  Coop¬ 
erative  Association  at  Harrisburg  now 
enjoys  an  annual  volume  of  about 
$2,400,000.  Its  publication,  the  Penn¬ 
sylvania  Co-op  Review,  has  a  circula¬ 
tion  of  89,000. 

The  combined  circulation  of  co¬ 
operative  newspapers  and  other  pub¬ 
lications  is  over  half  a  million. 

’There  are  250  cooperative  retail  out¬ 
lets  along  the  Atlantic  seaboard. 
Streamlined  cooperative  stores  are  to 
be  found  in  Cambridge,  Mass.,  Wash¬ 
ington,  D.  C.,  and  many  other  cities. 

The  prevailing  fear  on  the  part  of 
competitive  business,  as  well  as  some 
newspapers,  that  cooperatives  will 
somehow  supplant  competitive  busi- 
(Continued  on  page  34) 
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C.  M.  Graves 
Retires  From  ' 
Wide  World 

Veteran  N.  Y.  Times 
Executive  Plans 
Step  Next  Month 

Charles  M.  Graves,  organizer,  foun¬ 
der  and  developer  of  <  Wide  World 
Photos,  Inc.,  and  for  more  than  24 
years  its  general 
manager,  will  re¬ 
tire  Sept.  30,  it 
was  announced 
this  week,  thus 
bringing  to  an 
end  34  years  of 
continuous  ser¬ 
vice  with  the 
New  York  Times. 
Wide  World 
Photos,  Inc.,  a 
Times  subsid¬ 
iary,  last  month 
was  sold  to  the 
Associated  Press. 

Mr.  Graves  told  Editor  &  Publisher 
he  was  retiring  because  he  feels  he 
has  earned  a  rest  after  being  contin¬ 
uously  active  in  journalism  for  the  last 
45  years.  He  said  he  will  vacation  in 
Atlantic  City,  N.  J.,  after  which  he 
probably  will  make  his  home  in  Rich¬ 
mond,  Va.,  where  he  was  educated 
and  first  began  newspapering. 

Storted  In  1896 

The  veteran  Times  executive  was 
bom  in  Charles  City  County,  Va.,  and 
was  graduated  from  the  University  of 
Richmond  in  June,  1896.  He  got  his 
first  regular  newspaper  job,  as  re¬ 
porter  on  the  old  Richmond  Times,  in 
September  of  the  same  year.  He  re¬ 
mained  with  that  paper  imtil  it  was 
merged  with  the  old  Dispatch,  to  be¬ 
come  the  present  Times-Dispatch, 
four  years  later,  and  he  was  made  city 
editor. 

He  remained  with  that  paper  until 
September,  1907,  when  he  went  to  New 
York  and  joined  the  Times  as  copy 
editor  on  the  telegraph  desk.  In 
January,  1908,  he  switched  to  the  city 
staff  as  a  reporter  writing  on  space, 
and  was  appointed  second  assistant 
city  editor  in  1909. 

The  late  Carr  Van  Anda,  then  man¬ 
aging  editor  of  the  Times,  two  years 
later  appointed  hhn  as  his  assistant, 
the  first  time  in  the  history  of  the 
Times  that  an  m.e.  had  a  direct  as¬ 
sistant.  On  New  Year’s  Day  of  1914, 
Mr.  Graves  made  the  change  that  led 
to  his  long  career  in  the  photo  service. 

He  traded  jobs  with  the  late  Ralph 
Graves,  who  then  was  editor  of  the 
Times  Sunday  Picture  Section,  with 
Ralph  Graves  going  into  Mr.  Van 
Anda’s  office,  and  C.  M.  Graves  assum¬ 
ing  the  editorship  of  the  picture  sec¬ 
tion. 

Started  Photo  Service 

Mr.  Graves  hired  the  first  staff  pho¬ 
tographer  the  Times  ever  employed, 
soon  after  he  took  charge  of  the  picture 
section.  He  also  became  the  first  roto¬ 
gravure  editor  in  America,  when  the 
Times  early  in  1914  published  the  first 
rotogravure  section  ever  to  be  at¬ 
tached  regularly  to  a  Svmday  news¬ 
paper. 

Under  Arthur  Hays  Sulzberger, 
Times  publisher,  Mr.  Graves  directed 
the  successful  development  of  the  first 
practical  means  in  this  country  of 
transmitting  photographs  over  ordi¬ 
nary  telephone  wires  in  1934. 

Wide  World  Photos  was  founded  in 
May,  1917,  by  Mr.  Graves  under  the 
direction  of  the  late  Adolph  Ochs, 
Times  publisher,  and  was  in  operation 
tvfQ  years  before  it  was  incorporated 
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OPM  TO  HOLD  CLINIC  FOR  NEWSMEN 

WASHINGTON,  D.  C.,  Aug.  13 — Because  the  subject  of  priorities  has  taken 
on  increased  importance  in  the  industrial  picture,  making  it  a  live  topic 
of  news,  the  Office  of  Production  Management  has  arranged  what  is  described 
cs  “a  priorities  clinic  for  newspapermen,”  to  be  conducted  here  Aug.  26.  In¬ 
tended  to  supply  background  for  editors,  news  writers,  and  trade  journal 
specialists,  the  agenda  includes  a  discussion  of  Office  of  Emergency  Manage¬ 
ment  and  OPM  organization,  the  legal  background  of  the  priorities  system, 
functions  of  the  Army  and  Navy  Munitions  Board,  program  and  activities  of 
the  Priorities  Division,  requirements  of  General  Preference  Orders,  and  other 
basic  information  relating  to  the  subject.  The  “clinic”  will  be  in  charge  of 
Mason  Manghum,  chief  of  the  industrial  contact  unit,  compliance  division. 
The  sessions  will  be  conducted  in  the  U.  S.  Chamber  of  Commerce  Auditorium, 
Connecticut  Avenue  and  H  Street,  beginning  at  9  a.m.  and  continuing 
throughout  the  day. 

EDUCATION  AWARD  MADE  TO  NEW  YORK  TIMES 

THE  New  York  Times  became  the  first  recipient  Aug.  13  of  a  new  annual 
award  set  up  by  the  American  College  Publicity  Association  for  “distin¬ 
guished  service”  in  the  interpretation  of  education  in  1941,  involving  “the 
widespread  coverage  of  news  regarding  education  in  all  parts  of  the  world.” 
Arthur  L.  Brandon  of  the  University  of  Texas,  chairman  of  the  awards 
committee,  announced  that  all  publicity  media,  including  radio,  had  been 
considered  before  the  Times  was  designated  as  the  year’s  choice.  Two  Times 
education  reporters,  W.  A.  Macdonald  and  Benjamin  Fine,  were  cited  in  the 
Times  award.  Honorary  membership  in  the  Association,  which  Aug.  13 
concluded  a  three-day  convention  in  Berkeley,  Cal.,  was  recommended  for 
Erwin  D.  Canham,  managing  editor  of  the  Christian  Science  Monitor. 


under  the  sole  ownership  of  the  Times. 

Mr.  Graves  also  directed  formation 
of  three  Wide  World  Photos  offices 
abroad.  He  opened  a  Paris  office  in 
1923,  and  subsequently  offices  in  Ber¬ 
lin  and  London.  The  Berlin  office  was 
closed  soon  after  the  advent  of  Hitler, 
in  1934,  while  the  Paris  office  closed 
its  doors  shortly  after  the  Nazis 
marched  into  the  French  capital  last 
year.  The  London  office,  however,  is 
operating  with  a  full  staff. 

An  authority  on  Edgar  Allen  Poe’s 
life  and  writings,  Mr.  Graves  edited 
in  1906  “Poems  and  Tales  by  Poe.”  He 
also  is  a  founder  and  director  of  the 
Poe  Memorial  Society.  He  also  has 
contributed  widely  to  magazines. 

His  clubs  include  the  Englewood, 
N.  J.,  Golf  Club,  and  the  Country  Club 
of  Virginia,  Richmond.  With  Mrs. 
Graves,  he  now  makes  his  home  in 
New  York. 

SIGN  GUILd'cONTRACT 

Allentown,  Pa.,  Aug.  6  —  Salary 
raises  and  other  benefits  were  granted 
42  regular  news  staff  members  of  the 
Morning  Call  and  Evening  Chronicle 
in  the  first  contract  signed  today  with 
the  Lehigh  Valley  Newspaper  Guild. 
Negotiations  were  in  progress  three 
months.  The  raises,  retroactive  to 
July  15,  were  department-wide  and 
included  merit  increases  for  12  em¬ 
ployes  whose  salaries  paralleled  or 
exceeded  the  contract  wage  scales. 
The  guild  shop  clause  was  waived. 
A  dismissal  bonus  clause  with  a  grad¬ 
uated  scale,  the  maximum  of  which 
is  3%  months  salary  after  11  years 
service,  is  provided. 

■ 

DOMEI  MAN  WEDS 

Washington,  D.  C.,  Aug.  7 — Clarke 
Kawakami,  member  of  the  Washing¬ 
ton  Bureau  staff  of  Domei  News 
Agency,  and  Miss  Chieko  Susuja,  for¬ 
mer  Japanese  moving  picture  actress, 
were  married  here  today.  Kawakami 
is  a  citizen  of  the  United  States.  His 
bride  is  here  on  a  one-year  visa. 

■ 

PHOTOGS  TO  MEET 

Oklahoma  City,  Aug.  11 — The  mid¬ 
year  meeting  of  the  Southwest  News 
Photographers  association  will  be  held 
in  Wichita,  Kan.,  Aug.  31  to  Sept.  1, 
Paul  Threfall,  president,  has  an¬ 
nounced.  News  photographers  from 
Oklahoma,  Kansas,  Texas,  Louisiana, 
Arkansas  and  Missouri  will  attend. 


When  Is  a 
Vacation  Not 
A  Vacation? 

White  House  Press  Corps 
Kept  on  Toes  While 
Awaiting  FDR's  Return 

By  DOUGLAS  B.  CORNELL 
The  Associated  Press 

SwAMPSCOTT,  Mass.,  Aug.  13 — The 
men  who  cover  the  President,  sel¬ 
dom  off  the  front  page  for  more  than 
a  day  or  two  in  recent  months,  have 
been  getting  their  news  by  reading  the 
papers. 

Eight  of  them,  “regulars”  who  ordi¬ 
narily  trail  the  chief  executive  wher¬ 
ever  he  goes,  motored  into  Swamp- 
scott  on  Aug.  4  and  based  here  while 
Mr.  Roosevelt  generated  mystery  and 
speculation  in  profusion  presumably 
on  a  cruise  along  the  New  England 
coast. 

Not  Exactly  o  VocotioR 

It  was  a  vacation  for  them  at  office 
expense  and  yet  it  wasn’t.  They 
sopped  up  sunshine  on  the  beach  in 
front  of  the  swank  New  Ocean  House 
(minimum  $14  a  day)  and  played 
round  after  round  of  golf  on  a  pitch- 
and-putt  course  behind  the  hotel. 
But  they  never  were  entirely  free  to 
go  where  or  as  far  as  they  pleased. 

There  was  a  fair  chance  that  a  sen¬ 
sational  story  might  break  at  any 
moment.  There  always  was  that  pos¬ 
sibility  that  they  might  have  to  pack 
in  a  hurry  and  rush  away  to  meet 
their  top  news  source  coming  ashore 
from  the  White  House  yacht  “Poto¬ 
mac”  with  a  momentous  story  of  a 
meeting  with  Winston  Churchill— or 
perhaps  nothing  more  than  some  new 
fishing  yarns  and  a  bit  of  good-na¬ 
tured  ridicule  for  the  press. 

Consequently  they  had  to  remain 
reasonably  close  to  the  hotel  at  this 
fashionable  resort  city.  It  was  head¬ 
quarters  for  several  members  of  the 
White  House  staff  who  were  waiting 
for  orders  from  “the  boss”  to  move 
the  President’s  special  train  out  of 
nearby  Boston.  White  House  officials 
w'ere  operating  literally  on  an  hour-to- 
hour  basis  because  of  the  chance  that 
some  emergency  might  develop  that 
would  compel  the  President  to  cut 
short  his  cruise  and  make  a  speed  run 
for  Washington  by  train. 


On  some  previous  cruises  Mr.  Roose¬ 
velt  has  refrained  from  taking  along 
even  the  representatives  of  the  three 
major  press  services  and  land  bases 
have  b^n  set  up  through  which  were 
relayed  daily  reports  on  the  trip.  Tl^ 
was  the  first  cruise,  however,  from 
which  the  dispatches  were  radioed  di¬ 
rectly  to  the  Navy  in  Washington 
rather  than  to  the  shore  base. 

Others  Kept  Running,  Too 

The  press  contingent  here  did  hav* 
its  fair  share  of  queries  to  answer  and 
rumors  to  run  down  through  su<4 
sources  as  William  D.  Hassett,  Act¬ 
ing  press  secretary,  Dewey  Long,  in 
charge  of  White  House  transporta¬ 
tion  and  communication  facilities,  and 
Col.  E.  W.  Starling,  chief  of  the  White 
House  secret  service  detail.  And,  on 
their  own,  they  did  a  bit  of  scurrying 
around  to  nearby  points  to  check  re¬ 
ports  that  the  Potomac  was  putting 
into  shore.  Once  for  several  hours  a 
destroyer  and  two  small  ships  steamed 
back  and  fourth  within  sight  of  the 
hotel,  and  that  called  for  a  rim  over  to 
Nahant  to  see  whether  the  chief  ex¬ 
ecutive  had  seen  son  John. 

Residents  of  the  hotel,  gossipping 
about  the  presence  of  reporters.  White 
House  officials  and  secret  service  op¬ 
eratives,  were  sure  that  Mr.  Roose¬ 
velt  was  coming  directly  to  the  estab¬ 
lishment.  Some  Boston  newspapers 
were  almost  equally  hard  to  convince 
that  the  group  here  was  not  “sitting” 
on  a  major  story.  The  men  protecting 
here  included  Douglas  B.  Cornell,  the 
Associated  Press;  George  E.  Dumo, 
International  News  Service;  Thomas 
F.  Reynolds,  United  Press;  William  C. 
Murphy,  Jr.,  Philadelphia  Inquirer; 
John  H.  Crider,  New  York  Timet; 
John  O’Donnell,  New  York  Daily 
News;  Bruce  Pinter,  New  York  Herald 
Tribune,  and  John  C.  Henry,  Wash¬ 
ington  Star. 
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White  House  Reveals 
FDR-Churchill  Confab 

Washington,  D.  C.,  Aug.  14 — Wash¬ 
ington  correspondents  were  called 
from  their  homes  and  offices  shortly 
after  8  o’clock  this  morning  to  emne 
to  the  White  House  and  receive  the 
“important  announcement”  which 
proved  to  be  confirmation  of  reports 
that  President  Roosevelt  and  Prime 
Minister  Churchill  had  met  at  sea  ta 
discuss  peace  aims  to  be  pursued 
“after  destruction  of  Nazi  tyranny.” 

The  news  was  not  wholly  unex¬ 
pected.  It  was,  however,  a  relief  to 
some  of  the  writers  who  had  taken 
early,  tips  of  the  meeting  and  written 
the  story  as  an  accomplished  fact. 

For  days  reporters  have  persistently 
questioned  White  House  Secretary 
Stephen  Early  and  War,  Navy,  and 
State  Department  spokesmen,  seeking 
the  real  story  behind  the  President’s 
“fishing  trip.”  Their  efforts  were  un¬ 
availing  until  today. 

What  was  taken  by  many  to  be 
virtual  confirmation  of  the  meeting  at 
sea  came  over  the  week  end  when  the 
Washington  correspondent  of  a  Lm- 
don  newspaper  displayed  a  telegram  at 
the  National  Press  Club  signed  by  hk 
publisher,  and  asking  for  a  report  on 
precisely  what  was  discussed  by 
Roosevelt  and  Churchill  in  their  meet¬ 
ing  at  sea. 
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TO  SURVEY  N.  C.  DAILY 

Survey  of  the  Goldsboro  (N.  C.) 
News-Argus  under  the  direction  of 
the  research  department  of  the  MediD 
School  of  Journalism,  Northwestern 
University,  will  be  made  next  week, 
Talbot  Patrick,  editor  and  publisher .  ^ 
of  the  paper  has  announced.  The 
News-Argus  is  the  second  of  fiv* 
Southern  papers  selected  for  the  scien-  P** 
tific-questionnaire  survey.  ^ 


CARTOONISTS  VIEW  DOMESTIC  PROBLEMS 


not  so  reluctant  dragon 


HE  MEANS  IT! 


THE  MUEZZIN 


Anne  Mergcn  in  Miami  (Fla.)  Daily  News 


Paule  Loring  in  Providence  (R.  1.)  Bulletin 


Jim  Berryman  in  IPashington  (D.  C.)  Star 


UQ  NATXrCTYlOn  Chicago  Daily  News  Foreign  manner  in  which  he  was  decorated  ItalVi  when  a  British  flying  officer 

■  Oa  Service  since  1938,  and  previously  by  the  Italians.  Here’s  the  story:  friend  called  over  to  ask  Barnes  if 

his  return  to  Rome  after  the  he  would  P^fer  to  go  in  his  ship 
nOV©  nara  JODS  Herald  Tribune.  Italian  conquest  of  Abyssinia,  Whita-  ^hich  was  detailed  to  bomb  the  Ital- 

He  covered  the  wars  in  Spain,  in  was  informed  by  Count  Galeazzo  “^Greece. 

In  Axis  Centers  Ethiopia  and  m  France  during  the  ciano,  Italian  Foreign  Minister,  that  No  American  news^perman  yet 

early  days  of  the  Nazi  invasion  of  the  Italians  had  awarded  him  one  of  ^“‘'h  a  flight  before,  and 

Whitaker  Says  They  Are  fhat  country  and  at  different  times  jts  highest  medals  for  his  impartial  ^  chance  for  an  exclu- 

.  .  ...  has  reported  from  Berlin,  Geneva,  onvaracsa  nf  sive,  accepted  the  invitation,  switch- 

Provoked.  Insulted  by  Moscow,  Paris,  Belgrade  and  other  Whitaker  who  is  frankly  anti-  ill-fated  bomber  at  the  last 

Nazis  and  Italians  European  capitals.  He  also  has  toured  Fascist,  wrote’ a  polite  note  declining  All  of  the  Balogna-bound 

.  1  South  America.  the  hn’nnr  bombers  returned  safely. 

By  STEPHEN  J.  MONCHAK  Lisbon  today  is  the  best  listening  rm.  •  -j  *  .  .  .  ™  Since  that  tragedy  Washington  has 

U.  S.  correspondents  covering  the  post  in  Europe  for  foreign  correspon-  the  incutent  appeared  ended.  The  forbidden  U.  S.  newsmen  to  go  on 
Axis  countries  today  are  carrying  on  dents,  Whitaker  said,  and  more  than  he  attended  a  function  in  British  bombing  expeditions,  Whita- 

under  the  most  trying  conditions  and  one  of  his  beats  emanated  from  there.  ,.  ®.  o*[®*8*^  Ministry  he  met  Musso-  j^gj.  ggid,  although  they  are  covering 

_  patience  and  re-  He  prefers  London  to  all  other  Euro-  j  V*®"  "  the  war  at  sea. 

B'  straint  are  the  pean  capitals  to  work  “because  the  Parsonages.  A  bit  miffed  about  Whita-  ■ 

greatest  assets  English  censorship  is  the  most  fair  refuel  to  accept  the  Italian  RQ^kefeller  Groun 

they  have,  John  and  intelligent  today.”  governments  honor  Ciano  neverthe-  nOCKCieUer  L^IOUp 

T.  Whitaker,  Only  in  England  can  a  U.  S.  corre-  removed  a  medal  from  1^  own  Jg  Reorganized 

roving  corre-  spondent  get  to  see  high  government  ^it^er  Washington,  D.  C.,  Aug.  13— A  re¬ 
spondent  of  the  officials  for  information  and  back-  organization  announced  today  by  Nel- 

Chicago  Daily  ground,  he  pointed  out.  Few  British  **  now.  With  no  alternative,  Whita-  ^  Rockefeller,  co-or<LaL  of 

News  Foreign  officials  will  not  talk  frankly  to  an  ®  ecorauon.  ^  Latin- American  relations,  adds  to  the 

Service,  asserted  American  writer,  he  said.  They  have  How  Ralph  Barnos  Died  duties  of  Information  Division  Chief 

this  week.  a  great  admiration  for  them  because  One  of  those  queer  quirks  of  fate  Francis  A.  Jamieson,  those  of  chair- 

He  said  the  they  have  shown  courage  imder  fire  took  the  late  Ralph  Barnes,  New  York  man  of  the  press  section,  and  places 

German  and  Ital-  and  for  their  fair  treatment  of  the  Herald  Tribune  foreign  correspondent,  Harry  Frantz  in  the  office  of  director 

ian  governments  news  of  the  war.  to  his  death  when  a  British  bomber  of  press  relations  with  Duncan  Aik- 

JoIm  T.  Whitaker  are  exerting  Although  Whitaker  was  expelled  aboard  crashed  against  a  man  as  consultant. 

every  effort  to  from  Italy,  he  earlier  was  decorated  inountain  in  Yugoslavia,  according  to  Jamieson,  one-time  Pulitzer  Prize 

provoke  U.  S.  newsmen  to  commit  j^y  Ralian  government.  He  lays  Whitaker.  The  bomber  was  fully  winner,  was  an  Associated  Press  writ- 

some  act  for  which  they  can  be  ar-  expulsion  to  pressure  brought  on  loaded  when  it  hit  the  mountain.  er  for  many  years,  principally  in  New 
rested  or  expelled.  American  corre-  Mussolini  and  his  government  by  the  Whitaker,  who  was  a  close  friend  York  and  Jer^y.  He  studied  Latin- 
spondents  are  msidted  m  all  manners  .^ho  charged  Whitaker  was  a  of  Barnes,  related  that  Barnes  was  problems  first-hand  in  a 

even  ^at  at,  he  remarked.  gpy  threatened  to  shoot  him  on  just  about  to  climb  aboard  a  bomber  °  na  10ns. 

Each  anti- Axis  move  Washington  sight.  Whitaker  found  humor  in  the  that  night  bound  to  bomb  Balogna,  -  tvf'^TT 
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to  be  vituperation  on  the  Ameri- 

ing  at  writers,  Whitaker  continued.  Be¬ 
rn  the  Ibey  have  a  job  to  do  the 

Lon-  are  accepting  this  and  work- 

•am  at  ^  doing  the  best  they  can. 
by  his  ^  Axis  hostility  to  Americans, 
jrt  on  Whitaker  said,  is  part  of  a  well-or- 
d  by  8aai»d  campaign  to  get  them  out  of 
meet- '  Germany  and  Italy.  He  believes  one 
of  the  first  acts  of  the  Axis  govem- 
,  nie^  if  the  U.  S.  enters  the  war 
[J^Y  sgaiast  them  will  be  to  arrest  all  U.  S. 
^  C.)  *^°^’*spondents  and  hold  them  as  host- 
ion  <d  ^  own  nationals  here. 
Medill  Wtaker,  who  was  expelled  from 
cstem  funse  earlier  this  year,  arrived  in  this 
week,  Aug.  10  on  leave-of-absence. 

.lisher  i  ™  *  under  contract  now  for  a  na- 
The  •"tioml  lecture  tour  which  will 
f  five  f™#  October  until  Christmas, 
scien-  P*** 


air  raid  warnings  and  other  messages,  communiques  and  announcements  in  Aikman,  on  leave  from  PM,  i 
the  event  of  national  emergency,  the  Defense  Communications  Board  finds,  author  of  “All  American  Front’ 
James  L.  Fly,  chairman  of  the  DCB  and  the  Federal  Communications  Com-  other  authoritative  writings  on  p< 
mission,  emphasized  that  broadcasting  would  remain  in  private  hands  and  and  economics  of  countries  sou 
that  all  utilization  of  facilities  will  be  on  a  cooperative  basis  except  for  the  United  States  ^border, 
possible  areas  of  actual  combat.  A  survey,  just  completed,  indicates  that  a  wttvq  r*2iDTTTRP 
huge  network  of  stations  has  auxiliary  equipment  which  will  permit  con-  AJUO  UM  V.^/ix'lUnt 
tinned  operation  in  the  event  of  interference  with  power  lines  and  that  only  Atlantic  City,  Aug.  ll--Edv^: 

destruction  of  transmitters  would  put  these  stations  out  of  use.  .* 

lanUc  City  Daily  World,  was  m 

SEES  DANGER  TO  PRESS  IN  SEIZURE  BILL  mental  in  capture  of  a  resta 

WASHINGTON,  D.  C.,  Aug.  11 — The  “property  seizure”  bill  which  has  been 

adopted  by  the  Senate  and  sent  to  the  House  for  concurrence  would  give  company  garage.  While  detel 

the  President  power  to  shut  down  a  newspaper  which  opposes  his  policies,  searching  for  Anthony  Fioi 

Rep.  Clare  Hoffman  of  Michigan,  warned  in  a  speech  last  week.  This  could  be  Higgins  went  to  the  restaurai 

i^n  accomplished,  he  submitted,  by  declaring  it  necessary  to  seize  the  offending  check  on  the  suspect.  He  s; 

His  paper’s  supply  of  pulp  or  newsprint.  “Newspapers,  if  they  want  to  continue  Fiore  at  a  table,  asked  an  emplo 

»re  indefinite  after  that.  in  business,  might  well  disclose  what  is  happening,”  Congressman  Hoffman  notify  police  and  then  sat  at  the 

roving  correspondent  has  been  suggested.  table  until  a  detective  arrived. 


8 


EDITOR  &  PUBLISHER 


F 


July  Newspaper  Linage  Up  5.29^0— Year  Ahead 


By  ROBERT  U.  BROWN 

NEWSPAPER  linage  in  July  showed  a  gain  of 

5.2%  with  all  classifications  except  automotive 
showing  gains.  This  brought  the  year  to  date  to 
a  gain  of  3.5%.  These  figures  are  from  Media 
Records  measurements  for  52  cities. 

The  month  was  slightly  off  at  97.8  on  the  Editor 
&i  Publisher  Index,  the  average  for  the  month  for 
the  last  five  years.  Only  classified,  retail  and 
department  store  were  ahead  on  the  Index. 

Display  only  showed  a  gain  of  5.1%  for  July 
with  classified  ahead  5.6%;  retail  up  8.1%:  depart¬ 
ment  store,  6.1%;  and  financial  up  3.4%.  Even 
general,  a  consistent  loser,  showed  a  slight  gain 
of  0.4%.  Automotive  showed  a  loss  of  14.3%. 
reflecting  the  pressure  of  defense  orders  on  the 
industry.  On  the  Index  display  only  was  at  94.6; 
classified.  108.6;  retail,  102.3;  department  store, 
103.8;  general,  82.5;  automotive,  85.7;  and  finan¬ 
cial,  93.2. 

For  the  year  to  date  only  automotive  and  gen¬ 
eral  registered  losses  of  2.9%  and  2.8%,  respective¬ 
ly.  Department  stores  advertising  was  ahead  4.3% 
for  the  seven  months;  financial.  5.3%;  display  only 
2.5%;  classified,  7.3%;  and  retail,  4.4%. 

Business  indices  continue  to  reflect  improved 
conditions.  The  F.  W.  Dodge  Corporation  reports 
that  residential  building  in  37  states  east  of  the 
Rocky  Mountains  during  the  first  six  months,  has 
been  the  most  active  in  12  years.  It  was  37% 
greater  than  in  a  comparable  period  in  1940.  ‘‘Im¬ 
provement  in  business  conditions  is  practically 
nationwide,”  according  to  the  Aug.  1  release  of 
Brooke,  Smith,  French  &  Dorrance.  The  figures 
show  gains  in  145  or  147  trading  areas. 
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Indications  of  the  amount  of  consumer  buying  is 
that  General  Motors  sales  showed  a  51.6%  rise  for 
the  June  quarter.  Furniture  bookings  jumped 
118%  in  June.  The  Federal  Reserve  Board  re¬ 
ported  department  store  sales  showed  much  less 
than  seasonal  decline  from  June  to  July.  For 
four  weeks  in  July  sales  were  up  24%.  Dun  & 
Bradstreet.  Inc.,  reported  retail  sales  late  in  July 
continued  a  contra-seasonal  trend  with  a  nation¬ 
wide  increase  of  between  20  and  24%. 

The  Federal  Reserve  Board  stated  that  com¬ 
mercial,  industrial  and  agricultural  loans  of  banks 
in  101  leading  cities  increased  $40  million  in  the 
week  ended  Aug.  6.  Rail  freight  carloadings  in  the 
week  ended  July  19  increased  23.1%,  making  it  the 
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second  highest  total  for  any  week  of  the  year.  p 

General  women’s  magazines  in  July  showed :  I 

9%  decrease  in  volume  with  761  pages  of  adver-  I 
tising  compared  to  834  pages — which  represented  j‘  I 
6%  loss  in  revenue.  For  the  year  to  date  this  cUs 
of  magazines  was  about  the  same  in  volume  as  lasi 
year,  but  with  a  2%  increase  in  revenue. 

General  magazines  showed  a  6%  loss  in  volumi 
in  July  with  515  pages  compared  to  549,  which  was 
a  14%  loss  in  revenue.  For  the  year  it  showed  a 
4%  loss  in  volume  with  an  8%  loss  in  revenue. 

Special  magazines  in  July  had  a  10%  loss  k 
volume  with  348  pages  compared  to  385  which  was 
a  5%  loss  in  revenue.  For  the  year  specials  showed 
a  3%  loss  in  volume  with  a  3%  gain  in  revenue. 

National  farm  papers  had  a  4%  loss  in  volume  k  I 
July  with  153  pages  compared  to  160  which  was  a 
5%  loss  in  revenue.  For  the  year  farm  papas 
were  about  even  in  volume  with  a  2%  gain  k 
revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  sec-U 
tions  and  newspaper  weeklies,  always  a  month  late^ 
in  statistics,  showed  a  3%  loss  in  volume  in  June 
with  1,762  pages  compared  to  1,822,  which  repre¬ 
sented  a  2%  gain  in  revenue.  For  the  year  this 
classification  showed  a  5%j  gain  in  volume  with  a 
10%  gain  in  revenue. 

These  figures  are  supplied  by  Publishers’  Infor¬ 
mation  Bureau.  Radio  billings  figures,  supplied 
by  the  same  Bureau,  are  also  a  month  late  and  1 
reveal  that  in  June  NBC  showed  a  15%  gain  k 
billings  with  $4,191,493,  compared  to  $3,642,100,  and 
for  the  year  had  a  gain  of  9%;  CBS  in  June  had  a  ' 

gain  of  17%,  with  billings  of  $3,702,969;  compared  to  ' 

$3,144,213,  and  for  the  year  a  gain  of  9%;  Mutua!  ^ 
billings  were  up  in  June  78%  with  $532,618,  com-  ' 
pared  to  $286,477,  and  for  the  year  was  up  387c.  I 


Court  Says  B-Day 
Paper  Is  a  "Doily" 

The  New  Orleans  Item  won  its  con¬ 
tention  August  11  that  under  Loui¬ 
siana  law  it  is  a  “daily”  newspaper, 
despite  the  fact  it  publishes  only  six 
afternoons  a  week,  discontinuing  its 
Sunday  issues  July  27. 

After  the  Item  dropped  the  Sunday 
publication.  Clerk  John  J.  O’Neill  of 
Civil  district  court  had  discontinued 
the  placing  of  legal  advertising  in  the 
Item,  taking  the  position  that  the 
newspaper  was  not  a  “daily”  in  the 
strict  sense  of  the  law  since  it  did  not 
publish  seven  days  a  week. 

The  Item  applied  to  Civil  Judge 
Paul  E.  Chasez  to  mandamus  Clerk 
O’Neill  to  force  him  to  recognize  the 
right  of  the  Item  to  such  legal  adver¬ 
tising.  Judge  Chasez  granted  the  man¬ 
damus,  and  thus  Clerk  O'Neill  may 
now  place  such  legal  advertising  in 
the  Item,  though  he  is  not  bound  by 
law  to  place  in  any  particular  news¬ 
paper. 

N.  Y.  MEETING  SEPT.  8-9 

The  fall  convention  of  the  New  York 
State  Publishers  Association  will  be 
held  Sept.  8-9  at  the  Sagamore  Hotel, 
Bolton  Landing,  N.  Y.,  Lake  George. 


Great  Northern  Raises 


Newsprint  to 

THE  Great  Northern  Paper  Company 

announced  Wednesday  an  increase 
in  the  price  of  newsprint  of  $1  per  ton 
for  the  last  quarter  of  IMl.  This 
brings  the  price  to  $50  per  ton  for  the 
New  York  area.  Great  Northern, 
prime  mover  in  the  domestic  newsprint 
picture,  is  thus  expected  to  set  the 
price  for  U.  S.  manufacturers,  pro¬ 
ducers  of  approximately  1,000,000  tons 
of  paper  yearly. 

This  means  that  newspaper  pub¬ 
lishers  buying  domestic  paper  are 
faced  with  an  increased  cost  of  be¬ 
tween  $200,000  and  $250,000  for  the 
last  quarter.  The  St.  Croix  Paper 
Company,  a  comparatively  small  pro¬ 
ducer,  announced  in  May  that  it  would 
maintain  the  $49  per  ton  price  for  the 
last  half  of  the  year.  This  is  the  only 
domestic  producer  to  make  that  an¬ 
nouncement.  Maine  Seaboard,  Algon¬ 
quin  and  Gould  Paper  Corporation, 
all  represented  by  the  Wright  Com¬ 
pany,  have  announced  their  intention 
of  following  the  Great  Northern  price. 

Considerable  speculation  was  be- 


$50  a  Ton 

ing  made  in  newsprint  circles  Thurs¬ 
day  as  what  move  International  Paper 
Company  would  make  for  the  last 
quarter.  International  generally  sets 
the  price  for  Canadian  manufacturers 
and  has  kept  the  price  at  $50  per  ton 
since  early  in  1938.  Great  Northern’s 
action  removes  the  differential  unless 
International  follows  suit  with  an  in¬ 
crease. 

United  States  newsprint  consump¬ 
tion  in  1940  amounted  to  3,709,028  tons. 
Consumption  in  the  last  quarter  of  that 
year  was  768,521  tons.  This  means 
that  if  a  general  $1  increase  is  adopted 
also  by  Canadian  mills,  newspaper 
publishers  are  faced  with  an  increased 
cost  in  the  last  quarter  of  approxi¬ 
mately  $765,000 — or  of  almost  $3,750,- 
000  next  year. 

While  the  Canadian  price  has  re¬ 
mained  at  $50  since  1938,  the  domestic 
price  was  $48  in  ’38  and  ’39  rising  to 
^9  in  January,  1940.  Great  Northern 
announced  a  $1  increase  for  April, 
1940,  but  later  retracted  it  and  kept 
the  price  stable. 


CHINESE  PAPER  BLASTED 

Three  incendiary  time  bombs  de-  | 
stroyed  the  five  story  Central  C/wu.  . 
Daily  News  building  in  Shanghai  Auj  ] 
9  on  the  anniversary  of  the  outbreak  , 
of  hostilities  between  Japan  and  Chin-  ^ 
ese  forces  in  1937.  The  newspaper  , 
owned  by  Wang  Ching-wei,  head  « 
the  Japanese-sponsored  Nanking  re-  j 
gime,  was  forced  to  suspend  publica-  . 
tion.  The  building  was  gutted.  Pape 
stores  and  the  printing  plant  wer^ 
destroyed.  The  paper  was  founded 
Mr.  Wang,  who  has  used  it  for  presen¬ 
tation  of  the  views  of  the  Nankin; 
regime. 

B.U.P.  NAMK  DOWLINC 

Montreal,  Aug.  14  —  Clifford  H 
Dowling  has  been  named  assistar 
general  manager  of  the  British  Unit« 
Press.  Announcement  of  the  appoint 
ment  is  made  by  R.  W.  Keyserlingk 
general  manager.  To  further  coori 
nate  the  activities  of  the  company 
news  bureaus  from  Halifax  to  Vm 
couver,  Dowling  will  make  his  head 
quarters  the  Toronto  Bureau.  He 
been  on  the  news  staff  of  the  Toroato 
Mail  &  Empire,  spending  four  yeai^ 
in  Australia,  returning  to  Canada  las> 
year. 
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items  not  adjudged  suitable  or  timely.  |f  J  .J  O  X 

_  •  mm  j  The  column  is  kept  to  a  ’‘theme”  when  /\Cl  i^tUClY  KOpOlTt 

y feasible,  as  “brides  like,”  graduation  ^ 

W  “  w  W  X  XSX  gifts,  imported  treasures,  merchandise  21  ♦  f^00f  |n£| 

_  _  ••  •  spells  British  grit,  “keep  cool”  "  ^ 

CnPPH^H  to  DOlllPS  Hems,  “man  of  the  house”  items,  etc.  Subcommittees  Named  for 

X^VAAXX^70  Sometunes  it  is  almost  wholly  institu-  , 

»  tional.  Committee  of  12  to 

By  WARREN  L.  BASSETT  Monday  was  chosen,  says  Miss  Me-  Study  Assigned  Subjects 

Cauley,  because  it  is  the  lightest  ad- 

jHE  SPEED  WITH  which  newspapers  (which  stands  for  “Reporter  at  vertising  day,  when  identical  position  The  “Committee  of  12,”  appointed 
jjn  be  used  by  an  advertiser  was  Large”).  Subject-matter  usually  deals  can  be  assured.  by  President  C.  E.  Phillips  of  the 

again  sharply  illustrated  this  week  with  products  for  sale  at  the  store,  but  "Sadi*  the  Snoop"  Newspaper  Advertising  Executives 

when  a  large  list  of  eastern  seaboard  not  necessarily;  and  it’s  rare  indeed  ^  Association  “to  study  the  trend  of  gen- 

.jailips  carried  five-column  copy  for  that  there  isn’t  some  mention  of  the  appearance  but  advertising  and  to  offer  sugges- 

the  Texas  Company  correcting  state-  civic  symphony.  Opera  Under  the  exemplifying  the  same  general  idea—  increasing  the  volume  of  and 

nwnts  made  in  a  Texas  color  ad  in  Stars,  or  similar  community  enter-  advOTtismg  of  items  which  can  be  revenue  from  same,”  in  accordance 
current  magazines.  prises  which  should  be  of  interest  to  more  effectively  exploited  m  small  Lick 

The  magazine  copy  featured  Texaco  the  store’s  customers.  o'  Springs  convention  last  March,  is  hard 

_ _ _ _ _  Thr...f.,d  p.rp,..  “O-.*''' 


NAEA  to  Hear 


Stars,  or  similar  community  enter-  adv^tising  of  items  which  can  be  revenue  from  same,”  in  accordance 
prises  which  should  be  of  interest  to  more  effectively  exploited  in  small  action  taken  by  the  French  Lick 

the  store’s  customers.  fopy  ^han  large-is  A.  Harris  Snoop-  g  convention  last  March,  is  hard 

Thr...Fold  P-rpo..  at  work  under  the  general  chairman- 


le  sec-U 
th  late 
1  June 
repre- 
ar  this 
with  a 


Miss  McCauley  considers  the  copy’s  pretiLS^^oHh^  rom’Sny^'  aUhouS  Patterson,  national  ^ver- 

purpose  as  three-fold:  to  voice,  week-  SoTy  ^eat-ent  is  handlS  ^^^-PP^'Howard  News- 

ly,  m  a  friendly  intimate  style,  insti-  by  Mrs.  Carrie  Rowland  and  Miss  P^P®^®’  .x*  „  j 

tutional  phases  of  the  store;  to  feature  Loris  Jacobs,  of  the  advertising  de-  Subeommitteei  Named 

items  with  news  value  or  of  imusual  partment.  It  has  been  running  in  The  committee  expects  to  have  a 
character  which  might  not  otherwise  every  Monday’s  News  for  the  past  comprehensive  report  ready  for  NAEA 
be  advertised;  to  call  attention  to  mat-  eight  or  nine  years,  in  space  two  col-  consideration  at  the  fall  meeting  in 
ters  of  civic  or  cultural  interest  (for  xmins  by  twelve  inches,  less  frequently  Chicago,  Oct.  13-14.  Meanwhile,  a 
example,  books  of  current  interest,  one  full  column.  complete  study  of  the  subject  has  been 

whether  or  not  Neiman-Marcus  has  Outstanding  feature  of  the  copy  is  forwarded  to  the  members  of  the  com- 
them  for  sale).  Sadie  herself,  an  eccentric  young  lady  me ttee  by  Chairman  Patterson.  The 

Reader  response  is  definite  and  im-  who  dresses  outlandishly,  wears  study  has  been  broken  down  in  vari- 
mediate  on  timely  items  that  are  inex-  glasses,  and  has  a  hell  of  a  good  time  subjects  and  committee  members 
pensive,  and  sells  well  up  to  $10  if  i earning  around  A.  Harris'.  In  the  have  been  given  definite  assignments, 
items  are  carefuly  chosen.  years  since  Sadie  first  put  in  her  ap-  To  facilitate  matters.  Chairman  Pat- 

“We  often  find  a  continued  call  for  pearance  she  has  become  identified,  in  terson  has  authorized  members  of  the 


items  weeks  after  they  have  been  ad-  the  minds  of  readers  and  business  as-  original  committee  of  12  to  appoint 
vertised,”  says  Miss  McCauley.  sociates,  with  the  store  itself.  Letters  subcommittees  to  make  a  general  study 

Recently,  a  puzzle  key  ring  at  $1  are  occasionally  received  addressed  to  of  their  assigned  subjects  in  the  local- 
was  noted  in  On  and  Off,  and  a  gross  “Sadie  the  Snoop,  care  of  A.  Harris.”  ities  of  each  of  the  members  of  the 
was  sold  out  in  two  days.  Mail  order  Buyers  like  Sadie,  and  ask  weeks  in  sub-committees.  There  is  no  limit  as 
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was  sold  out  in  two  days.  Mail  order  Buyers  like  Sadie,  and  ask  weeks  ir 
requests  made  it  necessary  to  reorder  advance  for  space  in  her  weekly  col- 
several  times.  On  the  other  hand,  a  umn. 
pair  of  $225  sapphire  cuff  links  sug-  ■ 

gested  for  a  man’s  Christmas  present,  _ It  j  'O  n 

the  only  one  of  its  kind  available,  was  NeWSpOper  AciS  Pull 

sold  from  On  and  Off.  In  “Parade"  Tests 

Only  one  person  writes  the  copy,  and  NewsDaners  have  outnulled  radic 


to  the  number  of  members  serving  on 
sub-committees.  Each  of  the  12  chair¬ 
men  are  selecting  the  number  of  sub¬ 
committeemen  required  from  various 
regions  to  get  a  complete  opinion  of 
the  subject  under  consideration. 

Members  of  the  original  “Committee 


[ _ J  ^niy  one  person  writes  tne  copy,  and  Newspapers  have  outpulled  radio  Members  of  the  original  Committee 

,  .  years  since  it  was  started  only  sampling  in  test  campaigns  on  of  12,”  representing  large,  medium  and 

Tiiu  Company  i  newspaper  correction  four  or  five  Staff  members  have  had  Parade,  Marshall  Field’s  new  Sunday  small  newspapers  from  12  regional 

copy.  this  assignment.  Three  times  guest  picture  newspaper  supplement,  ac-  sections,  include:  Chairman  Patterson; 

TValer  All  Nieht  Service  However  oolumniste  have  made  their  appear-  cording  to  a  release  sent  out  this  week  Janies  Brumby,  Atlanta  Journal;  Wil- 

thereouest  of  Petroleum  Coordinator  .  by  Erwin,  Wasey  &  Co.,  the  agency  News;  Per^  La- 
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the  request  of  Petroleum  Coordinator 
Harold  Ickes  that  gasoline  stations 
close  down  nightly  to  help  offset  the 
gasoline  shortage  made  the  ad’s  prom¬ 
ise  of  all  night  service  invalid. 

It  was  too  late  to  place  a  correction 
in  three  of  the  magazines  but  it  was 
possible  to  get  space  opposite  the  color 
ad  ih  three  others — Life,  Time  and 
Newsweek — to  put  the  copy  in  key 
with  conditions  in  the  east.  Then  on 
Aug.  12  the  newspapers  were  called 
upon  to  set  the  matter  straight. 

The  striking  copy  served  the  double 
purpose  of  correcting  the  magazine 
ad  and  at  the  same  time  promoting 
Texaco  dealer  service. 

The  account  is  handled  by  the 
Newell-Emmett  Company,  Inc.,  New 
York. 

“Peisonalized"  Store  Copy 

TWO  OF  the  leading  department  stores 
of  Dallas,  Tex.,  Nieman-Marcus  and 
A  Harris  &  Co.,  have  achieved  un- 
'fflial  success  wiA  highly  personalized 
•xwspaper  copy,  column  style.  Their 
story,  told  by  D.  G.  Park,  Jr.,  Dallas 
writer,  follows: 

Neiman-Marcus  has  been  taking  the 
tome  position  on  page  one  of  the  Mon- 
<^y  Dallas  Morning  News’  second  sec- 
^  since  December,  1930,  when  the 
^  was  originated  by  Miss  Zula  Mc- 
^)dey,  the  firm’s  director  of  adver- 
Titled  “On  and  Off  the  Eleva- 
the  copy  takes  the  form  of  an 
informal,  chatty  letter  signed  RA.L. 


Buyers  like  the  ad  and  voluntarily  that  handles  the  account. 


Bounty,  Bloomington  (Ill.)  Panta- 


ON  AMD  Off 

THf  f LEVATORS 


Parade  was  offered  for  sale  on  sr'uph,'  Frank  B.  Hurd,  Providence 
newsstands  in  12  cities  and  in  each  fR-  f-)  Journal-Bulletin;  W.  G.  Pfaf- 
a  different  medium  was  employed,  fenberger,  Los  Angeles  Times;  Robert 
either  newspapers,  radio,  or  sampling.  R-  Drew,  Milwaukee  Journal;  Stacey 
Combinations  of  these  media  were  Bowman,  South  Bend  (Ind.)  Tribune; 


also  used  and  in  every  case  newspa 
pers  led  in  sales  by  a  wide  margin. 


Paul  Gorham,  Illinois  Daily  Newspa¬ 
per  Markets;  Aubrey  Murray,  New 


About  six  newspapers  carried  the  Orleans  Time-Picayune;  Joe  Nixon, 
newspaper  ads  which  measured  from  Vabash  (Ind.)  Plain  Dealer;  and  Leo 
200  to  1500  lines  and  varied  in  fre-  Barland,  Williamsport  (Pa.)  Sun. 


Sports  Shop.  Sart>nd  Floor. 
1/  .VOM  urr*  •«  Lnndt 


quency.  Erwin,  Wasey  reported  that 
in  some  cases  newspapers  proved  from 
three  to  four  times  as  effective  a  me¬ 
dium  as  all  others  used. 


Committa  Members 

The  titles  of  subjects  imdertaken  in 
this  study  and  committee  members  as¬ 
signed  to  each  are  as  follows: 


(Drew) — Xational  Advertising  Rates.  Fre- 
Among  Advertising  Folk  quency  and  space  discounts.  A  study  of  all 
^  ^  media  practices.  A  uniform  practice  for  metro- 

1  ..1  poHtan  ncwspapcrs,  medium  size  and  small 

MASON  ANCKER,  formerly  with  tc-wn  daily  newspapers.  A  study  of  the  trend 
Maxon,  Inc.,  Detroit  and  Cleveland,  of  new  frequency  rate  structures  and  their 
has  joined  the  copy  staff  of  Leo  Bur-  ‘•ff^ct  from  past  exp^ience. 


nett  Co.,  Inc.,  Chicago  advertising 
agency. 


(Pfaffenberger) — Can  we  prove  results? 
Ruilding  success  stories  in  our  own  local 
field.  Market  facts  as  it  pertains  to  the  Ad- 


MrS.  Ruth  FarQUHAR,  for  the  last  six  'ertiser’s  Business  vs  the  question  of  rate  and 
V  J  .  X  z  *D  newspaper  advertising.  Proving  that 


years  in  the  copy  department  of  Ben¬ 
ton  &  Bowles  and  formerly  with 


the  advertiser  makes  his  own  rate. 

(Hurd) — Development  of  sectional  adver- 


TV#  #f  pr#c>pit#t#t 

S#4i«'ft  #at»cip#t#d  "Snooping  Towr  of  H«rri»'  lnf#nS* 
Shop.*' 


J.  Walter  Thompson  Co.,  New  York,  tising.  in  each  area  and  community,  similar 
has  Joined  , he  copy  department  of  'J'i'.SVhtlS-Cde,  in 


H.  W.  Kastor  &  Sons  Advertising  Co.,  newspapers. 

Chicago.  (Moore) — Dealer  education. 

L.  Jeone  DoMahopt,  tor  eight 

years  commercial  manager  of  radio  (Murray)— The  position  of  advertising 

station  CKLW,  Windsor  and  Detroit,  agency  in  the  development  of  newspaper  adver¬ 
bs  announced  formation  of  a  new  "'Xrlandl-Sta.idardiration. 
advertising  agency  in  Detroit,  the  (I.abounty)  (Gorham)  —  Newspaper  Net 
{Continued  on  page  33)  Works. 


How  Dallas  stores  "personalize"  their  copy. 
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Lack  of  Capital 
Killed  Newsdoily 

Plant,  Including  Offset  Press,  Is 


perimental  printing,  .\bout  one- 

third  of  this  was  salaries .  6,979.54 

Paid  OH  Equipment,  cost  of  remodel¬ 
ing,  fixtures,  etc.  (The  remaining 
unpaid  balance  on  the  $37,833.12 
plant  was  $22,021.12  plus  interest.)  15,812.00 
Pre-publication  Expcntes.  This  was 
about  one-third  promotion  work, 
one-third  salaries  and  one-third 

Plirr*ll«*TggH  miscellaneous  .  14,566.06 


By  Herbert  Moore,  President  of  Transradio 
.  .  .  To  Do  Commercial  Work 


BICE  CLEMOW,  president  of  Hart¬ 
ford  (Conn.)  Newsdailies,  Inc.,  and 
editor  of  the  former  Hartford  News- 
daily,  offset  tabloid,  this  week  in  a 
memorandum  to  stockholders  an- 
anounced  that  all  physical  assets  of 
the  paper  had  been  sold  to  the  Hemi¬ 
sphere  Publishing  Company  headed 
by  Herbert  Moore,  president  of  Trans¬ 
radio  Press  Service,  New  York,  who 
was  also  a  stockholder  in  News- 
dailies,  Inc. 

The  equipment,  including  the  Amer¬ 
ican  Tj^  Founders  $25,000  offset 
press,  has  been  moved  and  is  being 
operated  as  a  commercial  printing 
plant  in  East  Hartford. 

Mr.  Moore  made  it  clear  that  the 
purchase  was  a  personal  venture  and 
not  connected  with  Transradio.  He 
said  several  weeklies  and  several 
monthly  papers  were  being  published. 
He  said  that  although  he  has  no  pres¬ 
ent  plans  for  another  daily  for  Hart¬ 
ford,  experiments  are  being  made. 
He  declared  he  is  even  thinking  on  a 
national  scale. 

$76,200  ia  Stock  Sold 

The  memorandum  submitted  by  Mr. 
Clemow  showed  that  in  75  working 
days  $76,200  in  stock  was  sold  to  106 
stockholders,  an  average  of  $719  per 
stockholder.  The  Newsdaily  was  first 
issued  on  March  4,  1940,  and  sus¬ 
pended  on  June  14  of  that  year. 

The  Hartford  Newsdaily  was  widely 
heralded  as  the  first  metropolitan  off¬ 
set  printed  daily  in  the  country. 

The  full  report  of  Mr.  Clemow  and 
his  fellow  officers,  Francis  G.  Smith, 
Jr.,  vice-president,  and  Ellsworth  S. 
Grant,  secretary,  follows: 

Gentlemen: 

All  of  the  physical  assets  of  News- 
dailies,  Inc.,  have  been  sold.  The  pur¬ 
chaser  is  the  Hemisphere  Publishing 
Company,  headed  by  Herbert  Moore. 
Mr.  Moore  is  a  stockholder  in  News- 
dailies,  Inc.,  and  president  of  Trans¬ 
radio  Press  Sservice  in  New  York 
City.  The  equipment  has  been  moved 
and  is  being  operated  for  conunercial 
printing  in  East  Hartford,  Conn.  No 
other  stockholder  nor  any  officer  of 
Newsdailies,  Inc.,  is  involved  in  or 
employed  by  the  new  company. 

This  sale  will  permit  the  termina¬ 
tion  of  the  receivership  (entered  into 
Dec.  28,  1940)  on  a  settlement  basis 
which,  although  not  yet  exactly  com¬ 
putable,  should  be  very  satisfactory 
to  the  open  account  creditors.  The 
physical  assets  at  the  time  of  sale 
were  encumbered  by  mortgages  to 
such  degree  that  the  net  proceeds 
will  not  permit  any  return  on  pre¬ 
ferred  or  common  stock  of  the  cor¬ 
poration. 

"This  Is  OR  Ead" 


time  to  interest  themselves  in  the  con¬ 
duct  of  the  corporation  was  small. 
Hence  this  very  quick  summary  of 
what  is  now  ancient  journalistic 
history; 

In  the  7S  working  days  from  Oct. 
1,  1939,  the  incorporators  of  News- 
dailies,  Inc.,  visited  nearly  350  resi¬ 
dents  of  Hartford  and  New  York  to 
explain  this  venture.  In  that  period 
$76,200  was  subscribed  by  106  stock¬ 
holders,  an  average  of  $719  per 
stockholder. 

By  March  4,  1940,  a  plant  had  been 
selected,  remodeled,  equipment  in¬ 
stalled  and  a  staff  of  65  employed 
carefully.  On  that  day  the  first  issue  of 
the  Newsdaily  was  published.  Hardly 
a  soul  was  fully  satisfied,  least  of  all 
those  of  us  who  were  doing  the  job. 
Everyone  had  expected  a  different 
kind  of  newspaper.  They  were  not 
disappointed  in  that.  But  to  many 
the  degree  of  difference  between  the 
Newsdaily  and  orthodox  journals  was 
shocking. 

RoMgh  Spots  PrMRed 

After  the  obvious  rough  spots  had 
been  pruned  off  the  product  and  the 
first  month  trial  subscriptions  had 
either  been  cancelled  or  renewed,  the 
circulation  stabilized  at  a  level  below 
our  expectations.  Although  this  con¬ 
dition  persisted,  at  the  end  of  three 
months  we  had  built  a  body  of 
staunch  readers  to  whom  integration, 
terse  writing,  background  stories  and 
picture  presentation  was  beginning  to 
tip  the  scales  against  a  five-cent  price, 
a  smaller  product  and  a  scarcity  of 
display  advertising. 

This  group,  however,  was  obviously 
too  small  for  success  and  the  con¬ 
sumer  ceiling  for  a  16-tabloid-page 
newspaper  at  5c  was  choking  us.  The 
educational  process  was  too  slow  and 
expensive  for  our  treasury,  and  on 
June  14,  1940,  the  directors  felt  that 
the  time  had  come  when  we  had  in¬ 
sufficient  prospect  of  new  capital  to 
justify  further  loss.  While  the  possi¬ 
bility  of  new  capital  existed,  it  did  not 
materialize  at  the  time  it  was  essen¬ 
tial.  When  we  suspended  publication, 
the  net  cash  position,  after  allowing 
for  the  return  of  pre-paid  subscrip¬ 
tions  and  the  cleaning  up  of  open 
accounts  payable,  was  $2,659.14. 

From  the  standpoint  of  newspaper 
experience,  the  breakdown  of  where 
and  how  we  spent  the  $76,200  sub¬ 
scribed  by  106  stockholders  indicates 
that  the  expenditure  on  actual  opera¬ 
tion  of  the  Newsdaily  was  far  too  in¬ 
adequate. 

Total  stock  subscribed . $76,200.00 

Unpaid  stock  subscriptions  .  1,500.00 

Organitalion  Expenses,  including  ex- 


Before  Mar.  4 . $38,857.60 

Loss  OH  Xrwsdaily  operation  from 
Mar.  4,  1940,  to  June  14,  1940,  a 
total  of  89  issues  @  $390  loss  per 
issue  or  the  equivalent  of  five 


pages  of  advertising  a  day .  34,683.26 

Total  newspaper  loss . $73,683.26 


Xet  balance  of  assets  over  eurrent 
lial>ilities  at  the  close  of  publica¬ 
tion.  This  was  allocated  to  loss  on 
operation  of  plant  as  printing 
plant  .  2,659.14 


TOTAL  . $76,200.00 


'There  was  an  additional  loss  (not  yet 
finally  available  from  the  receiver)  of  ap¬ 
proximately  $8,500  on  operation  of  the  com¬ 
mercial  plant  from  June  15  to  Dec.  28,  1940. 
This  was  owed  to  suppliers  when  we  applied 
for  receivership  and  will  be  met  in  large  part 
through  the  receiver’s  recent  sale  of  our  equip¬ 
ment.  These  figures  would  place  the  loss  on 
commercial  printing  at  about  $11,159.14  from 
June  14  to  Dec.  28,  1940. 

At  the  cessation  of  publication,  your 
directors  had  strong  reasons  for  be¬ 
lieving  in  the  possibility  of  reorgani¬ 
zation  along  such  lines  as  would  have 
included  the  original  stockholders, 
perhaps  on  a  reduced  basis.  It  was 
the  feeling  of  the  management  and 
the  board  that  it  was  thus  desirable 
to  maintain  the  organization,  if  pos¬ 
sible,  through  the  sale  and  production 
of  commercial  printing  even  at  a 
break-even  point  (or  better)  if  this 
could  be  achieved  in  a  reasonable 
number  of  months.  Unless  the  com¬ 
pany  was  maintained  as  a  going 
business,  the  possibility  of  reorganiza¬ 
tion  on  any  basis  (or  of  orderly  sale) 
died  with  the  suspension  of  publica¬ 
tion,  it  was  reasoned. 

$5,000  Per  Month  Reached 

On  the  very  small  amount  of  capital 
available,  we  were  again  handicapped 
in  attempting  to  put  our  commercial 
printing  venture  on  a  profitable  basis. 
A  volume  of  more  than  $5,000  in  sales 
per  month  (achieved  three  times)  was 
necessary  to  produce  a  profit,  and  it 
needs  no  arguing  that  a  considerable 
working  capital  is  necessary  to  pro¬ 
duce  and  sell  that  much  goods  of  any 
kind.  We  were  pioneering  mechan¬ 
ically  as  well  as  editorially,  and 
although  our  equipment  made  its 
mark  nationally  in  the  successful 
(mechanically)  publication  of  an  eco¬ 
nomical  daily  picture  paper,  there  re¬ 
mained  the  imperative  necessity  of 
trial  and  error  in  the  adaptation  of 
this  equipment  to  the  advertising 
“circular”  field.  When  the  accounts 
payable  reached  a  dangerous  propor¬ 
tion,  your  board  sought  new  capital. 
When  it  was  not  forthcoming  the 
alternative  was  a  protective  state  re¬ 
ceivership  proceeding. 

Prior  to  the  receivership,  the 
monthly  loss  had  been  successively 
reduced  (with  the  exception  of  one 
month).  After  the  receiver  had  been 
appointed,  the  same  staff  as  had  been 
operating  the  plant  under  the  board 
of  directors,  personally  underwrote  the 


Obviously  this  is  an  end  to  our  en¬ 
terprise  which  is  extremely  painful 
to  those  in  whom  you  reposed  the 
responsibility  of  management.  While 
it  avails  nothing  to  enter  a  general 
apology  for  our  shortcomings,  still  we 
feel  it  imperative  to  incorporate  in 
this  final,  informal  accounting  a  brief 
resume  of  our  stewardship.  Owing 
to  the  fact  that  our  publishing  career 
was  unhappily  short,  the  opportunity 
for  a  frank  and  full  statement  of  our 
affairs  never  presented  itself;  and  the 
number  of  stockholders  who  had  the 


DRAFT  TOOK  7.673  WITH  NEWS  OR  AD  EXPERIENCE 

WASHINGTON,  D.  C.,  Aug.  12 — The  selective  service  draft  has  taken  1,613 
men  who  meet  the  army’s  definition  of  public  relations  experience,  into 
the  uniformed  ranks.  To  be  so  cataloged,  a  draftee  was  required  to  show  at 
least  two  years  experience  as  a  newspaper  reporter,  advertising  man  or  public 
relations  coimsel,  or  experience  of  comparable  length  as  a  secretary  of  a 
Chamber  of  Conunerce  or  like  organization;  experience  as  a  professional 
writer;  experience  in  public  speaking,  including  raffio;  experience  with  photo¬ 
graphic  illustration,  but  not  technical  photographic  knowledge.  The  ratio  of 
such  men  to  the  selectee  strength  was  found  to  be  2.534  per  1,000  drafted, 
among  members  of  the  white  race.  Among  Negroes,  there  are  17  so  listed, 
a  percentage  of  2.47  to  each  1,000  draftees. 
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operation  of  the  plant  for  three  monthj 
in  an  effort  to  nudee  possible  sona  * 
orderly  liquidation  of  the  property 
in  the  event  new  capital  was  n« 
available. 

During  the  period  of  operation  \in. 
der  a  form  of  lease  from  Receiver  Aai 
Hollings,  the  plant  made  several  radi- 
cal  changes  in  production  policj 
based  on  previous  experience,  aid 
the  company  was  operated  for  thd 
three  month  period  without  lo*. 
However,  there  was  no  availabk 
capital  in  the  corporation  and  the  de¬ 
cision  to  sell  our  physical  assets  w«  m 
dictated  by  this  single  fact.  We  fed” 
that  the  practicality  of  the  plant  w« 
established  and  regret  that  ffiose  who 
made  it  possible  for  iis  to  set  it  up 
could  not  share  in  any  profits  that 
subsequent  owners  of  the  machinery 
may  be  able  to  build  upon  the  foun¬ 
dations  this  corporation  laid. 

The  attitude  of  our  stockholden 
toward  our  shortcomings  has  been 
generous.  Perhaps  they  know  that  wt 
have  suffered  for  our  inability  to 
execute,  with  relatively  small  capital, 
the  ambitious  plans  which  left  many 
of  our  stockholders  realistically  skep¬ 
tical  and  made  their  participation 
frankly  and  sportingly  speculative. 
Perhaps  they  recognized  earlier  than 
we  the  difficulty  in  spreading  inspira¬ 
tion  and  enthusiasm  down  from  the 
officers  to  the  employes  who  are  in 
everyday  contact  with  the  public. 

This  memorandum  carries  our  grati¬ 
tude,  plus  our  faith  and  knowledge 
that: 

(1)  Hartford  remains  a  market  in 
ever-growing  need  of  a  new  and  vital 
force  for  public  intelligence  and  pub¬ 
lic  expression. 

(2)  That  medium  must  and  will 
be  built  successfully  around  the 
fundamental  objectives  of  the  News-  U 
daily. 

(3)  Far  greater  capital  will  be  nec¬ 
essary,  but  it  will  be  justified. 

■ 

Fleming  Restates 
Wage-Hour  Low 

Washington,  D.  C.,  Aug.  13— (Jen. 
Philip  B.  Fleming,  Administrator  of 
the  Wage  and  Hour  Division  has  is¬ 
sued  a  restatement  of  the  law  bearing 
upon  its  applicability  to  weekly  or 
semi-weekly  newspapers  of  3,000  or 
less  circulation,  distributed  principal¬ 
ly  in  the  county  of  publication. 

His  exposition  does  not  change 
present  regulations  but  supplies  addi¬ 
tional  detail,  suggested  by  William  L 
Daley,  Washington  representative  of 
the  National  Editorial  Association, 
General  Fleming  explained. 

Where  employes  of  a  newspaper  in 
the  exempted  classification  work  more 
than  50%  of  their  time  on  job  printing 
or  tasks  not  necessary  to  ffie  publica¬ 
tion  of  the  newspaper,  they  are  sub¬ 
ject  to  the  hours  maximum  and  wages 
minimum,  the  statement  reiterates. 

■ 

43  RETAIN  NEWS  JOBS  • 

The  New  York  Daily  News  manage¬ 
ment  Aug.  13  notified  43  employes  they 
could  remain  at  their  jobs  without  loss 
of  pay  or  seniority  after  Nat  Elinhom, 
paid  executive  secretary  of  the  News¬ 
paper  Guild  of  New  York,  explained 
the  43  had  brought  their  dues  and 
assessments  up-to-date  and  were  now 
in  good  standing  in  the  union.  Last 
week  (E.  &  P.,  Aug.  9,  p.  12)  the  man¬ 
agement  notified  the  43  that  it  was  in¬ 
voking  a  clause  in  its  contract  with  the 
guild — at  Einhorn’s  request — in  which 
the  43  were  to  be  discharged  for  being 
delinquent  in  their  dues.  Delinquents 
1  ushed  to  pay  up.  This  week  Einhom  ’6 
notified  the  News  that  those  in  arreais 
had  returned  to  good  standing  and 
asked  the  management  to  reinstate  the 
employes. 
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The  CLEVELAND 
I  2-in-l  MARKET 

j  (I)  Greater  Cleveland 
(2)  26  Adjacent  Counties 

f  theLARGESTood 

SECOND  LARGEST 

Retail  Markets  in  Ohio 


In  this  compact  industrial  area,  consisting 
of  Greater  Cleveland  AND  the  26  adjacent 
counties,  are  139  cities  and  towns,  working 
day  and  night  to  meet  the  demands  of  the 
nation  for  speedier  delivery  on  the  millions 
of  dollars  of  Defense  contracts  on  hand. 

New  workers  are  constantly  being  added 
to  the  forces,  with  the  result  that  today  the 
weekly  pay  rolls  in  the  Cleveland  2-in-l 
market  exceed  $6,000,000  weekly.  The 
spendable  income  is  increasing  so  decidedly 
that  the  Retail  Sales  volume  is  27Vf  more 
than  the  same  period  in  1940. 

The  selling  opportunities  are  constantly 
increasing  throughout  this  entire  Cleveland 
2-in-l  market.  Advertisers  can  cover  it  at 
a  low  cost  per  sale  with  the  Cleveland  Plain 
Dealer,  because  of  its  intensive  and  exten¬ 
sive  coverage,  not  only  of  Greater  Cleve¬ 
land,  but  also  of  every  single  one  of  the 
other  138  cities  in  this  properous  market. 
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THE  COMPACT  CLEVELAND  MARKET  $|}I,CII.«4I-.4I%  OF  OHIO'S  RETAIL  MARKET 


In  the  above  chart,  Greater  Cleveland  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B.  Woodward,  Inc, 
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U.  S.  Newspaper  Week 
To  Be  Held  Oct  1-8 


HUNDREDS  of  daily  and  weekly 
newspapers  will  participate  in  Na¬ 
tional  Newspaper  Week  scheduled  for 
Oct.  1  to  8  and  sponsored  by  the  News¬ 
paper  Association  Managers.  Inc., 
which  comprises  the  executive  officers 
of  about  25  national,  state  and  regional 
newspaper  publishers  associations.  In 
1940  approximately  1500  daily  and  4000 
weekly  newspaper  cooperated. 

Considerable  promotion  is  being  dis¬ 
tributed  by  feature  syndicates  and  mat 
services  for  use  by  newspapers  during 
that  time.  All  of  it  is  to  tie  in  with 
the  slogan  of  the  Committee  in  Charge: 
“The  Newspaper  Lights  the  Way  of 
Freedom.” 

Secead  Natioaal  Week 


Promotion  Association,  the  Advertising 
Federation  of  America,  the  American 
Association  of  Advertising  Agencies, 
the  Newspaper  Advertising  Executives’ 
Association,  the  American  Society  of 
Newspaper  Editors,  Editor  &  Publisher 
the  Western  Newspaper  Union,  Lino¬ 
type  News,  Advertising  Age,  Metro 
Associated  Services,  Meyer  Both  Com¬ 
pany,  Chicago  Tribune  Newspaper  Mat 
Service,  Richard  Foster  of  Rush,  N.  Y., 
all  state  and  regional  newspaper  pub¬ 
lishers’  associations,  all  of  the  trade 
press.  King  Features  Syndicate  Inc., 
the  Newspaper  Enterprise  Asso¬ 
ciation,  and  other  syndicates,  and 
many  columnists,  cartoonists  and  the 
like. 


National  Newspaper  Week  is  the 
outgrowth  of  similar  observances  in 
individual  states  since  1931.  It  be¬ 
came  a  national  event  in  1940.  At  that 
time,  the  story  of  newspaper  publish¬ 
ing  and  its  service  to  the  public  was 
dramatized  with  considerable  show¬ 
manship  on  a  nation-wide  stage.  In 
some  cities  and  towns  newspapers  held 
“open-house”  and  invited  the  public 
to  visit  their  plants.  Editorials,  car¬ 
toons,  feature  stories  and  articles  on 
the  value  of  newspapers  to  the  public 
were  carried  widely. 

The  committee  in  charge  of  National 
Newspaper  Week  this  year  is:  William 
N.  Hardy,  manager,  Pennsylvania 
Newspaper  Publishers’  Association, 
chairman;  Walter  C.  Johnson,  secre¬ 
tary-manager,  Southern  Newspaper 
Publishers’  Association;  John  L.  Meyer, 
secretary-treasurer.  Inland  Daily  Press 
Association;  Charles  L.  Allen,  National 
Editorial  Association;  John  B.  Long, 
general  manager  (California  News¬ 
paper  Publishers’  Association;  Gene 
Alleman,  manager,  Michigan  Press  As¬ 
sociation,  and  Doyle  L.  Buckles,  field 
manager,  Alabama  Press  Association. 
President  of  Newspaper  Association 
Managers,  Inc.,  is  James  W.  Weir, 
manager.  West  Virginia  Publishers’ 
Association. 

Promoters  of  National  Newspaper 
Week  last  year  according  to  the  com¬ 
mittee,  were  the  American  Newspaper 
Publi^ers’  Association,  the  Bureau  of 
Advertising,  ANPA,  the  Pacific  Coast 
Division  of  the  Bureau  of  Advertising, 
the  National  Editorial  Association,  the 
Newspiapier  Representatives’  Associa¬ 
tions  of  New  York,  Chicago  and  San 
Francisco,  the  National  Newspaper 


Sparkf  Tkat  Make  Sales  in  tke 
Growisf  Sckeaectadjr  Market 


Home  Owaen  Make  This  Market 
SabstoRtial — Keep  It  Stable! 
SeaMMtaey  ass  always  bean  kaawn  at  a  city 
at  kama  awaarv  It  raakt  kifk  in  the  ceuntry 
In  that  raeaN.  Tkat  fact  It  impertant  ta  yaw 
— far  It  PMant  tkat  tkit  tawn  Isn't  a  “tpat" 
Hiarkat  af  tka  atoaiant  wkatever  peak  its  prtt> 
parity  kat  reacked.  It  maant  anca  yau'va  tt- 
taMitkad  yaurtalf  kare.  yau're  tat  la  a 
ttmblr  markat. 

Tka  Sekenaatady  Gazetta  kat  dent  exactly  tkaf 
far  Itaalf.  Over  the  past  30  yaart  It  kat  lead 

all  papers  kare  In  eirxulatian  and  linapa.  Ta- 

day  witk  20.730  (ABC)  far  6  mat.  te  Marck 

31.  IMI.  an  all  tlaie  kipk.  it  can  help  yen 

•at  ittaklitbcd. 

July  cirenlation  over  28.000  net  paid. 

Sail  Schmeetmdy  with  ihu  .  .  . 
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Newspaper  Boy  Day 

Saturday,  Oct.  4,  has  been  desig¬ 
nated  by  the  committee  as  Newspaper 
Boy  Day  and  arrangements  have  been 
made  with  the  International  circula¬ 
tion  Managers’  Association  for  a  na¬ 
tionwide  tribute  to  newspaper  boys. 
At  least  one  mat  having  to  do  with 
the  carriers  is  to  be  made  available  by 
the  ICMA.  W.  G.  Andrews,  Fort 
Wayne  News-Sentinel,  will  send  this 
map  for  50c;  seven  general  newspiaper 
boy  welfare  mats  for  $2. 

A  large  variety  of  material  for  news¬ 
papers  of  all  sizes  is  available  free 
to  publishers  upon  request.  State  and 
regional  newspaper  associations  will 
help  plan  local  observances  upon  re¬ 
quest. 

Much  of  the  promotion  copy  that 
be  available  will  be  presented  on  a  na¬ 
tional  scale  and  will  support  the  com¬ 
mittee’s  slogan,  “The  Newspaper  Light 
the  Way  of  Freedom,”  but  it  was " 
proved  in  1940  that  the  real  success  of 
National  Newspaper  Week  depends 
upon  the  localization  of  promotion 
ideas. 

Publishers  reported  great  success 
with  visits  to  the  plant,  speeches  before 
civic  clubs,  exhibits,  mass  meetings 
and  promotions  in  the  newspapers. 
The  free  press  of  America  has  an  im¬ 
posing  list  of  achievements  to  recount 
this  year.  It  has  been  in  the  forefront 
of  every  movement  to  upbuild  the 
community,  state  and  nation.  It  has 
been  among  the  first  to  attack  enter¬ 
prises  destructive  of  the  common  weal. 


19  RETAIL  LEADERS 
IN  PHILADELPHIA 
INCREASED  SPACE 
198,624  LINES  IN  THE 
EVENING  PUBLIC 
LEDGER  FOR  THE  FIRST 
6  MONTHS  OF  1941 
OVER  THE  SAME  PE¬ 
RIOD  OF  1940.  RETAIL 
ADVERTISERS  ARE 
ALWAYS  THE  FIRST  TO 
SENSE  CHANGED 
VALUES. 


A  statement  from  the  committee  has 
said: 

“National  Newspaper  Week  is  a  time 
in  which  the  attention  of  the  American 
people  will  be  f(x:used  upon  the  free¬ 
doms  guaranteed  by  the  Bill  of  Rights 
— among  which  stand  free  press  rights 
— a  freedom  enjoyed  by  all  the  pieople. 

“Newspaper  service  will  be  revealed 
and  properly  appreciated  as  never  be¬ 
fore  and  it  will  be  made  clear  that 
newspapers  are  the  bulwark  of  all  of 
our  freedoms — that  they  are  free  to 
voice  their  opinions — good,  bad  and 
varied — without  fear  of  interference 
on  the  part  of  anyone  who  might  desire 
to  detect  the  thought  of  his  fellow 
citizens.” 

■ 

Nason  Made 
Executive  Editor 
Of  Phila.  Ledger 


Philadelphia,  Aug.  13 — The  ap¬ 
pointment  of  Harry  B.  Nason,  Jr., 
former  managing  editor  of  the  New 
York  Post ,  as 
executive  editor 
of  the  Philodel- 
phia  Evening 
Public  Ledger, 
was  announced 
to  Editor  &  Pub¬ 
lisher  today  by 
Charles  M.  Mor¬ 
rison,  editor.  The 
position  is  a  new 
one  in  the  Ledg¬ 
er  organization. 

Mr.  Nason  will 
take  over  his  new 
duties  Aug.  25. 

One  of  the 


Harry  Nason 


most  widely-known 
newspaper  executives  in  the  country, 
Mr.  Nason,  who  resigned  from  the  Post 


several  weeks  ago,  returns  to  a  daily 
where  his  journalistic  career  received 
its  greatest  stimulus. 

Started  Career  in  Phila. 

Mr.  Nason,  who  is  46,  spent  all  d 
his  newspaper  career  on  Philadelphia 
dailies  before  going  to  New  York  in 
1933.  Before  his  transfer  to  the  Post 
he  served  the  Evening  Ledger  in 
various  capacities  for  more  than  14 
years. 

He  was  appointed  city  editor  of  the 
Evening  Ledger  in  1924  and  managing 
editor  in  1927.  From  1925  until  1927, 
he  also  was  managing  editor  of  the 
tabloid  Sun,  another  Curtis  newspaper 
property.  The  Sun  ceased  publica¬ 
tion  in  1928.  Mr.  Nason  was  also  for  a 
brief  period  assistant  editor  of  the  old 
Public  Ledger,  which  was  merged  with 
the  Philadelphia  Inquirer  in  1934. 

Mr.  Nason  was  reared  in  the  news¬ 
paper  tradition.  He  is  the  son  of 
Harry  B.  Nason,  Sr.,  who  was  con¬ 
nected  in  executive  capacities  with  the 
Philadelphia  Inquirer  for  more  than  42 
years.  He  started  his  career  in  1912 
with  the  Inquirer,  but  after  two  years 
joined  the  old  Evening  Telegraph. 

When  the  Telegraph  died,  Mr.  Nason 
joined  the  Evening  Ledger.  He  was 
city  editor  of  that  newspaper  at  the 
age  of  28  and  was  affectionately  re¬ 
ferred  to  by  friends  and  associates  as 
the  “boy  editor.”  He  was  a  managing 
editor  before  he  was  30. 


STRIKE  SETTLED 

The  walkout  of  a  number  of  mem¬ 
bers  of  the  New  Orleans  Mailers  Union 
No.  118,  an  affiliate  of  the  International 
Typographical  Union,  from  the  mail 
room  of  the  New  Orleans  Item,  has 
been  settled,  the  men  returning  to 
work  Aug.  11.  A  closed  shop  contract 
was  signed  between  the  Item  Com¬ 
pany,  Inc.,  and  the  union. 


r 


Henry  N,  Wyzanskit  president  of  Kerr*s, 
outstanding  Oklahoma  City  department  sfore, 
reports  business  up  from  fast  year  at  the 

half-way  mark  of  1941. 


BIG  SPENDING  NEWS  THAT  MISSED  PAGE  ONE 

Oklahoma  City  department  store  sales  were  up  25%  from 
1940  for  the  week  ending  July  19  and  21%  up  for  the  four- 
,  week  period  .  .  .  small  town  appliance  dealers  report  six-month  ^ 
sales  from  20%  to  30%  ahead  .  .  .  rural  automobile  dealers 
find  their  lack  of  ability  to  obtain  merchandise  holds  down 
increases  to  30%  to  50%  over  1940. 

'  This  is  the  sort  of  activity  going  on  in  the  Oklahoma  City 

!  market  today.  Folk  are  busy  working,  learning  and  earning, 

I  just  as  in  1914,  in  1928,  in  1940.  The  difference  is  that  they 
are  spending  more  today  . . .  responding  with  greater  enthusiasm 
to  sales  promotion  directed  to  them  through  the  Oklahoman 
and  Times. 

THE  DAILY  OKLAHOMAN. 
OKLAHOMA  CITY  TIMES 

[  Nationally  Represented  by  the  Katz  Agency,  Inc. 
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Defense  Begins  m  Washington,  D.  ( 

Here,  in  the  heart  of  the  Nation,  the  spirit  of  Democracy  is  translated  into  action. 
These  far-reaching  activities  are  making  the  National  Capital  increasingly  im¬ 
portant  as  America’s  No.  1  Market — with  a  constantly  growing  population — of 
potential  customers  for  your  products. 

Throughout  the  entire  category  of  classifications  The  Star  enjoys  a  decided  pre¬ 
ference  over  any  other  local  newspaper  with  both  local  and  national  advertisers. 
Carrying  during  the  first  six  months  of  1941 — 42^r  Daily  and  44.5%  Sunday  of 
the  total  lineage. 

Tlius  The  Star  with  its  regular  home  delivered  circulation — Evening  and  Sun¬ 
day — plus  reader  confidence — is  definitely  the  MUST  medium  for  maximum 
results  in  the  Washington  Market. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  Sf. 


With  Sunday  Morning  Edition 
WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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John  Selby,  AP  Critic, 
Writes  Second  Novel 


By  STEPHEN  J.  MONCHAK 


AS  fine  arts  editor  of  the  AP  Feature 
Service,  John  Selby  since  1932  has 
read  and  reviewed  ^  to  25  books  a 
week  in  his  daily 


“Literary  Guide- 
post,”  printed  by 
some  250  to  300 
newspapers.  But 
in  addition  to 
being  the  na¬ 
tion’s  most  wide¬ 
ly  published 
book  columnist 
and  reviewer, 
Selby  is  a  suc¬ 
cessful  novelist. 
He  rang  the 
John  Selby  bell  as  an  au¬ 
thor  his  first  try 
with  “Sam,”  a  best-seller  novel  of  a 
midwestern  newspaper  titan  which  in 
1939  won  the  $1,000  American  section 
award  of  the  all-nations  prize  novel 
competition.  This  week  his  second 

novel,  “Island  in  the  Corn,”  came 

from  the  presses  of  Farrar  and  Rine¬ 
hart. 

H«'«  a  Baiy  Man 

With  a  prodigous  capacity  for  work, 
Selby  is  one  of  the  busiest  delvers  in 
the  cultural  arts  field.  Besides  his 
reviewing  he  glances  through  300  nov¬ 
els  a  year  to  cull  and  edit  the  10  or 
12  which  the  AP  Feature  Service  dis¬ 
tributes  as  newspaper  serials.  He 
also  covers  in  both  news  and  feature 
artic’es  for  more  than  1,500  AP  mem¬ 
bers  the  latest  developments  in  music 
and  art.  Sandwiched  in  this  spot  cov¬ 
erage  each  year  are  dozens  of  per¬ 
sonality  sketches  and  interpretive 
articles  on  music,  literature  and  art 
which  he  writes  especially  for  Sunday 
papers. 

How  does  he  find  time  to  do  all 
that  work  and  still  write  successful 
novels?  Selby  budgets  his  time.  His 
friends  call  him  “Paragraph-A-Sta- 
tion”  Selby  because,  instead  of  day¬ 
dreaming,  counting  telephone  poles  or 
hoisting  scotches  in  the  club  car  with 
fellow  commuters,  Selby  turns  his 
two  hours  a  day  he  spends  in  transit 
between  his  home  and  the  office  to 
productive  use. 

He  spends  that  time  daily  writing 
his  column,  scanning  a  review  book 
or  doing  extra-curricular  writing.  He 
first  drafted  “Sam”  some  12  years  ago 
while  sun-bathing  in  France  under 
doctor’s  orders  to  recover  from  pleu¬ 
risy.  His  second  novel  was  written 
on  train  rides  to  and  from  his  New 


Youngstown  Metropolitan  Dis¬ 
trict  is  Ohio's  3rdl  Most 
Populous 


VINDICATOR 


KELLY-SMITH  CO. 

XationaJ  Representativet 

New  York  Philadelphia  Atlanta 
Detroit  Boston  Chicago  Kansas  City 


York  office  and  during  week-ends  in 
his  Westport,  Conn.,  home,  purchased, 
incidentally,  with  the  money  “Sam” 
brought. 

Selby  is  unlike  the  conventional 
concept  of  reviewers,  customarily 
caricatured  as  owl-eyed.  He  looks 
more  like  an  actor  than  a  critic.  At 
41  his  dark  hair  is  beginning  to  tinge 
with  gray,  but  his  lean,  tanned  fea¬ 
tures  and  trim  build  make  him  ap¬ 
pear  nearer  35. 

Was  oa  K.  C.  Star 

He  has  a  volubly  expressed  distaste 
for  shams  and  stufied  shirts  and  shuns 
both.  He  can  play  several  musical 
instruments,  favors  the  piano.  He  was 
music  critic  of  the  Kansas  City  Star 
for  several  years  before  joining 
the  AP. 

Selby  is  convinced  that  any  news¬ 
paperman  who  writes  in  his  spare 
time  is  crazy,  but  says  he  can’t  help 
it  himself.  “It’s  really  too  much,”  he 
said.  “In  writing  ‘Island  in  the  Com,’ 
for  example,  I  didn’t  have  a  free  day 
off  from  Oct.  1,  1939,  to  Feb.  1,  1941.” 

To  a  fellow  newspaperman  who  re¬ 
cently  asked  him,  “How  the  devil  do 
you  find  the  time  and  energy  to  do 
it?”  Selby  responded:  “The  only  re¬ 
cipe  I  know  for  outside  writing  is 
work — ^just  plain  hard  work.  It’s  a 
chore.  I  have  never  believed  much 
in  inspiration.  You  get  a  yen  to  say 
something  and  you  say  it.  That’s  all.” 

Selby  shares  his  snug  seven-room 
frame  home  —  colonial  even  to  the 
green  shutters  and  overflowing  with 


about  5,000  books  —  with  his  wife, 
Elstey,  and  their  wire-haired  terrior. 

Sweeney  Appeal  Upheld 

THE  U.  S.  Circuit  Court  of  Appeals, 
second  district,  July  18  decided  in 
favor  of  Congressman  Martin  L. 
Sweeney,  Democrat  of  Ohio,  in  his 
appeal  from  an  order  of  the  District 
Court  of  the  Northern  District  of  New 
York  which  last  year  refused  to  try 
his  libel  suit  against  the  Schenectady 
(N.  Y.)  Union-Star  for  publishing  a 
column  allegedly  libeling  Sweeney 
written  by  Drew  Pearson  and  Robert 
S.  Allen  for  United  Feature  Syndi¬ 
cate.  The  Court  of  Appeals  ruled  that 
the  Union-Star  stand  trial.  Congress¬ 
man  Sweeney  Aug.  6  read  the  Court 
of  Appeals  decision  into  the  Congres¬ 
sional  Record  and  strongly  criticized 
the  “Washington  Merry-Go-Round” 
columnists. 

“Winslow"  in  the  Movies 
UNIVERSAL  has  purchased  the  screen 
rights  to  “Winslow  of  the  Navy,” 
adventure  cartoon  strip  created  by 
Frank  Martinek  for  Bell  Syndicate, 
and  will  use  it  as  a  serial  for  its  1941- 
42  program.  The  movie  will  go  into 
production  in  the  late  fall  and,  in 
accordance  with  the  studio’s  new  pol¬ 
icy  on  serials,  is  scheduled  to  have 
a  big  name  cast. 

AP  Reviews  the  War 

DRAWING  on  its  foreign  correspon¬ 
dents,  the  AP  Feature  Service  re¬ 
leased  this  week  to  morning  papers 
the  first  of  a  series  of  stories  and 
background  tracing  two  years  of  the 
war.  No.  1  is  from  Wade  Werner, 
chief  of  the  bureau  at  Ottawa,  who 
pictures  Canada  after  two  years  of 
struggle.  Exclusive  stories  will  be 
carried  for  both  £^.m.  and  p.m.  papers. 


AN  INSTANTANEOUS  SUCCESS! 

One  week  after  its  original  announcement  the 

Elsa  Maxwell 

daily  column  was  signed  up  among  others  by: 


N.  Y.  JOURNAL  AMERICAN 
PHILADELPfflA  INQUIRER 
WASHINGTON  TIMES-HERALD 
CHICAGO  HERALD-AMERICAN 
PITTSBURGH  POST-GAZETTE 
LOS  ANGELES  EXAMINER 
TOLEDO  BLADE 

SAN  FRANCISCO  EXAMINER 
NEWARK  STAR-LEDGER 

First  release  —  September  8th 


Write  or  wire  for  terms  immediately! 

PRESS  ALLIANCE,  Inc. 
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235  East  45th  Street 


New  York  City 


NE  ULI  VO«  K. 


Cleveland 

SAN  FRANCISCO 


r'IRf'.l  II  ATION  FOR 


/ 


She  Has  Fun  Spending 

$5,000,000  DAILY 


DoiitMiss 


\ThisSpot 


I  T  has  been  said  that  women 
f  control  90%  of  all  purchasing.  If 
that’s  true,  then  between  the  break¬ 
fast  dishes  and  bed-time  the  women 
in  800,000  Hoosier  homes  average 
something  like  $5,000,000  on  an 
average  week  day. 

That’s  figuring  on  the  better-than- 
a-billion-and-a-half  in  the  Hoosier 
family  pocketbook  and  300  days  of 
spending. 

Refigure  it  anyway  you  wish — 
Hoosiers  still  spend  a  lot  of  money. 
They  rank  high  among  the  world’s 
best  spenders.  These  prosperous  In¬ 
diana  people  can  and  do  buy  every¬ 
thing  the  world’s  markets  offer. 
They  can  and  will  buy  more  of 
whatever  you  sell  when  they  are  sold 
on  what  you  make.  And  the  effec¬ 
tive  way  to  convince  the  woman- 
who-buys  and  the  man-who-pays  is 
to  advertise  in  the  Hoosier  home¬ 
town  newspapers  they  both  read 
daily.  It’s  in  the  home-town  paper, 


$1,600,000,000 

Waiting  for  You 

•  Annual  spendable  income  over 
$1 ,600,000,000.00;  one  of  the 
first  12  states  in  purchasing 
power;53%of  salary  and  wage 
incomes  $2,000  to  $5,000. 

•  19%  above  national  average 
in  home  ownership. 

•  70%  above  national  average 
in  livestock  income. 

•  27%  above  national  average 
in  total  farm  income. 

•  20%  above  national  average 
in  automotive  sales. 

#21%  above  national  average 
in  gasoline  and  oil  sales. 

•  19%  above  national  average 
in  lumber,  building  supplies 
and  hardware  sales. 

•  1 5%  above  national  average 
in  drug  store  merchandise  sales. 

•  1 2%  above  national  average 
in  automobile  registration. 


delivered  to  the  home,  that  your 
good  product  gets  its  best  chance  to 
sell  itself  to  the  greatest  number  of 
good  customers. 


I /|  /  OMEN  value  the  home-town 
Y  Y  paper  as  much  for  the  shop¬ 
ping  news  of  the  advertising  as  for 
the  news  of  home-town  happenings. 
It  helps  them  get  the  most  for  every 
dollar.  In  this  fact  you  have  the 
basic  reason  why  home-town  news¬ 
paper  advertising  has  always  been 
and  will  likely  always  be  your  best 
way  to  get  the  most  for  every  adver¬ 
tising  dollar.  There  is  no  other  way 
in  which  you  can  get  so  much  posi¬ 
tive  customer-contact  so  quickly,  so 
perfeedy  co-ordinated  with  the  local 
interests  of  your  dealers  in  your  rich 
Hoosier  market,  as  in  Indiana  home¬ 
town  newspapers. 

Use  them  .  .  .  use  them  morel 
They  are  your  way  to  get  the  most 
profit  for  every  advertising  dollar. 


''Hoosier  Dailies  Serve  You  Well— The  More  You  Use,  the  More  You  Sell 


Up  to  5,000  Circulation 

Attica  Ledger-Tribune 

Bloomfield  Evening  World 

Columbia  City  Commercial-Mail  &  Post 

Decatur  Democrat 

Lebanon  Reporter 

Linton  Citizen 

Madison  Courier 


Mount  Vernon  Democrat 
PlymouHi  Pilot  and  News 
Princeton  Clarion-News  and  Democrat 
Rensselaer  Republican 
Seymour  Tribune 

From  5,000  to  10,000 

Huntington  Herald-Press 
New  Castle  Courier-Times 


Vincennes  Sun  Commercial 
Warsaw  Times  &  Union 


From  25,000  to  50,000 

Gary  Post-Tribune 


From  10,000  to  25,000  More  than  50,000 


Anderson  Bulletin 
Kokomo  Tribune 

Marion  Leader-Tribune  Chronicle 
Muncie  Star 


Fort  Wayne  News-Sentinel 
Indianapolis  News 
Indianapolis  Star 
South  Bend  Tribune 


t.  READY  FOR  YOU:  "JOHNNY  SET  YOUR  SUN" — the  story  of  the  use  of  Indiana  Daily”! 
Newspapers  in  detail.  Sent  you  gladly  on  request  by  any  one  of  the  above  newspapers,  I 


or  their  Special  Representatives. 


Earns  Plenty  •  Spends  Freely 


EDITOR  &  PUBLISHER 


UM  J  •  marks  of  one  week  ago  in  which  he 

^^OUrt  l^tUCLVinCr  exceeding  its 

Found  Subpena  ObjectioiiabU 

Ij  I  ill  I  m  yl  il  attorney  found  the  Commission 

subpena  objectionable  on  the  addi- 

WASHINGTON,  D.  C.,  Aug.  11 —  expertness  in  their  own  fields,  and  he  did  not  call 

Whether  James  G.  Stahlman,  pub-  questioned  whether  Congress  would  upon  Mr.  Sta  an  o  es  i  y  a  ou 

lisher  of  the  Nashville  Banner,  must  have  limited  the  means  by  which  they  specific  points  in  a  spec  c  inquiry  u 

respond  to  the  Federal  Communica-  might  attain  that  expertness  by  deny-  ®  review  o  ancien  is- 

tions  Commission  subpena  in  the  ing  them  the  power  to  inquire.  To  sup-  When  the  nters  a  e  ommerce 

newspaper-radio  joint  ownership  in-  port  his  statement  that  Congress  de-  Commission  (w  ose  inves  iga  ory 
quiry,  rested  today  with  Federal  sires  to  receive  information,  he  cited  ^  pro^sion 

Judge  James  W.  Morris  following  oral  a  speech  made  several  years  ago  by  written  mto  t  e  e  era  om- 

argument  by  counsel  for  the  pub-  Senator  Wallace  White  of  Maine,  cri-  munications  Act)  soug  o  ma  e 
lisher  and  for  the  regulatory  body.  ticizing  the  Commission  for  failure  j*^**'i*^^  e  cour  s  repriman  e 

Elisha  Hanson,  attorney  for  Mr.  to  prescribe  policy  with  reference  to  ^ 

Stahlman,  upon  whose  advice  the  newspaper  applications.  Senator  ^ 

publisher  ignored  an  FCC  subpena  to  White  feared,  the  attorney  said,  that  Harrirnan 

appear  Aug.  1,  argued  that  the  Com-  newspaper  investments  in  radio  might  ®  ®  I-®  ®  ommission, 

mission  is  without  power  to  enact  a  grow  so  great  that  the  publishing  as-  upon  an  i  en  ®  ^ 


policy  of  discrimination  against  “news-  pects  of  their  business  might  become  _  ,  u  jj  j 

paper  interests”  seeking  broadcasting  subservient  to  the  FCC  because  of  Company  case,  he  added, 

permits.  their  intermingling  with  radio.  Mr.  Stahlman  s  counsel  declared  the 

e.p.c,.-  so,.  ,,  Happ.ly  .»a.  U  no.  on."  ho  ,ss„.ed  -LTS.”— ^  Suf.o  “.li 

For  the  Commission,  Assistant  Gen-  Maii«oii*<  at  ®  sweeping  inquiry  into  the  newspaper 

eral  Counsel  Thomas  E.  Harris  quoted  ,  publishing  business;  that  not  an  in- 

the  Federal  Communications  Act  and  Hanson  accused  FCC  of  exer-  yegtigation  of  radio,  but  an  inquiry 

submitted  that  the  joint  ownership  cising  "hindsight  by  stressing  the  publishing  which  attempted  to 

probe  falb  within  the  statutory  right  possibility  that  the  hearings  mighi  licensees  as  “stool  pigeons”  had 

to  conduct  hearings  “concerning  any  develop  nothing  more  than  a  report  developed. 

matter  under  which  Question  mav  fo  Congress,  and  he  called  attention  nr  ti  »» 

matter  unaer  wnicn  question  may  the  fact  that  the  order  nrovidinu  Addressing  Mi  .  Hanson,  Judge  Mor- 

°^Judge  Mo^is  fese^veT  deebion,  but  for  the  hearings  mentioned  no  objec-  ^  Commission harnower^trinauire 
indicated  his  opinion  will  not  long  ^  «‘her  than  a  decision  on  admin-  irma^e  to^^^^ 

ml7ht  Wednesday  JrpermU^hin  m  "There  is  nothing  before  the  court  duties.  Might  it  not  be  f^rfectly 

clear  his  calendar  by  Saturday  of  this  on  the  question  of  power  to  make  J®  Snnembere^  oi  the'^ColU' 

recommendations  to  Congress,”  he  formation  for  members  of  the  Com- 

In  the  course  of  his  oral  argument,  emphasized.  “If  the  Commission  has 


provbion,  was  reversed  in  the  Ameri- 


the  court. 

Hanson's  Statement 

Ml'.  Hanson  accused  FCC  of  exer- 


submitted  that  the  joint  ownership  cising  "hindsight”  by  stressing  the 
probe  falb  within  the  statutory  right  possibility  that  the  hearings  mighi 


Addressing  Mi-.  Hanson,  Judge  Mor- 
rb  said:  “It  has  been  suggested  that 
the  Commission  has  power  to  inquire 
into  fields  germane  to  its  administra- 


committee  of  Congress 


Mr.  Harris  admitted  grave  doubt  ex-  the  power  to  dbqualify  newspaper  in-  muon  as  a  cominiuee  oi  ^o  gress 
isb  within  the  Commbsion  as  to  terests  from  obtaining  radio  facilities  might  do.  Is  it  not  difficult  to  de 
whether  it  has  any  authority  to  adopt  it  has  the  power  to  conduct  these  f unconstitutional,  in 

a  policy  placing  newspaper  interests  j*  inouke  “But,  the  call  for  the  hearing  said 

in  a  classification  apart  from  other  rignt  to  inquire.  o  ” 

tvnes  of  applicants.  That  doubt  has  The  statute  enumerates  with  pre- 


types  of  applicants.  That  doubt  has 
been  expressed  in  hb  presence  by 
members  of  the  Commission,  he  told 
the  court. 

At  the  outset,  FCC  counsel  said  it 


has  no  right  to  inquire.”  hearing  said 

The  statute  enumerates  with  pre- 

cbeness  the  classes  to  whom  radio  Me.  Hanson  protested.  The  subpena 
facilities  may  be  denied,  and  because  Mr.  Stahlman  directed 

newspapers  are  not  in  the  prescribed  testify  at  a  hearing  called  to 


At  the  outset.  FCC  counsel  said  it  class,  the  Commission  has  no  power  it^lmfidTave 

is  not  the  purpose  of  the  Commission  to  take  an  action  the  effect  of  which  ^  ^  ^  ^  should  have 

to  take  any  action  affecting  exbting  would  be  to  expand  the  act,  the  pub-  ^ 

ownerships,  but  that  the  objective  hsher’s  counsel  continued.  Question  by  Judge 

was  determination  of  whether  a  policy  Mr.  Hanson  cited  local  and  Supreme  “Suppose,”  suggested  Judge  Morris, 
should  be  fixed  to  govern  future  appli-  Court  decisions  delimiting  the  power  the  Commbsion  should  find  that  news- 
cations.  Mr.  Stahlman  was  subpenaed.  of  the  Federal  Communications  Com-  papers,  by  reason  of  their  facilities  for 
he  said,  to  obtain  from  him  testimony  mbsion.  One  of  these  was  the  Sanders  gathering  and  transmitting  news,  are 
concerning  “the  sentiment  of  organ-  Brothers  Radio  Corporation  case  in  far  better  fitted  to  operate  radio  sta- 
ized  publishing  groups  in  thb  country  which  the  FCC  was  instructed  to  con-  tions  than  are  those  who  have  no 
toward  radio  at  one  time  several  years  its  inquiry  to  questions  of  equip-  newspaper  questions.  Would  that  be 
ago.”  ment.  competence,  financial  ability,  unconstitutional? 

Claim  Power  in  Broad  Field  interference  with#  the  transmis-  “In  this  kind  of  inquiry,  yes,”  Mr. 

_  .  .  ,  ...  ,,  sion  of  existing  stations.  Hanson  answered. 

e  c  ,  e  continue  .  gives  e  down  a  policy  that  ‘‘news- _ _ 

Commission  power  _to  inquire  in  a  interests”  were  to  be  denied  — 


is  not  the  purpose  of  the  Commission  take  an  action  the  effect  of  which 
to  take  any  action  affecting  exbting  would  be  to  expand  the  act,  the  pub- 
ownerships,  but  that  the  objective  Usher  s  counsel  continued, 
was  determination  of  whether  a  policy  Mr.  Hanson  cited  local  and  Supreme 
should  be  fixed  to  govern  future  appli-  Court  decisions  delimiting  the  power 


Mr.  Harrb  complained  that  hb  legal 
adversary  was  making  an  academic  • 
argument  and  wants  to  declare  uncon¬ 
stitutional,  regulations  which  are  no- 1 
even  in  exbtence.  At  this  point  hi ' 
disclosed  the  uncertainty  in  the  mini 
of  members  of  the  Commission  as  to 
whether  they  have  a  right  to  classih 
newspaper  interesb  to  their  dbadvan. 
tage. 

“If  it  be  true  that  the  Commbsior. 
cannot  discriminate  against  newspape 
applicants,  what  do  you  say  as  to  the 
right  to  inquire,”  the  jurist  asked  Mi 
Harrb.  The  FCC  counsel  replied  thj; 
many  factors  are  considered  in  coni  ^ 
nection  with  each  application  for 
facilities  and  he  suggested  that  “to 
close  our  eyes  to  the  one  solitary  factor 
of  newspaper  ownership  would  be 
absurd.” 

Judge  Morris  pursued  the  question 
further  with  this  inquiry:  “What 
power  of  investigation  do  you  asser, 
the  Commbsion  has,  under  which  thii 
inquiry  comes.  If  the  Act  doesn’t* 
give  you  power  to  discriminate  against 
newspapers,  do  you  have  the  right  to 
inquire  for  the  purpose  of  reporting 
to  Congress?”  * 

Section  403  of  the  Act  has  been  b- 
terpreted  by  the  Commission  to  con¬ 
fer  that  precise  power,  the  lawyer 
answered. 

Judge  Morris  reminded  that  the 
Commission,  on  the  basis  of  inquin 
in  a  given  case,  can  find  that  a  news¬ 
paper  applicant  b  better  qualified 
than  a  non-newspaper  applicant,  and 
he  asked  why  the  same  conclusion 
could  not  constitutionally  be  reached 
in  a  general  inquiry. 

“That  would  discriminate  against 
all  other  classes  of  people  in  the 
United  States,”  Mr.  Hanson  answered 
“I  have  been  connected  with  the  news-  ^ 
paper  business  for  40  years  and 
know  you  can’t  classify  the  press 
There  are  all  kinds  of  newspapers.” 

The  jurbt  interjected:  “What  you 
are  trying  to  say  is  that  among  news¬ 
papers  there  are  good,  bad  and  in¬ 
different;  isn’t  that  so?” 

“No,”  Mr.  Hanson  corrected,  “there 
are  newspapers  of  all  kinds  of  circula¬ 
tions,  of  many  differing  editorial  poli¬ 
cies,  on  many  levels  of  finance,  ir. 
many  communities  of  varying  types. 
You  just  can’t  make  a  classification 
of  newspapers.” 


Claim  Power  in  Broad  Field 

The  Act,  he  continued,  gives  the 
Commbsion  power  to  inquire  in  a 
broad  field  concerning  any  question 


“In  this  kind  of  inquiry,  yes,”  Mr. 
Hanson  answered. 


licenses  w'ould  violate  the  due  process 


which  may  arise  under  Its  terms  and  g^^^^antee  of  the  United  States  Con- 
he  submitt^  that  joint  ownership  stituti^n.  the  lawyer  argued, 
might  logically  be  regarded  to  be  one  Adverting  to  Mr.  Harris’  comments 

of  the  questions  touching  upon  the  genator  White’s  speech.  Mr.  Han- 
service  of  public  interest.  The  at-  Senators  re- 


torney  instanced  the  filing  of  appli¬ 
cations  by  two  aspirants  to  a  single 
frequency — one  a  newspaper  pub¬ 
lisher,  the  other  without  newspaper 
connection. 

Because  about  one-half  of  the  ap¬ 
plications  for  frequency  modulation 
stations  have  been  filed  by  newspa¬ 
pers,  the  Commission  decided  to 
abandon  what  he  described  as  the 
“hit  or  miss”  policy  heretofore  pre¬ 
vailing,  and  to  bring  out  in  one  series 
of  hearings  all  pertinent  information 
on  the  point  whether  it  b  in  the 
public  interest  for  newspapers  to  have 
radio  stations. 

He  digressed  at  this  point  to  com¬ 
ment,  smilingly,  that  the  subject  is 
being  currently  examined  in  a  hear¬ 
ing  now  being  conducted  on  the  ap¬ 
plication  of  Mr.  Stahlman’s  newspa¬ 
per  for  a  radio  license. 

Returning  to  hb  prepared  statement, 
Mr.  Harris  asserted  that  regulatory 
bodies  have  been  created  by  the  gov¬ 
ernment  to  develop  a  high  degree  of 


tent  of 


1942  in  the  Fairfield>Curtit  Bay 
shipyard  area  of  Baltimore. 

Hundreds  of  new  homes  in 
many  other  sections  of  the  city 
mean  comfortable  livinf  for  the 
tens  of  thousands  of  well-paid 
wage  earners  of 


comfortable  living  for  the 
of  thousands  of  well-paid 
earners  of 

BALTIMORE^ 

SimlW 


YOU  CAN  REACH  THE  BALTIMORE  MARKET 
ErrECTIVELV  AND  ECONOMICALLY  THROUGH 

THE  SUNPAPERS 


FOR  9}^  CONSECU¬ 
TIVE  YEARS  THE 
EVENING  PUBLIC 
LEDGER  HAS  CAR¬ 
RIED  MORE  DE¬ 
PARTMENT  STORE 
LINAGE  THAN  ANY 
OTHER  DAILY  OR 
SUNDAY  NEWS¬ 
PAPER  IN  PHILA¬ 
DELPHIA.  DEPART¬ 
MENT  STORES 
KNOW  VALUES. 


^ 

LARCIS7 

W££K'l>AY  I 

I 

aRmmN\ 

IN  , 

mmiAm, » 

outside  of  Boslbn  I 


®l)je  foufanl 

Established  1764 
(Sells  tor  4c) 

Represented  NaHonatty  by 

MLMAII,  NICSll  &  ROTHMAII 

Nrr  Ymrk,  YkUrMphir,  Sruum 
Bntrnk,  €hientn.  Sam  Frandtea  , 


for  august  16.  1941 
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^•WHAT  MY  COMMUNITY  CONTRIBUTES 

TO  THE  NATION” »  R  Painted  by  Fred  Gong,  18,  Portland 


m 

Kjj 

PAINTING  BY  PORTLAND 
HIGH  SCHOOL  STUDENT 
DEPICTING  RESOURCES 
AND  INDUSTRIES  OF  THE 
PACIFIC  NORTHWEST  WINS 
AMERICAN  MAGAZINE 
YOUTH  FORUM  ART  AWARD 

OF  $1000 


The  August  issue  of  The  American  Magazine  carries  the  announcement 
that  First  Award  in  a  national  art  competition,  open  to  boys  and  girls 
in  their  teens,  has  been  won  by  Fred  Gong,  18-year-old  Lincoln  High 
School  student  of  Portland, 

The  statement  accompanying  the  award  is  strikingly  apropos  at 
this  particular  period  in  our  nation’s  history;  it  reads:  "the  judges  were 
unanimous  in  their  choice  .  .  .  for  first  place  ...  it  captures  with 
remarkable  vigor  the  spirit  of  the  American  Northwest  and  its  con¬ 
tributions  to  the  national  destiny.  Three  rugged  workers  represent  the 
prindpal  industrial  activities  of  the  area:  lumbering,  fishing,  and 
fanning.  In  the  background,  a  dam  symbolizes  the  Northwest’s  new 
hydroelearic  projects  which  are  tapping  nature’s  energy  for  the  service 
of  mankind.  A  mine  shaft,  an  ocean-going  vessel,  and  a  factory  suggests 
how  the  inhabitants  of  the  region  are  working  together  today  for  their 
own  and  the  national  welfare.  An  old-time  covered  wagon,  appearing 


as  a  vision  on  the  horizon,  makes  clear  that  the  pioneer  spirit  which 
opened  up  the  Northwest  has  not  been  forgotten.’’ 

The  Oregonian  takes  this  opportunity  to  congratulate  a  Ponland  boy 
of  whom  the  entire  community  is  very  proud.  Such  an  occasion  serves 
again  to  remind  us  that  the  Pacific  Northwest’s  most  priceless  product 
is  its  boys  and  girls,  who  grow  to  happy  and  healthy  manhood  and 
womanhood  here  in  the  world’s  most  invigorating  environment.  The 
true  measure  of  a  market  is  the  character  of  its  people. 

The  OREGOXIAN 

'^More  than  a  city  newspaper;  a  part  of  the  life  of  the  region^* 

*FTom  the  University  oi  Missouri  citation  to  The  Oregonian 
for  distinguished  service  to  journalism. 


editor 


&  P  u  B  L 


, 

A  New  Supplement 

A  NEW 

CIRCULATION  BUILDER 


July  just  past,  PARADE  marched  into  Nashville  as  a  new  supplement  for 
The  Tennessean. 

What  happened  there  will  be  of  more  than  casual  interest  to  publishers  and  editors, 
as  a  means  of  building  circulation  and  advertising  revenue. 

Within  one  short  month,  6,000  new  homes  bought  The  Tennessean,  jumping  its 
circulation  from  122,000  to  128,000. 

While  this  is  evidence  of  the  reader’s  interest  in  PARADE,  we  instituted  1,900 
personal  interviews  accurately  to  measure  public  reaction  to  the  new  supplement. 

90%  of  those  questioned  said  they  had  read  PARADE  and  liked  it,fa  percentage 
which  leaves  little  to  the  imagination  as  to  the  editorial  vitality  of^  thisjnew 
publication. 

The  format  of  PARADE  is  not|entirely  new ; 

■  we  call  as  witness  the  success  of  those  maga- 

zines  which  have  created  millions  of  neiv 
circulation  through  the  use  of  more  pictures, 
fewer  words. 

But  PARADE  is  entirely  new  in  that  news¬ 
papers  are  now  offered  for  the  first  time  a 
picture  supplement  which  falls  into  the  most 
successful  publication  pattern  of  the  past 
decade. 


I  Want  to  Act 


If  you  are  interested  in  PARADE’S 
possibilities  as  a  supplement  for 
your  own  paper,  communicate 
with  Parade  Publications,  Inc.,  405 
Lexington  Avenue,  New  York  City 

MARSHALL  FIELD,  Puhluhet  K.  A.  LASLEV,  Ediloi 
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*  E  D  I 


JOB  PROTECTION 

ONE  OF  THE  major  slogans  of  the  American 
Newspaper  Guild  when  the  Communist  ele¬ 
ment  was  at  the  height  of  its  power  was  “job 
protection.”  This,  like  most  of  the  Communist 
marching  cries,  was  open  to  a  variety  of  interpre¬ 
tations,  but  it  was  understood  by  the  majority 
of  new'spaper  people  to  mean  that  Guild  members 
would  not  lose  their  places  when  the  management 
had  to  reduce  expenses  to  make  outgo  approxi¬ 
mate  income.  As  an  ideal,  it  was  hailed  by  work¬ 
ing  people  and  denounced  by  no  employers.  The 
latter,  however,  wondered  how  they  were  to  keep 
their  establishments  afloat  if  a  contract  pre¬ 
vented  them  from  reducing  payroll  and  expenses 
in  a  time  of  falling  income.  The  Guild  has  never 
answered  that  question. 

An  answer  in  reverse  was  encountered  last  week 
when  the  Newspaper  Guild  of  New  York  sub¬ 
mitted  4S  names  to  the  management  of  the  Daily 
News  with  the  information  that  they  were  no 
longer  in  good  standing  as  Guild  members  and 
asking  that  management  invoke  a  section  of  the 
preferential  shop  clause  in  its  contract  with  the 
Guild.  To  the  astonishment  of  the  union,  the 
management  sent  letters  of  dismissal  to  the  43, 
effective  15  days  after  the  Guild’s  notice.  Within 
24  hours  after  the  notices  had  gone  out,  the 
Guild  claimed  that  it  differed  with  the  manage¬ 
ment  in  interpreting  the  section.  For  the  benefit 
of  readers  who  may  not  be  familiar  with  the 
language  invoked  and  involved,  we  quote  the  sec¬ 
tion: 

“The  publisher  agrees  that  it  shall  not  retain 
employes  who  are  now  members  of  the  guild,  or 
who  may  become  members,  unless  they  maintain 
themselves  in  good  standing  as  members  of  the 
Guild,  provided  that  such  employment  shall  not 
be  terminated  until  two  weeks  after  the  Guild 
shall  have  notified  the  publisher  in  writing  of 
such  employe’s  failure  to  mmntain  himself  in 
good  standing;  provided  that  such  employe  so 
discharged  shall  not  have  the  right  of  appeal  to 
the  grievance  committee  established  herein,  shall 
not  be  entitled  to  dismissal  indemnity,  and  shall 
have  no  recourse  agtunst  the  publisher  of  any  kind 
whatsoever  under  the  terms  of  this  agreement.” 

That,  we  submit,  is  plain  language.  It  can  be 
read  in  only  one  way,  and  the  Guild’s  claim  of 
“misinterpretation”  is  a  clear  effort  to  escape  from 
the  consequences  of  a  tactical  move  in  its  nego¬ 
tiations  for  a  new  contract  with  the  Daily  News. 
The  language  was  written  by  the  Guild,  not  by 
the  publisher — and  if  it  had  been  dictated  into 
the  contract  by  the  publisher,  one  can  easily 
imagine  the  howl  of  “employer  tyranny”  that 
would  have  been  raised. 

The  dismissed  43,  we  understand,  have  paid 
their  dues.  However,  they  have  kept  their  jobs 
this  time,  but  they  have  had  an  object  lesson  in 
the  diplomacy  of  their  union.  They  saw  their 
jobs  taken  from  them,  not  because  of  an  employ¬ 
er’s  pique,  not  because  their  work  was  unsatisfac¬ 
tory,',  but  on  the  demand  of  a  union  which  is  sup¬ 
posed  to  have  “job  security”  as  one  of  its  primary 
objects. 

It  is  an  intolerable  situation  when  competent 
employes  of  an  American  newspaper  can  hold 
their  situations  only  so  long  as  they  pay  union 
dues,  that  thousands  of  people  who  aspire  to 
progress  in  American  newspaper  work  can  start 
and  carry  on  a  career  only  by  remaining  in  good 
standing  with  a  union,  regardless  of  their  sympa¬ 
thies  with  its  conduct  and  objects.  We  do  not 
refer  to  the  unions  of  mechanical  employes.  Many 
of  their  contracts  agree  to  provide  the  publisher 
with  an  adequate  supply  of  competent  workmen, 
and  the  publisher  usually  has  the  right  to  get 


Comfort  ye,  comfort  ye  my  people,  eaidth  your 
Lord.  Isiah  XL:  1. 


I)eople  wherever  he  can  if  the  union  fails  in  this 
duty.  That  seldom  happens,  but  the  possibility 
i.s  recognized.  The  guild  undertakes  no  such 
obligation.  Its  closed  shop  agreements,  no  matter 
what  they  are  called,  give  the  union  the  absolute 
right  over  the  jobs  of  its  members.  They  guar¬ 
antee  the  publisher  nothing.  They  frequently 
compel  him  to  guarantee  work  at  prescribed  mini¬ 
mum  wages,  inhibit  his  right  to  discharge  union 
members  for  any  cause,  and  commit  him  to  sever¬ 
ance  pay  based  on  length  of  employes’  services. 

With  the  exception  of  the  closed  shop  clause, 
which  makes  the  publisher  a  bulldozer  and  col¬ 
lection  agency  for  the  union  and  which  destroys 
the  freedom  of  the  employer,  we  don’t  quarrel 
with  the  guild’s  usual  contract  provisions.  We  do 
contend,  however,  that  a  genuine  contract  im¬ 
plies  a  degree  of  mutuality  that  is  to  be  found  in 
few  guild  instruments — a  defect  that  should  be 
remedied  as  fast  as  current  contracts  come  up 
for  renewal. 

CENSOR  AT  WORK! 

WE  QUOTE  from  a  United  Press  dispatch  dated 
Tokyo,  Aug.  9,  published  in  the  New  York 
Times  of  the  following  day: 

“A  San  Francisco  dispatch  to  the  n^spaper 
Miyako  smd  that  six  .\merican  oil  tankers  left 
.\ug.  4  for  Australia  where  the  American  Navy 
allegedly  was  storing  an  auxiliary  fuel  supply. 
The  tankers’  departure,  the  dispatch  said,  was 
‘significant  as  part  of  a  w’idely  reported  encircl¬ 
ing  formation  against  Japan’.” 

Under  American  Navy  rules,  the  movement  of 
tankers  is  among  the  news  which  American  news¬ 
papers  are  requested  not  to  publish.  American 
newspapers  are  not  supposed  even  to  mention 
that  six  unnamed  tankers  left  an  unnamed  port 
for  an  unknown  destination.  With  that  rule,  we 
find  no  fault,  since  the  news  by  itself  has  little 
significance  for  the  ordinary  reader  of  American 
newspapers.  Even  plans  to  establish  an  American 
fuel  base  in  Australia  if  such  plans  there  be,  might 
well  be  withheld  from  the  public  until  the  base 
was  established  and  protected. 

Emphatically,  however,  there  is  fault  to  be 
found  with  a  system  which  keeps  such  news  from 
American.s  but  permits  its  transmission  to  Japan 
over  cables  or  radio  lines  originating  in  the  United 
States.  Regardless  of  whether  Miyako’s  San 
Francisco  correspondent  was  correctly  informed, 
his  story  should  not  have  been  passed  at  a  time 
when  the  Navy  is  barring  the  publication  of  simi¬ 
lar  news  here.  There  is  little  sense  to  a  policy 
which  keeps  Americans  in  the  dark,  with  the 
object  of  protecting  vital  information  from  pos¬ 
sible  enemies,  when  the  information  specifically 
barred  to  American  newspapers  can  be  sent  as 
news  (and  probably  as  a  diplomatic  communica¬ 
tion  also)  to  a  land  where  it  cannot  fail  to  in¬ 
crease  feeling  against  this  country. 

Our  military  and  naval  men  would  do  well  to 
read  again  the  advice  of  George  Creel,  who  knew 
censorship  at  first  hand  in  the  last  war.  He  coun¬ 
sels  a  minimum  of  restraint  on  what  American 
}>apers  may  publish  for  our  own  people,  but  a 
tight  hand  on  the  channels  by  which  such  infor¬ 
mation  can  reach  governments  with  whom  war  is 
possible. 


I  A  L 


MORE  REFORMING 

.\NOTHER  OF  Washington’s  head-in-the-clouds 
idealists  has  come  forward  with  a  plan  for 
“reconquering  the  press”  in  the  interests  of  de- 
nrocracy.  He  suggests,  first,  a  “TVA  newspaper' 
owned  and  operated  by  the  government  to  pro¬ 
vide  the  public  with  a  yardstick  of  fair  report-  ^ 
ing;  second,  a  “pure  speech  and  press  administra¬ 
tion”  to  require  the  labeling  of  propaganda;  third 
an  “SEC  over  news”  which  would  seek  to  prevent 
false  and  misleading  statements  in  the  press- 
fourth,  a  “bureau  of  standards”  for  the  press,  to 
make  public  the  results  of  analyses  hy  social 
scientists. 

Our  records  do  not  list  the  qualifications  of  this 
expert.  Dr.  Harold  L.  Elsten,  of  the  U.  S.  Immi¬ 
gration  and  Naturalization  Service,  but  suspect 
that  active  contact  with  newspaper  work,  is  not 
among  them.  No  one  with  the  slightest  knowledge 
of  newspaper  processes  can  believe  for  a  moment 
that  any  of  the  suggested  steps  would  cure  any 
of  the  often  alleged  ills  of  American  journalism. 
Any  one  of  them  would  be  a  definite  move  in  the 
directon  of  legislation  expressly  forbidden  by  the 
first  amendment  to  the  Constitution — a  definite 
and  unmistakeable  abridgment  of  the  freedom  of 
the  press.  The  pattern  is  that  already  demon¬ 
strated  by  the  dictatorships  of  Germany  and 
Italy,  where  the  press  has  long  since  cea.sed  to  be 
anything  but  the  mouthpiece  of  the  crowd  in 
control.  The  results  have  lieen  the  oppo.site  of 
that  sought  by  Dr.  Elsten — the  use  of  the  news¬ 
paper  as  a  medium  of  communication  between 
violently  partisan  opponents — for  in  the  dictator-  ^ 
ships,  there  is  only  one  form  of  parti.san.ship.  The  ^ 
folks  on  the  wrong  .side  wind  up  behind  the  harbed 
wire  and  the  armed  guards. 

We  make  no  claim  of  perfection  for  .\merican 
joumali.sm.  It  is,  indeed,  as  far  from  |)erfection 
as  any  other  department  of  our  life,  but  it  will 
never  attain  perfection  through  the  operation.'! 
of  sliderule  artists.  With  all  of  its  faults,  it  still 
follows  the  traditional  pattern  of  .\merican  life, 
and,  in  our  opinion,  neither  journali.sm  nor  that 
American  pattern  would  long  survive  a  successful 
effort  to  impose  government  controls,  no  matter 
how  light  they  might  be.  The  ideas  listed  above 
are  anything  but  light  controls,  and  we  prefer 
things  as  they  are  to  Dr.  Elsten’s  program. 


WAGE  HOUR  RULING 

GEN.  PHILIP  B.  FLEMING,  administrator  of 
the  Wage  &  Hour  Division,  U.  S.  Department 
of  Labor,  has  just  i.ssued  a  ruling  of  considerable 
importance  to  small  newspaper  shops.  The  law, 
as  everybody  knows,  exempted  from  the  jray  and 
hour  provisions  of  the  act  employes  of  county 
weekly  and  .semi-weekly  newspapers  with  less  than 
3,000  circulation,  the  major  part  of  which  lies 
w’ithin  the  county  of  publication.  The  new  ruling  ^ 
takes  cognizance  of  job  printing,  which  constitute 
a  large  part  of  the  income  of  many  such  papers. 

It  holds  that  employes  are  not  exempt  from  the 
provisions  of  the  law  if  more  than  half  of  thdr 
time  is  devoted  to  job  printing,  as  distinct  from 
newspaper  publication,  if  the  printing  product 
moves  into  interstate  commerce. 

The  rule  is  simple  and  apparently  fair,  but  it 
will  involve  a  considerable  amount  of  bookkeep¬ 
ing  in  oflSces  which,  ordinarily,  keep  that  occupa¬ 
tion  at  a  minimum.  The  prescribed  rates  of  pay 
under  the  law  will  not  impose  any  serious  changes 
in  the  status  of  the  employes  declared  not  exempt 
for  whatever  time  they  put  on  job  work,  but  ^ 
the  limitation  of  hours  and  the  imposition  of 
overtime  pay  may  cut  into  the  narrow  margin  on 
which  most  country  weeklies  operate. 
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RICHARD  C.  PATTERSON,  who  has 
been  vice-president  and  general 
manager  of  the  Toledo  Times  Pub¬ 
lishing  Co.  for  10 _ 

years,  Aug.  7 
was  elected  pres¬ 
ident,  succeeding 
the  late  Paul 
Block,  at  a  meet¬ 
ing  of  the  direc¬ 
tors  of  the  Toledo 
-fimes  Publishing 
Co.  Mr.  Patter¬ 
son  has  been 
with  the  Toledo 
Times  33  years. 

Donald  A.  Wiley, 
business  manag-  R.  C.  Patterson 
er,  who  has  been 

with  the  Times  for  10  years,  was 
elected  vice-president.  Richard  D. 
Logan  will  continue  as  secretary.  Mr. 
Patterson  also  serves  as  treasurer. 

Ted  Dealey,  president  of  the  A.  H. 
Belo  Corp.,  publishers  of  the  Dallas 
Morning  News,  has  assumed  com¬ 
mand  of  the  29th  battalion  of  Texas 
Defense  Guard  following  C.  Joseph 
Snyder’s  elevation  to  commander-in¬ 
chief  of  the  Guard’s  aviation  branch. 
Dealey  was  recently  promoted  from 
the  rank  of  captain  to  major.  Snyder, 
who  is  vice-president  and  general- 
manager  of  the  Dallas  Journal,  holds 
the  rank  of  major. 

State  Senator  Carter  Glass,  Jr.,  co¬ 
publisher,  Lynchburg  (Va.)  News 
and  Daily  Advance,  will  be  the  prin¬ 
cipal  speaker  on  the  Labor  Day  pro¬ 
gram  in  Urbanna,  Va. 

0.  E.  Jones,  editor  and  publisher, 
Batesville  (Ark.)  Guard,  has  been 
appointed  a  member  of  the  Arkansas 
Farm  Security  Administration  Advis¬ 
ory  Committee  by  Secretary  of  Agri¬ 
culture  Claude  R.  Wickard. 

U.  S.  Senator  Harry  F.  Byrd,  pub¬ 
lisher,  Winchester  (Va.)  Star  and 
Harrisonburg  (Va.)  News  -  Record, 
will  be  among  the  speakers  at  the 
Tidewater  Wholesale  Grocery  and 
Feed  Association,  Inc.,  convention  in 
the  Cavalier  Hotel,  Virginia  Beach, 
Va .  Oct.  22  and  23. 

Paul  John,  of  the  Purcell  (Okla.) 
Register,  has  been  named  editor  and 
publisher  of  the  Sulphur  (Okla.) 
Daily  News  and  Times-Democrat. 

Gene  Howe,  publisher,  Amarillo 
(Texas)  Globe  and  News,  sails  from 
Seattle  Aug.  16  for  a  hunting  trip  in 
Alaska.  His  companions  will  be  Jack 
Lamb,  famous  bass  fisherman,  who 
will  try  his  luck  with  brown  bear, 
and  Dr.  E.  J.  Briback  of  Atchinson, 
Kan.  The  party  will  return  about  the 
first  week  in  October.  It  will  be 
Howe’s  second  trip  for  hunting  in 
Alaska.  Howe’s  “Tactless  Texan”  col¬ 
umn  in  the  Globe  will  be  conducted 
by  paid  guests.  He  has  offered  $100 
for  the  best  column  submitted. 

Gene  Swank,  editor-publisher,  Alva 
(Okla.)  Review-Courier,  has  been  ap¬ 
pointed  to  the  state  defense  informa¬ 
tion  committee. 

In  The  Business  Office 


ROBERT  McKEE,  Oshkosh,  Wis.,  has  ' 
joined  the  Berlin  (Wis.)  Evening 
Journal  as  advertising  manager,  suc¬ 
ceeding  LeRoy  Gore,  who  has  ac¬ 
cepted  the  editorship  of  the  Clinton- 
rillc  (Wis.)  Tribune-Gazette. 

A.  B.  Turnbull,  general  manager. 
Green  Bay  (Wis.)  Press-Gazette,  has 
been  named  to  the  executive  board 
of  the  Green  Bay  Packers,  Inc.,  the 
group  which  owns  the  Green  Bay 
Packers,  professional  football  team. 


Bill  McPherson,  general  manager, 
Bangor  (Me.)  Daily  Commercial,  and 
Bill  McKenna,  of  the  same  paper,  won 
the  low  gross  scores  at  the  recent 
newspapermen’s  golf  tournament  held 
in  Waterville. 

Syril  A.  Parker,  vice-president  and 
business  manager,  Longview  (Tex.) 
Daily  News  and  Morning  Journal,  be¬ 
came  the  father  of  a  7-poimd  9'/^- 
ounce  son  Aug.  9. 

L.  R.  Benson,  classified  advertising 
manager,  Topeka  (Kan.)  Daily  Capi¬ 
tal,  has  been  appointed  a  member  of 
the  board  of  advisers  of  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers. 

John  C.  Trimble,  formerly  of  the 
Wewoka  (Okla.)  Times-Democrat,  has 
joined  the  advertising  staff  of  the  Ada 
(Okla.)  Evening  News. 

Elmo  Martin,  formerly  of  the  adver¬ 
tising  staff,  Clinton  (Okla.)  Daily 
News,  has  been  named  advertising 
manager  of  the  Woodward  (Okla.) 
Daily  Press. 

Joseph  J.  Lyons,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette  circu¬ 
lation  department,  was  chairman  of 
the  committee  in  charge  of  the  sec¬ 
ond  annual  “Hamboree”  of  Worcester 
Radio  Association  Aug.  10. 

Miss  Agnes  Smith,  formerly  of  the 
Strand  Theater  staff  at  Newport,  R.  I., 
has  joined  the  business  office  staff  of 
the  Newport  Daily  News. 

In  The  Editorial  Rooms 

GENE  LYONS,  aviation  editor  and 
general  reporter  for  the  Moline 
(Ill.)  Dispatch,  has  been  appointed 
director  of  public  relations  for  the 
St.  Louis  airplane  division  of  Curtiss- 
Wright  Corporation.  He  has  been 
with  the  Dispatch  for  15  years. 

Felix  McGivney,  University  of 
Texas  journalism  graduate  who 
joined  the  Galveston  News  and  Trib¬ 
une  staff  in  June,  annexed  the  city 
tennis  championship  title  in  tourna¬ 
ment  play  recently. 

Burt  Rule,  formerly  with  the  Hous¬ 
ton  (Tex.)  Post,  the  Oklahoma  City 
Times  and  the  Kansas  City  Star,  has 
been  named  statistician  in  the  de¬ 
partment  of  the  executive  assistant  to 
the  mayor  of  Houston. 

E.  C.  (Doc)  Osborn,  sports  editor, 
Harlingen  (Tex.)  Valley  Morning  Star, 
has  resigned  to  become  director  of 
the  new  $30,000  Harlingen  swimming 
pool. 

Cullen  Gulko,  copyreader  for  the 


FOLKS  WORTH 
KNOWING _ 

WHEN  Gomer  T.  Davies  bought  the 
Concordia  (Kan.)  Kansan  in  1896 
he  planted  a  row  of  cactus  along  the 
office  window 

sill.  You  can  I  I 

look  over  the  ~ 

cactus  points  any 
day  and  see  Mr. 

Davies,  now  gray 
liaired,  still  in 
the  same  chair 
and  at  the  same 
desk  writing  in 
long  hand  edi¬ 
torials  that  prick 
sharper  than  his  ^ 
cactus.  Mr.  , 

Davies,  a  native  Gomer  T.  Davies  ! 
of  Wales,  had 

had  a  taste  of  political  turmoil  earlier 
when  he  ran  for  a  time  the  Republic 
City  (Kan.)  News  in  the  midst  of  the 
Republican-Democrat-Populist  cam¬ 
paign. 

Year  after  year  “Old  Gomer”  as  he 
is  called  alike  by  friend  and  enemy, 
bends  over  his  desk,  splitting  infini¬ 
tives  and  cracking  the  verbal  whip 
of  scorn,  ridicule  and  sarcasm.  In  the 
last  campaign  the  New  Deal  got  a  full 
blast  from  the  pioneer  editor,  Mr. 
Davies  having  turned  the  active  busi¬ 
ness  management  over  to  his  son, 
Ralph  Davies. 

Mr.  Davies  wears  a  peg  leg,  scorning 
the  gadgets,  which  he  says  cut  a  one- 
legged  man’s  limp  down  to  a  plain 
“ketch  in  his  git-along.”  In  the  Fall 
of  1933  Mr.  Davies  wrote  a  short  edi¬ 
torial  in  which  he  said  in  part:  “Last 
week  we  finished  50  years  of  service 
as  a  Kansas  country  editor.  Perhaps 
it  would  be  better  for  us  now  to  say 
‘Good  night’  but  we  prefer  rather  to 
enter  the  second  lap  of  a  century  of 
service  by  extending  to  all  our  friends 
a  cheerful  ‘Good  morning,  let’s  go.’  ” 

And  Mr  Davies’  barbed  pencil  has 
been  going  since. 

defunct  San  Diego  (Cal.)  Sun,  and 
lately  engaged  in  publicity  work  in 
Hollywood,  has  joined  the  copy  desk 
of  the  Denver  Rocky  Mountain  News. 

E.  J.  Slayman,*  until  recently  with 
the  Miami  (Okla.)  News-Record,  has 
been  given  a  temporary  appointment 
as  city  editor  of  the  Vinita  (Okla.) 
Daily  Journal.  He  will  remain  there 
until  the  new  session  of  Oklahoma  A. 
and  M.  College  is  opened  next  month. 

(Continued  on  next  page) 
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Millions  read 
this  popular  women’s  feature 
daily.  Depend  upon  it  for  the 
advance  fashion  trend  .  .  .  the 
styles,  colors,  designs  and  mate¬ 
rials.  It’s  the  fashion  feature 
that  urges  women  to  buy  and  to 
look  their  best  in  what  they  buy 
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Li’L  Abner 


Seven  years  ago  this  week  we  first 
released  A1  Capp’s  LI’L  ABNER 
to  8  subseribers. 

Today  the  comie  runs  in  443  news¬ 
papers  —  ineluding  the  original 
8 — with  a  total  circulation  of  23 
million. 

Counting  only  one  reader  to  a 
copy,  this  means  that  LTL  AB¬ 
NER  for  7  straight  years  has 
made  an  average  gain  of  a  new 
reader  oftener  than  every  10 
seconds,  has  added  a  new  sub¬ 
scriber  oftener  than  every  6  days. 

Both  readership  and  subscription 
promise  even  higher  averages 
next  month,  when  the  Don  Juan 
of  Dogpatch  meets  up  with  Dor¬ 
othy  Laniour  and  Barbara  Stan¬ 
wyck,  in  pusson. 

Would  you  like  advance  proofs? 
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PERSONALS 

Continued  from  page  21 

Last  year  he  was  managing  editor  of 
A.  and  M.  O’Collegian. 

Dr.  William  Oscar  Scroggs,  former 
member  of  the  New  York  World  and 
New  York  Evening  Sun  staffs  and 
writer  on  economics  and  world  affairs, 
has  been  elected  dean  of  the  Gradu¬ 
ate  School  of  Louisiana  State  Univer¬ 
sity  to  succeed  Dr.  Charles  W.  Pipkin, 
whose  death  occurred  recently. 

Wm.  E.  Barksdale,  of  the  news  staff, 
Hattiesburg  (Miss.)  American,  for  six 
years,  has  been  appointed  dean  of 
students  and  director  of  publicity  of 
Mississippi  Southern  College. 

Edward  F.  Lehan,  Portland  (Me.) 
Evening  Express  sports  department, 
and  Miss  Louise  M.  Sullivan  of  Taun- 
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ton.  Mass.,  are  to  be  married  at  Taun¬ 
ton,  Sept.  22. 

Richard  M.  Hallett,  special  writer 
for  the  Gannett  Publishing  Company 
in  Portland,  Maine,  has  been  named 
on  the  eight-man  board  of  the  Maine 
Nautical  School,  created  by  the  last 
session  of  the  Maine  legislature. 

Albert  E.  Carter,  former  Sunday 
editor,  Chattanooga  Times,  and  re¬ 
cently  returned  from  a  year’s  study 
of  conditions  in  South  America,  has 
joined  the  staff  of  the  Norfolk  Vir¬ 
ginian-Pilot  as  editorial  writer. 

Robert  Horton,  assistant  managing 
editor,  Chattanooga  Times,  and  Mrs. 
Horton  are  parents  of  a  daughter, 
Roberta  Helene,  born  recently. 

Lowell  Treaster,  managing  editor, 
Manhattan  (Kan.)  Tribune  -  News, 
weekly,  recently  was  named  manag¬ 
ing  editor  of  the  Manhattan  Morning 
Chronicle.  Miss  Virginia  Appleton  has 
succeeded  him  on  the  Tribune-News. 

Ellis  James,  former  Medina,  N.  Y., 
newspaperman,  is  now  on  the  staff  of 
the  Richmond  (Va.)  Times-Dispatch. 
He  previously  served  as  news  editor 
of  the  Norfolk  (Va.)  News-Index. 

Wallace  Fitzgerald,  graduate  of 
Texas  Christian  University,  has  joined 
the  staff  of  the  Galveston  (Tex.) 
Tribune. 

Mason  Walsh,  city  editor,  Dallas 
Journal,  has  been  promoted  to  news 
editor.  Joe  Cooper  succeeded  him  as 
city  editor  and  Terry  Walsh,  who  had 
been  amusement  editor,  became  assis¬ 
tant  city  editor.  Gordon  Brown,  as¬ 
sistant  city  editor,  resigned. 

Miss  Jane  Rockwell,  formerly  with 
the  Los  Angeles  Times,  has  been 
named  to  succeed  Miss  Helen  Hostet- 
ter  as  instructor  of  industrial  journal¬ 
ism  at  Kansas  State  College,  Manhat¬ 
tan.  Miss  Hostetter  has  accepted  a 
job  in  Washington,  D.  C.,  as  editor  of 
the  American  Journal  of  Home  Eco¬ 
nomics. 

Clyde  Muchmore,  editor,  Ponca  City 
(Okla.)  Daily  News,  has  been  named 
a  trustee  of  the  101  Ranch  Historical 
Foundation,  Inc. 

Henry  Messaros,  reporter,  Philadel¬ 
phia  Evening  Public  Ledger,  and  Mrs. 
Messaros  are  the  parents  of  a  son, 
their  first  child,  Ixjm  last  week  at 
Germantown  Hospital,  Philadelphia. 

John  J,  Sullivan,  formerly  with  the 
Boston  Transcript,  has  joined  the 
Springfield  (Mass.)  Daily  News  as 
police  reporter. 

George  Bums,  feature  editor,  Phila¬ 
delphia  Record,  has  been  transferred 
to  the  editorial  writers’  staff. 

Charles  Platt,  formerly  associated 
with  the  St.  Joseph  (Mo.)  News  and 
managing  editor  of  the  Manhattan 
(Kan.)  Chronicle  for  two  years,  will 
replace  Ralph  R.  Lashbrook  on  the 
journalism  teaching  staff  and  as  di¬ 
rector  of  the  Kansas  State  College 
news  bureau  next  month.  Mr.  Lash¬ 
brook,  associate  professor  of  journal¬ 
ism  and  printing,  will  take  up  new 
duties  as  lecturer  in  journalism  in  the 
department  of  agricultural  journalism 
at  the  University  of  Wisconsin,  Madi¬ 
son.  He  will  be  on  Sabbatical  leave. 

David  King  Boynick,  formerly  with 
the  Boston  bureau  of  the  Associated 
Press,  has  joined  the  suburban  copy 
desk  of  the  Springfield  (Mass.)  Daily 
News. 

Oscar  Norling,  Des  Moines  (la.) 
Register  copyreader,  and  Mrs.  Norling 
have  returned  from  a  two  week’s  vaca- 
cation  as  guests  of  the  Ontario  gov¬ 
ernment.  Norling  was  a  winner  in  an 
essay  contest  on  “Why  I  Would  Like 
to  Visit  Ontario.” 

Gwinn  Owens,  20,  of  Riderwood, 
Md.,  former  New  York  Times  copy- 
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boy,  has  joined  the  Des  Moines  (la.) 
Tribune  as  a  cub  reporter. 

Miss  Constance  Matula,  amusements 
and  society  editor,  Tyler  (Tex.)  Cou- 
rier-Times-Telegraph,  is  to  be  mar¬ 
ried  Aug.  27  to  Hollis  Q.  Boone  of 
New  York  City. 

M.  B.  Smith  and  his  son,  Elba 
Smith,  have  purchased  the  Fort  Davis 
(Tex.)  Dispatch,  weekly.  Elba  Smith, 
former  city  editor  of  the  Corpus 
Christi  Caller  Times,  will  have  active 
charge  of  the  Dispatch.  M.  B.  Smith 
published  the  Farmersville  Times  for 
more  than  ten  years. 

Milton  Lowe,  formerly  of  the  New¬ 
ark  (N.  J.)  Ledger,  has  joined  the 
copy  desk  of  the  Springfield  (Mass.) 
Daily  News. 

Joseph  F.  Dinneen,  Boston  (Mass.) 
Globe  editorial  staff,  is  author  of  a 
comedy  which  Warner  Brothers  may 
produce  in  the  fall.  The  play  is  writ¬ 
ten  around  the  amusing  situation  of  a 
county  jail  which  is  operated  like  a 
country  club. 

E!d  Salter,  Albany  (N.  Y.)  Knick¬ 
erbocker  News  copy  reader,  became 
the  father  of  a  second  daughter,  bom 
recently. 

Melvin  K.  Jennings,  Salt  Lake  Trib¬ 
une  correspondent  in  Pocatello,  Idaho, 
has  been  transferred  to  the  Tribune’s 
city  staff  as  general  assignment  re¬ 
porter.  Herbert  Gordon  has  been 
transferred  from  police  reporter  to 
the  Pocatello  bureau. 

Carl  Welti,  an  assistant  in  the  Salt 
Lake  Tribune  and  Telegram  library, 
has  joined  the  editorial  staff  of  the 
Tribune  as  general  assignment  re¬ 
porter. 

Alvin  Hallman,  of  the  Memphis 
(Tenn.)  Press-Scimitar  copy  desk,  has 
returned  to  work  after  an  eight- 
month  illness. 

Gene  Plowden  'is  the  new  manager 
of  United  Press  bureau  at  Memphis, 
Tenn.  He  was  with  the  Atlanta 
bureau. 

Ned  and  Mae  Trapnell  are  the  par¬ 
ents  of  a  daughter,  Catherine,  bom 
the  latter  part  of  July  at  Raleigh, 
N.  C.,  where  the  father  is  with  the 
Federal  Security  Administration.  Mr. 
Trapnell  formerly  was  a  reporter  on 
the  Memphis  (Tenn.)  Press-Scimitar. 

Ottis  Peterson,  state  editor.  Salt 
Lake  Tribune,  and  Mrs.  Peterson  an¬ 
nounce  the  birth  of  a  daughter  re¬ 
cently  at  a  Salt  Lake  City  hospital. 

Ben  Hershey,  federal  offices  reporter 
for  the  Salt  Lake  Tribune,  and  Mrs. 
Hershey  announce  the  birth  of  a  son, 
their  first  child. 

William  F.  Johnston,  former  Lewis¬ 
ton  (Idaho)  Morning  Tribune  re¬ 
porter,  has  joined  the  Salt  Lake  Trib¬ 
une  reportorial  staff. 

Louis  J.  Maloof,  reporter.  New 
Orleans  Times-Picayune,  is  author  of 
a  play  entitled  “Father  Ryan,  the  Im¬ 
mortal.”  He  recently  presented  it  to 
Mrs.  James  F.  Terrell,  state  president 
of  the  United  Daughters  of  the  Con¬ 
federacy. 

Fagan  Alder,  former  Marysville 
(Kan.)  and  Wichita  newspaperman, 
recently  was  made  asistant  publicity 
director  at  the  State  AAA  offices  in 
Manhattan,  Kan.  In  addition,  Alder 
is  writing  a  column  entitled  “Fagan’s 
Alley”  for  the  Manhattan  News- 
Tribune  and  the  Salina  (Kan.)  Adver¬ 
tiser  and  Sun. 


They're  In  The  Army  Now 


DAN  K.  STERN,  Sunday  editor.  Salt 
Lake  Tribune,  left  Aug.  9  for  the 
army  infantry  school  at  Fort  Ban¬ 
ning,  Ga.,  following  receipt  of  his  call 
to  active  duty.  Stem  holds  a  first 
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lieutenant’s  conunission  in  the  infan¬ 
try  reserve. 

John  Lawler,  Des  Moines  (la.)  Reg.  ' 
ister  copyreader,  has  reported  to  his 
^aft  board  at  Columbus,  Ohio,  for 
induction  into  the  army. 

Maj.  George  T.  Schreiber,  formerly 
editor  of  the  Chicago  Tribune  News 
Service,  was  recently  graduated  from 
the  Quartermaster  school  at  Phila¬ 
delphia.  He  will  return  to  Camp  For¬ 
rest,  where  he  is  serving  with  thp 
33rd  division. 

Wayne  J.  Causie,  assistant  circula¬ 
tion  manager  of  the  Jackson  (Mich.)  ^ 
Citizen  Patriot,  and  Harold  Bame^  " 
of  the  daily’s  pressroom  force,  were 
inducted  into  the  army  as  selectees 
Aug.  4. 

Ralph  C.  Coulter,  Flint  (Mich.) 
Journal  reporter,  was  inducted  into 
army  service  as  a  selectee  Aug.  5. 

Graff  Bomberger,  21,  son  of  C.  M 
Bomberger,  publisher  of  the  Jeannette 
(Pa.)  Neios-Dispatch,  recently  went 
to  Georgia  for  his  year  or  more  of 
military  training.  He  was  in  the  busi¬ 
ness  office  of  the  News-Dispatch  until 
his  number  came  up. 

Joseph  Peck,  news  staff,  Philadel¬ 
phia  Evening  Bulletin,  has  been  com¬ 
missioned  an  ensign  in  the  U.  S. 
Naval  Reserve  and  has  been  assigned 
to  active  duty  in  the  Intelligence 
Division. 

Robert  G.  Ryan,  district  reporter, 
Philadelphia  Evening  Public  Ledger 
has  been  called  up  under  the  Selec¬ 
tive  Service  Act.  He  reports  to  Fort 
Meade  Aug.  18. 

Andrew  F.  Wilson,  23,  Buffalo  Eve¬ 
ning  News  reporter  who  had  been 
covering  army  training  camps,  has 
been  inducted  into  the  U.  S.  Army  as 
a  volunteer  Selective  Service  trainee. 

Jerry  N.  Ransohoff,  reporter,  Cin-  ^ 
cinnati  Enquirer,  was  inducted  into 
the  U.  S.  Army  at  Fort  Thomas,  Ky, 
recently. 

Anthony  Marotto,  of  the  circulation 
staff,  Philadelphia  Inquirer,  has  en¬ 
listed  as  an  Army  Aviation  Cadet.  He 
has  been  assigned  to  the  Ellington 
Flying  School  in  Texas.  R.  G.  Gran¬ 
ville,  another  member  of  the  Inquirer 
circulation  department,  has  been 
drafted  under  the  Selective  Service 
Act,  and  has  reported  for  duty  at 
Fort  Meade. 

Reese  Smith,  reporter,  Philadelphia 
Daily  News,  has  enlisted  in  the  Naval 
Reserve  and  has  been  assigned  to  the 
Intelligence  Division  at  Philadelphia. 

First  Lieut.  Bernard  Crandell,  of 
the  Detroit  United  Press  staff,  has  re¬ 
ported  for  active  duty  and  has  become 
public  relations  officer  at  Selfridge 
Field,  Mt.  Clemens,  Mich.  He  is  an 
officer  in  the  Infantry  reserve. 

George  E.  Reed,  courthouse  re¬ 
porter,  zmd  James  Woland,  of  the  ad¬ 
vertising  department,  Harrisburg  (Pa.) 
Telegraph,  have  been  drafted  into  the 
army. 

Bob  Hartman,  Los  Angeles  Times  (| 
reporter,  has  reported  to  the  navy 
for  service. 

Ernest  L.  Reinhart,  classified  man¬ 
ager,  Pottstown  (Pa.)  Mercury,  en¬ 
tered  the  U.  S.  army  as  a  selectee 
recently  and  now  is  attached  to  the 
field  artillery  at  Fort  Sill,  Okla. 

PARTY  FOR  TROOPS 

The  San  Francisco  Chronicle  spon¬ 
sored  a  “farewell  party”  at  Fort  Ord, 
Cal.,  Monday  as  a  tribute  to  30,000 
men  about  to  leave  for  Pacific  North¬ 
west  maneuvers.  Musicians,  show¬ 
girls  and  film  stars  were  dispatched 
under  the  Chronicle  auspices  to  Ord,  • 
w'here  they  presented  a  two-hour  show 
in  the  outdoor  theater  at  the  troop 
center. 


“TO  NEGLECT  DEFENSE  IS 
TO  INVITE  DISASTEB”  -  -  - 


That  is  no  empty  slogan  and  it  applies  to 
“Freedom  of  the  Press.”  The  best  way  to 
defend  that  freedom  is  to  develop  apprecia¬ 
tion  of  the  part  the  newspaper  plays  in  the 
community.  You  have  the  best  medium  in 
the  world  by  which  to  do  that. 


RESELL  YOUR  NEWSPAPER  TO  YOUR  PEOPLE 


Show  them  that  your  newspaper  is  the  “Voice  of  Your  Community,”  clear 
and  strong,  and  also  friendly,  kind  and  helpful,  giving  and  calling  for  service 
to  the  community.  .  .  .  Service  to  Health — teaching  healthful  habits,  pleading 
the  cause  of  underprivileged  children,  warning  against  careless  driving, 
cheering  Red  Cross,  Christmas  Seal,  and  Community  Chest  campaigns,  tell¬ 
ing  the  needs  of  clinics  and  hospitals.  .  .  .  Service  to  Business — in  these  days 
of  rising  prices,  advertising  for  consumers  and  merchants  the  shrewdest  bar¬ 
gains.  .  .  .  Service  to  Agriculture — explaining  rural  improvement  programs, 
encouraging  cooperation  with  county  agents  and  farm  organizations.  .  .  . 

Service  to  Recreation — evoking  interest  in  parks  and  playgrounds,  conserva¬ 
tion  and  athletics.  .  .  .  Service  to  Civic  Enterprise — reporting  the  activities  of 
community,  fraternal  and  women’s  clubs,  veterans’  organizations  and 
churches.  .  .  .  Service  to  Education — describing  the  work  of  community 
schools  and  libraries,  itself  imparting  enlightenment  by  telling  all  the  news 
truthfully  and  interpreting  it  objectively. 

You  Owe  It  to  Yourself  and  Your  Community  to  Start — 

A  self-promotional  campaign  TODAY  and  build  up  to  a  climax  for 

NATIONAL  NEWSPAPER  WEEK 
OCTOBER  1-8,  1941 

NATIONAL  NEWSPAPER  WEEK  COMMITTEE  of  the  Newspaper  Association  Managers,  Inc. 

For  iiill  particulars  address  the  Choinnan,  William  N.  Hardy,  PJI.P.A.,  209-211  Telegraph  Building,  Harrisburg,  Pa. 
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Newspapers  Should  Get 
Defense  Spending  Data 


By  T.  S.  mVIN 


MUCH  has  been  said  and  written  and 

argued  and  explained  about  the  de¬ 
fense  program  and  its  effect  upon 
newspaper  markets  over  the  country 
and  about  what  newspapers  and  ad¬ 
vertisers  ought  to  do  to  profit  from 
it.  Yet  the  situation  seems  today 
about  as  confused  as  ever. 

Nobody  seems  to  know  just  how  to 
measure  with  any  degree  of  accuracy 
what  defense  spending  means  to  a 
market  in  terms  of  cold  dollars  and 
cents  available  to  advertisers.  And 
until  some  such  standard  of  measure¬ 
ment  is  agreed  upon,  both  by  news¬ 
papers  and  by  advertisers,  all  promo¬ 
tion  about  defense  spending  must  be 
regarded  with  a  certain  amount  of 
skepticism — and  that’s  no  frame  of 
mind  for  an  advertiser  to  be  in  when 
he’s  subjected  to  your  promotion. 

Market  Information 

Market  information  of  this  kind  is 
news,  the  kind  of  news  advertisers 
look  to  newspaper  research  and  pro¬ 
motion  departments  for.  Newspapers 
have  a  great  opportunity  to  serve  the 
cause  of  advertising,  to  serve  adver¬ 
tisers  and  themselves,  by  providing 
this  information.  Yet  look  at  what 
has  been  done  during  the  past  year. 
Newspapers  in  little  markets  with  big 
defense  contracts  are  blowing  hard 
through  all  the  brass  they  can  wheedle 
through  the  priorities.  Newspapers  in 
big  markets  with  bigger  defense  con¬ 
tracts  are  almost  secretive  about  the 
whole  thing.  The  distortion  doesn’t 
make  sense. 

We  had  hoped,  and  so  expressed 
ourselves  in  this  space,  that  the  Na¬ 
tional  Newspaper  Promotion  Asso¬ 
ciation  would  grasp  the  opportunity 
to  bring  order  out  of  the  defense 
market  chaos  by  joint  action  with  the 
American  Association  of  Advertising 
Agencies  in  formulating  some  stand¬ 
ard  of  defense  market  measurement. 
So  far  as  we  know,  nothing  has  hap¬ 
pened  in  this  regard — and  we  think 
it’s  a  pity. 

Having  got  this  gripe  off,  we  wel¬ 
come  as  a  valuable  contribution  to¬ 
ward  orderly  thinking  about  defense 
markets  a  piece  by  Belden  Morgan, 
promotion  manager  of  the  Hartford 
(Conn.)  Courant,  in  the  NNPA  Bul¬ 
letin  published  this  week.  Mr.  Mor¬ 
gan  was  evidently  obsessed,  as  we 
are,  with  the  thought  that  just  a 
scramble  of  big  figures  representing 
defense  contracts  let  in  a  given  mar¬ 
ket  could  not  be  accepted  reasonably 
as  meaning  a  like  improvement  in 
that  market’s  value  to  advertisers. 


explains  a  simple  method  of  finding  a 
true  measure  of  a  market’s  improve¬ 
ment. 

“A  comparison  of  industrial  employ¬ 
ment  and  man-hours,”  he  writes,  “can 
be  fitted  neatly  into  all  other  avail¬ 
able  information  about  an  area  to 
make  a  well-rounded  picture  of  the 
real  selling  opportunities  that  exist.” 
And  this  is  information  that  should 
be  easily  obtainable,  that  cannot  be 
disputed. 

“Agencies  and  manufacturers,”  he 
writes,  “are  not  so  much  interested  in 
the  fact  that  a  certain  city  was 
awarded  a  certain  number  of  millions 
of  dollars  for  defense  expenditures. 
They  want  to  know  where  the  money 
is  really  finding  its  way  into  spending 
power.  No  one  is  in  a  better  position 
to  give  that  information  for  a  com¬ 
munity  than  the  newspapers.  News¬ 
papers  that  do  not  have  the  informa¬ 
tion  should  bend  every  effort  to  get 
and  distribute  it.  There  is  no  better 
way  to  improve  newspaper  linage  in 
the  national  field.” 


Method  of  Moaswromont 

He  points  out  that  comparisons  with 
a  year  ago  or  even  a  month  ago,  while 
valuable,  “fail  to  give  a  true  picture 
of  the  community  unless  the  degree 
to  which  the  locality  was  above  or 
below  normal  in  the  previous  period 
is  known.  For  instance.  City  A  might 
be  25%  above  last  year  and  City  B 
50%  ahead.  Yet  conditions  might 
have  been  bad  in  City  B  a  year  ago 
while  City  A  was  already  booming. 
City  A  therefore  might  ^  a  better 
field  for  exploitation  than  City  B  in 
spite  of  B’s  apparent  superiority.” 

Bank  debits,  too,  he  points  out,  do 
not  provide  a  wholly  accurate  com¬ 
parative  picture.  “In  the  final  analy¬ 
sis,”  he  writes,  “the  amount  of  de¬ 
fense  money  that  finds  its  way  into 
the  pay  envelopes  of  a  given  locality 
is  the  best  measure.”  And  he  then 


They  Eat  More  Beans 

THE  New  York  Herald  Tribune  has 

just  released  a  promotion  piece 
which  seems  to  us  to  prove  once 
again  a  point  we  have  frequently 
tried  to  pound  home — that  the  best 
promotion  a  newspaper  can  lay  before 
an  advertiser  is  a  result  story.  Not 
just  a  testimonial,  understand,  in 
which  Joe  Glutz  says  that  he  adver¬ 
tised  in  the  Bugle  and  did  a  lot  of 
business  and  is  very  haj^y  about  the 
whole  thing.  But  a  story  that  re¬ 
ports  exactly  what  kind  of  advertis¬ 
ing  and  how  much  of  it  produced 
exactly  this  amount  of  business,  which 
is  exactly  so  much  more  than  the  ad¬ 
vertiser  had  before  he  advertised. 

We  admit  that  such  specific  results 
are  hard  to  obtain,  particularly  in  the 
national  fieldi  And  we  admit  that 
the  competitive  aspects  of  advertising 
are  such  that  advertisers  are  fre¬ 
quently  loath  to  divulge  such  infor¬ 
mation.  But  it’s  surprising  how  ob¬ 
stacles  disappear  and  difficulties  melt 
into  ease  if  one  has  the  will  to  over¬ 
come  them. 

Who  would  have  thought,  for  in¬ 
stance,  that  either  the  advertiser  or 
the  medium  would  be  able  to  tell 
after  a  13-week  campaign  for  Heinz 
baked  beans  in  the  Herald  Tribune 
exactly  what  the  result  was?  We  can 
just  hear  it  said — “Oh,  that’s  one  of 
those  things  you  have  to  take  on 
faith.” 

The  Herald  Tribune  didn’t  take  it 
on  faith.  With  the  result  that  their 
brochure  on  Heinz  baked  beans  and 
its  13-week  campaign  in  the  Herald 
Tribune  turns  out  to  be  one  of  the 
most  persuasive  promotions  we  have 
seen  in  a  long  time. 

Here’s  the  story  it  tells:  In  October, 
1940,  Heinz  started  a  13-week  cam¬ 


paign  in  the  Herald  Tribune  exclu¬ 
sively — 420-line  insertions  3  times  a 
week  for  a  total  of  16,380  lines.  Be¬ 
fore  the  campaign  started,  a  study  was 
made  by  an  independent  research 
organization  among  1,000  Herald  Tri¬ 
bune  readers.  It  was  learned  that  25% 
of  them  were  then  buying  Heinz  baked 
beans. 

Then  after  the  campaign  was  over, 
a  second  study  was  made  among  1,000 
Herald  Tribune  readers.  And  this 
showed  that  38%  of  them  were  buying 
Heinz  baked  beans — a  51%  increase 
among  Herald  Tribune  readers  com¬ 
pared  with  a  22%  increase  in  the  New 
York  market  as  a  whole  during  the 
same  13-week  period. 

Now  that’s  the  kind  of  stuff,  it  seems 
to  us,  that  will  sell  newspaper  adver¬ 
tising.  And  our  hat  is  off  to  the 
Herald  Tribune  for  showing  that  such 
promotion  can  be  done — by  doing  it. 


In  addition  to  Mr.  Morgan’s  piece, 
the  current  issue  of  the  NNPA  Bulle¬ 
tin  carries  a  story  about  the  Chicago 
Daily  News’  employes’  edition,  a  fine 
example  of  a  house  organ,  by  John  A. 
Mirt,  its  editor;  a  piece  by  Henry  W. 
Marks,  advertising  director  of  Printers’ 
Ink,  on  what  advertisers  look  for  in 
newspaper  promotion;  and  a  piece  by 
Lee  Smith,  promotion  manager  of  the 
Pasadena  (Cal.)  Star-News  and  Post, 
on  their  Value  Demonstration  Month 
promotion. 


•  GAINS  IN  TOTAL 
ADVERTISING,  AND 
IN  DISPLAY,  RETAIL, 
GENERAL,  FINANCIAL, 
AND  DEPARTMENT 
STORE  ADVERTISING - 
THAT’S  THE  QUICK 
STORY  OF  THE  PHILA¬ 
DELPHIA  EVENING 
PUBLIC  LEDGER’S 
FIRST  SIX  MONTHS 
UNDER  THE  NEW  MAN¬ 
AGEMENT  HEADED  BY 
ROBERT  CRESSWELL 


fort  will  be  gathering  linage  while 
they  gather  dust. 


In  the  Bin 


How  They  Do  It 

FRANKLY,  until  this  week,  we’d 
never  heard  of  Oshawa,  Ontario, 
Canada.  It’s  a  city  of  some  28,000 
population.  General  Motors  is  the  big 
industry  in  it,  which  explains  why 
they  call  it  “the  motor  city.”  Nor  had 
we  heard  of  the  Oshawa  Times,  which 
has  a  circulation  of  some  24,000.  But 
we’ll  never  have  to  confess  to  this 
ignorance  again.  Because  it’s  going 
to  be  hard  to  forget  Oshawa  from  now 


FROM  the  Yakima  (Wash.)  Daily 

Republic  and  Morning  Herald _ an 

easy-to-read  market  data  folder. 

From  the  South  Bend  (Ind.)  As¬ 
sociation  of  Commerce — a  brochure 
“Press  Relations,”  illustrating  the 
part  the  South  Bend  Tribune  played 
in  promoting  traffic  safety  during  the 
past  year.  The  brochure  was  origin¬ 
ally  issued  as  a  testimonial  to  the 
Tribune  and  elicited  so  much  response  p 
from  other  newspapers  that  another  | 
edition  had  to  be  printed.  The  basis 
of  the  year’s  traffic  safety  campaign 
was  a  contest  between  ^uth  Bend 
and  Salt  Lake  City  for  a  cup  offered 
by  the  Studebaker  people. 


Oklahoma  Columnist 


The  reason  is  a  promotion  the 
Oshawa  Times  has  just  issued.  It’s  a 
simple  4-page  folder,  printed  in  black 
on  a  yellow  stock,  folded  to  fit  an 
ordinary  commercial  envelope.  It  is 
distinguished  by  no  fancy  art  work, 
no  dramatic  design.  Its  copy  is  plain, 
offering  no  singing  phrases,  no  excit¬ 
ing  slogans. 

And  yet,  homespun  as  we  make  this 
promotion  seem,  it  hits  the  mark.  Be¬ 
cause  it  does  the  job  it  is  intended  to 
do  with  economy  and  efficiency  and 
enviable  simplicity.  “How  28,000  peo¬ 
ple  live  on  $2,000,000  a  month”  is  the 
title.  “It  is  purposely  not  prepared 
as  a  statistical  review,  but  rather  as 
a  running  picture  of  the  working, 
eating  and  social  habits  of  the  people 
of  the  richest  per  capita  market  in 
Canada,”  it  explains,  and  proceeds  to 
do  it  in  such  fashion  that,  having  read 
it,  we  feel  we  know  Oshawa. 

Stack  up  all  the  steam-heated 
plush-lined  promotions  you  like.  We 
think  this  simple  and  unassuming  ef- 


NOT  ENOUGH  newspapers  tell  their 

promotional  stories  in  terms  of  edi¬ 
torial  content  and  reader  response  to 
editorial  features.  Perhaps  that  is 
why  we  were  especially  impressed  by 
a  well-planned,  offset  broadside  re¬ 
cently  produced  by  the  Oklahoma 
City  Oklahoman  and  Times. 

It  seems  that  the  Oklahoman  and 
Times  has  a  daily  column.  The  Smok¬ 
ing  Room,  with  a  homespun,  localized 
flavor.  Its  author,  Dick  Miller,  con¬ 
fines  himself  to  items  of  peculiarly 
Oklahoma  interest.  Among  his  recent 
pieces  was  an  invitation  to  readers 
to  join  him  on  a  particular  Sunday  on 
a  Dogwood  Pilgrimage.  After  a  solid 
week  of  rain  which  made  many  roads 
impassable,  more  than  2,000  tourists 
nevertheless  came  from  all  parts  of 
the  state  to  look  at  the  dogwcxxls. 

The  Oklahoman  and  Times  tells  the 
story  simply,  illustrates  it  with  pho- 
tographs  of  the  caravan  and  draws  ** 
the  appropriate  conclusion  that 
neithe^  “hill  nor  high  water  stops  a 
still-pioneering  people  from  doing 
and  buying  the  things  they  want." 


NOPE!  We  can’t  send  our  big 
RED  (descriptive)  brochure  (tell¬ 
ing  of  our  PLAN  to  help  NEWS¬ 
PAPERS  sell  more  LOCAL  lin¬ 
age)  .  .  .  not  unless  you  are  a 
newspaper  man!  For  crying  out 
loud  they  cost  $1.60  each.  That’s 
more  than  your  lunch  would 
cost.  We  are  almost  out  of  them. 
I'll  TAKE  you  to  lunch  if  I  can 
wear  the  pants  I’m  wearing.  If 
you  are  a  N.P.M.,  I’ll  send  you 
the  BIG  r.  b.  .  .  .  providing  you 
ASK  for  it;  providing  you  are 
working  for  a  hard  man  (a  pub¬ 
lisher,  a  tough  advertising  direc¬ 
tor)  ;  providing  you  aren’t  al¬ 
ready  selling  more  local  linage 
than  they  want  you  to  sell.  Don’t 
ask  me  (I  only  write  these  ads) 
(I’m  only  WORDY) ;  ask  the  fel¬ 
low  below. 
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Skott  “Takai. 


ggiE’S  NEW  and  glamorous  light  on 
the  old  truth  that  no  two  persons 
sge  and  hear  and  report  a  story  alike. 

Six  University  of  Hawaii  students 
»bo  interviewed  Dorothy  Lamour  at 
Vfaikiki  Beach  asked  her  whether  she 
preferred  a  sarong  to  a  grass  hula 
And  here  is  what  the  six  writers 

reported: 

“I  like  the  hula  skirt,  but  its 
diff^nt  from  the  sarong.  When  you 
,relk,  the  legs  show  through  the  hula 
^  but  not  through  the  sarong.” 

2.  Though  perfectly  at  home  in  a 
jgrong,  Miss  Lamour  feels  funny  in  a 
hula  Airt.  “Especially  around  the 
Itgs  when  you  walk,”  said  the  actress, 
pointing  to  her  shapely  limbs. 

3.  Asked  whether  she  had  tried  the 
hula  skirt.  Miss  Lamour  replied  that 
she  had,  but  had  foimd  it  uncom¬ 
fortable  around  the  knees  while  walk- 
ing. 

4.  “A  hula  skirt  feels  different  down 
here,”  she  said,  and  she  patted  her 
legs.  She  declared  she  likes  the  sarong 
better. 

5.  She  finds  the  hula  skirt  allows 
more  freedom  of  movement  than  the 
sarong. 

6.  ‘The  feeling  you  get  from  a  hula 
^  is  quite  different  from  that  of  a 
sanmg,”  ^e  laughed.  “When  you  walk 
in  a  hula  skirt  your  legs  go  through.” 


Conlond  Participates 
In  Radio  Program 

Hartford,  Conn.,  Aug.  11 — Speaking 
in  a  coast-to-coast  radio  broadcast 
Aug.  9,  Henry  H.  Conland,  publisher 
of  the  Hartford  Courant,  declared  “In 
the  trying  times  of  today,  when  all 
freedoms  are  threatened,  this  newspa¬ 
per,  as  part  of  the  vital  free  press  of 
this  country,  strives  to  maintain  a 
clear  challenging  voice  to  the  forces 
that  would  subvert  this  country.” 

The  interview  with  Mr.  Conland  on 
the  subject  “Freedom  of  the  Press” 
was  broadcast  by  Station  WTIC  from 
the  composing  room  of  the  Courant 
and  started  the  half-hour  “Defense 
for  America”  program  heard  national¬ 
ly  over  the  NBC-Red  Network.  (E.  & 
P.,  Aug.  9,  page  30.) 

Designed  to  demonstrate  how  news¬ 
papers  and  the  printing  industry  are 
fighting  for  American  liberties,  in¬ 
cluding  freedom  of  the  press,  the  pro¬ 
gram  took  its  listeners  from  the  Cou¬ 
rant  to  the  plant  of  the  American  Type 
Founders,  Inc.,  in  Elizabeth,  N.  J.;  the 
Mergenthaler  Linotype  Company  in 
Brooklyn,  N.  Y.,  and  R.  Hoe  and  Com¬ 
pany  in  New  York  City. 

During  the  interview,  conducted  by 
Eldward  Anderson,  WTIC  staff  an¬ 
nouncer,  Mr.  Conland  told  some  of  the 
history  of  the  Courant. 

■ 

W.  A.  Du  Puy  Dies 
In  Colorado 


ELIZABETH  (N.  C.)  DAILY  AD¬ 
VANCE  gives  its  readers  the  low- 
down  on  war  news: 

GQIMANS  near  MOSCOW 
SOVIETS  SURGING  AHEAD, 
AND  SOMEBODY’S  A  LIAR 
■ 

NEAT  TRICK  reported  in  Denver 
Pott  headline: 

TWO  ELDERLY  MEN  KILL  SELVES 
BY  GAS  AND  LEAP  OUT  WINDOW 

■ 

PROFOUND  pessimism  expressed  by 
editor  of  Long  Beach  (N.  Y.)  Inde- 
pendcnt  in  a  recent  page  one  editorial. 

Editorial 

This  issue  marks  the  eighth  anni¬ 
versary  of  the  Long  Island  Independ¬ 
ent  For  eight  years  we  have  been 
dying  to  give  the  city  of  Long  Beach 
a  decent,  truthful  newspaper.  We 
sometimes  wonder  if  anyone  gives  a 
dimn. 


Fort  Collins,  Col.,  Aug.  11 — William 
Atherton  Du  Puy  of  Washington,  D.  C., 
journalist  and  author,  was  found  dead 
at  his  home  today.  His  age  was  65. 

Mr.  Du  Puy  had  been  ill  with  a 
heart  ailment  several  years.  Dr.  Roy 
L.  Gleason  said  he  apparently  suffered 
an  attack  during  the  night. 

He  became  field  secretary  for  the 
United  States  Navy  League  in  1915 
and  during  the  World  War  served  as 
captain  of  military  intelligence.  Later 
he  was  made  editor  of  the  international 
Labor  Office  of  the  League  of  Nations 
publication  at  Geneva,  Switzerland. 

Mr.  Du  Puy  studied  at  the  Univer¬ 
sity  of  Arizona  and  began  writing  as 
Arizona  correspondent  for  Pacific 
Coast  and  Elastem  papers.  He  organ¬ 
ized  in  1907  the  Du  Puy  Syndicate, 
with  headquarters  in  Washington. 

He  was  general  manager  of  the 
Haskin  Newspaper  Service  in  1919, 
and  was  with  the  Public  Ledger  Syn¬ 
dicate  in  1920. 


MUST  HAVE  BEEN  AN  outboard 
motor: 

The  bandits  fled  in  a  car  which 
they  had  parked  with  the  motor  run¬ 
ning  nearby.” — Newark  (N.  J.)  Sun- 
deyCaU. 

■ 

ADVERTISING  CANDOR  in  Ogden 

(Utah)  Standard-Examiner: 

AYWON  HAIR  OILr-Makes  lovely, 
unruly  hair  . 10c. 

■ 

Esitoi  &  PuBLiSHEv  will  pay  $2.00  for  each 
“Skort  Take”  accepted  and  published.  Those 
not  lued  will  not  be  returned. 

GA.  DAILY  SUSPENDS 

The  Savannah  (Ga.)  Daily  Times 
has  suspended  its  daily  edition  and  is 
being  re-organized  as  a  weekly  it  was 
innounced  this  week  by  Marvin 
ONeal,  attomey-at-law  who  is  in 
diarge  of  the  reorganization  plans. 
King  Dixon,  publisher,  is  a  member 
of  the  Naval  Reserves  and  Mr.  O’Neal 
■  undertaking  to  reorganize  the  pa- 
P*r  as  a  weekly.  He  expects  publi- 
catkm  will  start  soon.  Full  details 
have  not  yet  been  arranged.  The 
began  as  a  weekly  several 
y*ara  ago  under  the  name  of  Public 
Opoaion  and  in  April,  1936,  began 
publishing  daily  as  the  Times. 


FOR  JUNE,  1941, 
THE  EVENING 
PUBLIC  LEDGER 
CARRIED  24.7% 

OF  ALL  NATIONAL  I 
NEWSPAPER 
ADVERTISING  IN 
PHILADELPHIA  AS 
AGAINST  22.9%  I 
FOR  JUNE,  1940. 

MTI:  TInm  flfwis  in  1m  tliiSirt-sIn  Mir  mpin. 


Air  Express  special  service  seems  to 
bring  the  airport  right  into  your  office. 


THE  'FASTEST  WAY'  IS 
economical,  TOO! 

At  .3  miles  a  iiiiiuite  between  over  2.50  key  airport  cities.  Air  Express 
flies  plates,  copy,  layouts— anythinj:  you  need  to  send  or  receive  in  a 
burry.  And  tins  ‘fastest  way'  to  beat  deadlines  is  also  economical,  giv¬ 
ing  you  extra  dividends  in  valuable  time  saved! 

There’s  no  extra  charge  for  special  pick-up  and  special  deliverv 
within  our  regular  vehicle  limits  in  all  cities  and  principal  towns. 
Quick  service  to  23,000  oflF-airline  points  through  coordinated  air-rail 
connections.  Also  International  Air  Express  to  Canada,  Latin  Amer¬ 
ica,  Alaska,  Hawaii,  Australasia,  Philippines  and  the  Far  East.  For 
high  flying,  high  economy  service— just  phone  Railway  Express,  Air 
Express  Division. 


EXAMPLES  OF  AIR  EXPRESS  ECONOMY 


(Minimum  Chor9«  $1.00. 

Rof»«  by  Air  Miks) 

Air  Milai 

1  lb. 

3lb«. 

5  Ibt. 

10  lbs. 

25  lbs. 

200 

$1.00 

$1.04 

$1.12 

$1.32 

$2.00 

500 

1.00 

1.28 

1.60 

2.40 

5.00 

1000 

1.00 

1.68 

2.40 

4.20 

10.00 

2000 

1.00 

2.48 

4.00 

8.00 

20.00 

3000 

1.00 

2.88 

4.80 

9.60 

24.00 

Proportionately  low  rates  on  heavier  shipntents 


‘FASTEST  WAY'  MEANS  AIR  EXPRESS 


B(mss 


Division  of  RAILWAY  EXPRESS 


26— C  IRCULATION 


EDITOR  &  PUBLISHER 


Develops  Rating  Method 
For  Carrier  Applicants 

By  GEORGE  A.  BRANDENBURG 


A  METHOD  to  determine  whether 

items  of  a  personal  history  blank 
can  be  used  to  predict  the  success  or 
failure  of  a  newspaper  carrier,  has 
been  tested  by  Richard  E.  Powell, 
Kansas  City  personnel  man,  in  co¬ 
operation  with  146  Kansas  City  Jour¬ 
nal  carriers. 

Purpose  of  the  study,  based  on 
weighted  answers,  is  to  eliminate  fail¬ 
ures  and  retain  successes. 

The  personal  history  blank  has  been 
for  some  time  a  routine  part  of  a 
carrier  application  for  a  Journal  route. 
As  its  name  implies,  it  contains  in¬ 
formation  concerning  the  applicant’s 
personal  history  and  past  experiences. 
Mr.  Powell  took  the  filled-out  blanks 
of  146  carriers,  representing  three 
groups  whose  records  were  known. 
Hiey  were  classified  as  failures,  bor¬ 
derline  cases  up  to  moderately  suc¬ 
cessful  and  those  who  were  successful. 
The  criterion  of  success  was  the 
amoimt  of  new  business  written,  de¬ 
livery  of  the  Journal  without  com¬ 
plaints,  and  payment  of  paper  bills  on 
time. 

Mr.  Powell,  who  had  worked  his  way 
through  college  by  delivering  a  Jour¬ 
nal  route  and  had  later  served  as  a 
district  manager  in  1927,  becoming 
senior  district  manager,  had  been  im¬ 
pressed  with  the  high  turnover  of 
carriers.  He  took  a  special  course  in 
psychology  of  personnel  management 
at  Kansas  University  and  has  since 
gone  into  personnel  work.  His  re¬ 
port  of  the  Journal  carrier  study  is  as 
follows; 

The  blanks  for  these  three  classes  of 
carriers  were  then  studied  and  the  es¬ 
sential  or  significant  items  which  va¬ 
ried  with  the  success  of  a  carrier  were 
selected.  Elach  blank  was  then  graded 
according  the  scoring  and  the  total 
score  thus  obtained  was  checked 
against  the  carrier  records.  In  ac¬ 
cordance  with  these  results,  the  scor¬ 
ing  was  revised  until  it  was  fovmd 
that  those  carriers  whose  scores  were 
low  on  the  blank,  also  did  poor  work. 
With  the  more  successful  carriers  the 
scores  tended  to  be  higher.  The  cor¬ 
relation,  of  course,  was  not  a  perfect 
one  but  a  low  critical  score  was  the 
ultimate  goal. 

Qaestion  Givea  Valaas 

The  weighted  values  thus  assigned 
to  the  significant  items  were  as  fol¬ 
lows: 

Item  No.  Question 

6  What  is  your  age? 

10  What  is  your  father’s  occupation? 


All  of  these  significant  items  are  the 
results  of  the  personal  history  blanks. 
■Diey  do  not  represent  guesses  as  to 
what  ought  to  distinguish  successful 
from  the  unsuccessful  carriers,  but 
items  upon  which  successful  and  un¬ 
successful  boys  actually  have  differed. 
Eipiaiat  Sigaificaaca 
The  significance  of  the  items  may  be 
explained  as  follows: 

No.  6.  Age.  Below  14  years  a  boy  lacks 
confidence  of  his  customers  and  be  is  emo¬ 
tionally  unstable.  A  carrier  over  17  is  a  poor 
risk  because  he  wants  to  earn  more  money  than 
is  possible  and  he  also  has  many  outside  activ¬ 
ities. 

No.  10.  Father’s  occupation.  In  the 
weighted  values  list,  the  term  tradesman  im¬ 
plies  all  branches  of  skilled  labor.  In  the 
homes  where  the  father  is  a  highly  skilled 
workman  the  best  carriers  are  found.  While 
these  carriers,  as  a  rule,  are  not  outstanding 
salesmen  they  are  conscientious  workmen. 
When  the  father  is  a  salesman,  evening  work 
is  understood  and  cooperation  is  given  to  car¬ 
rier.  Railroad  employees,  laborers,  and  inside 
men  give  the  poorest  cooperation  to  their  son 
while  on  a  route.  They  cannot  understand 
why  the  son  must  work  after  dinner  since  they 
were  done  at  5  p.m.  Since  the  advent  of  the 
five-day  week,  there  is  much  discord  in  the 
family  when  they  want  to  take  a  two-day  holi¬ 
day  and  the  son  must  stay  at  home  in  order 
to  do  his  collecting  Saturday  and  his  deliv¬ 
ering  Sunday  morning. 

No.  11.  School  grade.  There  is  not  any¬ 
thing  to  add  except  that  when  a  carrier  is  be¬ 
hind  those  of  the  same  age  in  school  be  is  a 
poor  risk  and  should  be  given  a  weighted 
score  of  — S. 

No.  12.  Quality  of  school  work.  For  the 
same  reason  that  a  carrier  will  do  good  school 
work  he  will  take  care  of  his  route.  When  he 
is  so  interested  that  he  does  excellent  work  in 
school  he  is  spending  so  much  time  on  his 
work  that  he  does  not  have  time  for  his  route, 
and  as  a  rule  he  is  an  extreme  introvert. 

No.  14.  Captain  of  team.  In  answering  this 
question  an  answer  of  “yes”  should  be  given  a 
value  of  1  because  it  shows  that  this  applicant 
has  the  ability  to  lead.  As  this  study  has 
shown  most  of  the  Successful  carriers  are 
slightly  introverted  and  thus  they  have  won 
their  captaincy  of  the  team  through  ability 
and  not  throu^  friendships. 

No.  15.  Membership  in  social  clubs.  Most 
of  the  carriers  have  belonged  to  clubs  but  do 
not  take  an  active  part  in  them.  Conse¬ 
quently,  they  drop  out  in  a  short  time.  If  an 
applicant  is  a  club  member  he  should  be 
given  a  weighted  value  of  — 1. 

No.  16.  Hobbies.  By  social  hobbies  is 
meant  hobbites  that  are  done  in  groups  such 
as  playing  in  orchestras.  Unsocial  bobbies 
are  those  done  individually  such  as  collecting 
stamps.  In  the  personal  history  blank  the 
answer  to  “what  is  your  hobby  ”  is  as  im¬ 
portant  as  the  answer  to  “what  is  your 
father’s  occupation?”  Beware  of  the  appli¬ 
cant  who  has  no  hobbies. 

No.  17.  Disposition  of  earnings.  In  the 
table  the  carrier  who  spends  his  money  is 
given  a  weighted  value  of  — 1.  Spending  in 


11  What  grade  are  you  in? 

12  Quality  of  School  Work? 

14  Have  you  been  a  captain  of  any 

team  or  officer  of  your  class? 

15  Do  you  belong  to  any  social 
clubs? 

16  What  are  your  hobbies? 


17  What  will  you  do  with  your 
earnings  ? 

18  What  is  your  ambition? 

19  Have  you  worked  before? 

20  How  many  new  orders  do  you 
think  you  can  get  each  week? 

22  What  college  do  you  wish 

to  attend? 


Answer 
12  and  13 
14  to  17 
Over  17 
Trade 
Salesman 

Railroad  employee 

Labor 

7  and  8 

9  and  10 

11  and  12 

Poor 

Average 

Good 

Excellent 

Yes 

No 

Yes 

No 

Social 
Unsocial 


Weighted  Value 

—1 

1 

—1 

2 

1 

—2 

—2 

—1 

1 

2 

—1 

1 

2 

—1 

1 

—1 

—1 

1 

—1 
1 


this  case  implies  wasteful  expenditures.  The 
carrier  who  gives  most  of  his  earnings  to  hit 
folks  is  a  dissatisfied  carrier  because  be  has 
lost  all  incentive  to  build  up  a  better  income. 
He  thinks  that  if  he  were  not  working  bis 
folks  would  send  him  to  school,  so  why  work. 

Na  18.  Ambition.  An  applicant  who  does 
not  answer  this  question  by  stating  that  he 
wants  to  continue  school  in  order  to  get  a 
college  degree  or  a  trade  school  diploma  is  a 
poor  risk.  He  should  be  given  a  weighted 
value  of  — 1. 

No.  19.  Former  employment.  Previous 
work  is  of  value  to  an  applicant  although  the 
reasons  for  his  change  must  be  ascertained. 

No.  20.  Number  of  orders.  The  applicant 
who  replies  to  the  question  “How  many  orders 
can  you  get  each  week?”  tends  to  a  better 
prospect  for  a  successful  carrier.  Just  what 
number  his  guess  may  be  is  not  important. 
The  fact  that  he  has  confidence  enough  in  his 
own  ability  to  make  a  guess  is  important. 

No.  22.  College  to  be  attended.  This  ques¬ 
tion  is  just  an  amplification  of  Item  NVi.  18 
and  for  the  same  reasons. 

The  study  of  these  146  blanks  has  in¬ 
dicated  that  for  the  circulation  de¬ 
partment,  the  score  on  the  personal 
history  blanks  bears  a  positive  rela¬ 
tionship  to  the  applicant’s  future  suc¬ 
cess,  and  that  on  this  blank  a  lower 
critical  score  may  be  set,  below  which 
it  is  unprofitable  to  lease  a  route.  The 
same  would  probably  hold  true  for 
sales  forces  in  other  occupations  but 
insofar  as  each  newspaper  or  industry 
presents  a  different  problem,  a  differ¬ 
ent  method  of  scoring  would  have  to 
be  worked  out  in  each  case. 

Under  the  old  plan  the  ratio  of  suc¬ 
cess  was  62.7%.  Under  the  weighted 
application  blank  plan  the  ratio  of  suc¬ 
cess  is  91.8%.  From  past  experience, 
a  change  of  carrier  on  a  route  means  a 
loss  of  subscribers  of  at  least  10%. 
The  Kansas  City  Journal  has  315  car¬ 
riers.  Before  the  weighted  application 
blank  was  used  128  new  carriers  had 
to  be  hired  each  six  months — now 
under  this  new  plan  only  27  carriers 
had  to  be  hired  for  the  same  period  of 
time. 

$ 

Journal  "War  Maneuvers" 

A  BIG  SALES  war  has  just  been 

completed  with  Portland  Oregon 
Journal  carriers  participating  in  the 
“war  manuevers.”  Blitzkrieg  days 
were  July  28  to  Aug.  11.  On  M-Day 
all  carrier-salesmen  received  insignia 
designating  the  rank  of  Yard  Bird. 
As  soon  as  a  carrier  earned  30  points 
he  received  a  Captain’s  insignia  and 
50  points  entitled  him  to  the  rank  of 
General. 

The  battle  for  new  subscribers  was 
fought  between  two  companies  (odd 
routes  vs.  even  routes) .  The  objective 
was  Jantzen  Beach  Park,  where  on 
Aug.  15,  all  who  attained  the  rank  of 
Captain  or  General  helped  “confiscate” 
all  food  and  rides  found  on  the  prem¬ 
ises.  The  20  highest  Generals  were 
taken  on  a  special  “reconnoissance 
trip”  on  Publisher  Jackson’s  private 
yacht. 


Sports — when  teams  are  less  than  5  1 

Sports — in  groups  of  more  than  5  — 1 

Spend  1 

Save  1 

N'one  1 

Some  1 

Yes  1 

No  _1 

Some  definite  number  I 

None  j 

Any  college  or  trade  school  1 

None  j 


Using  Defense  Stamps 

THE  Harrisburg  (Pa.)  Telegraph  hai  ‘ 

adopted  a  savings  program  for  iti 
carrier-salesmen,  using  U.  S.  Defenat 
Stamps  and  Bonds  as  bonus  awards  to 
the  carriers. 

Carriers  Aid  Defense 

SEVEN  himdred  and  fifty  city  carrier 

boys  of  the  Portland  Oregonian  were 
started  on  a  defense  savings  bond  pro. 
gram  recently  when  Palmer  Hoyt 
publisher  of  the  Oregonian  and  state 
defense  bond  chairman,  presenteti 
them  with  defense  savings  l 

Each  book  contained  a  25-stamp  as  a  ' 
“starter.”  Later  more  stamps  will  bt  | 
given  as  special  awards  to  the  boys 
said  L.  J.  Cascadden,  circulation  man- 
ager. 

■ 

Flood  Doesn't  Stop 
Ogden,  Utah,  Daily 

The  Ogden  (Utah)  Standard-Exam¬ 
iner  came  out  on  time  despite  the 
worst  rain  storm  in  the  history  of 
Ogden — 1.40  inch  precipitation  in  59 
minutes — breaking  right  at  press  time. 

Flooded  over  with  water  which 
turned  the  newspaper  comer  into  a 
sea  of  water  which  swept  downtown 
districts,  the  presses  ground  out  the 
papers  as  usual  although  the  boys  in 
the  mail  room  stood  in  an  inch  of 
water  which  splashed  over  the  cement 
curb  atop  the  stairway.  The  iron 
doors  in  the  sidewalk  tlu-ough  which 
paper  is  lowered,  stayed  sealed  water 
tight — and  all  went  well,  with  no 
paper  getting  wet. 

DROPS  CASH  DISCOUNT 

The  Philadelphia  News  effective 
Aug.  1  discontinued  the  2%  cash  dis¬ 
count. 
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What  Makes 
Pictures  Look  Real? 


Scott 

'^Straight-Unit” 

and 

-  llnit” 

Presses 

in  “Standard  Hi-Speed”  and 
“Elxtra  -  Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 

To  fit  any  pressroom  condi- 
tion. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Gradation,  photographers 
call  it — the  pleasing  range 
of  intermediate  tones  be¬ 
tween  high-lights  and  deep 
shadows.  Sensitive,  deep 
molding  Certified  Mats  pre¬ 
serve  the  beautiful  grada¬ 
tion  of  the  original. 

9  Rockefeller  Plaza,  Dept  P 
New  York.  N.Y. 
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COVKRS 
151  SINKSS 

till-  same  \\a\  a  new  s- 
|)a|)i  I  c<»\  CIS  its  t  iiv 
—  by  assi^j^iimciits  to 
Its  stall  of  (>  5  editors. 
I  eseai  c  liei  s,  w  l  iters 
.iiid  assistants. 
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(•EIICII  Asstcilltll  •!  AllfITISiaC  ActICIEI 


You  regulate 
the  temperature 
purself 

in  the 

AIR-CONDITIONED 

ROOMS 


Singfe  -from  57,v.For  t-wo,  from  510. 
Meeting- rooms,  restaoronts,  bar  ori 
also  oir-conditioned. 

No  extfo charge  for  oir-conditiorring. 
Pork  Ave„  49tfi  to  50th  St.,  New  York* 


tution  corrected  their  attitude  there 
would  be  a  new  daily  in  Atlanta.”  He 
said  the  circulation  of  his  daily  was 
12,000  and  that  he  planned  to  make 
it  50,000. 


a/4c  Ann^rrr  On  the  profit  motive  are  wholly  selfish  and  BOOK  ON  W.  A.  WHITE 

/iOb  Wli  cannot  operate  in  the  public  mterest,  p^ank  C.  Clough,  managing  edito 

n  exaggerates,  m-  ^^e  Emporia  (Kan.)  Gazette  an< 

COCSt  to  neiuie  suits  peoples  intelligence,  and  lowers  f^^mer  member  of  the  Kansas  ( 

^  ,  .  K  . .  1  community.  Star’s  staff,  has  written  a  biogra 

5UDV©rSlV©  /VtlGCtCS  R«Uai«f  ON  Each  Polat  of  William  Allen  White,  his  editor 

Tentatively  two  releases  are  sched-  be  published  in  September  by  Whit 
Agencies.  Clubs,  Publishers  uled  on  each  of  these  points.  The  sey  House,  New  York. 

Co-operate  to  Counteract 
Advertising  Critics 

Los  Angeles,  Aug.  12 — A  new  phase 
of  the  Pacific  Advertising  Association’s 
J75,000  “Advancement  of  Business” 
program  swung  into  action  over  the 
week  end.  with  the  appearance  in  all 
Los  Angeles  newspapers  of  75-inch 

How  much  do  m  r/iinit 
advertising  costs 


New  Bedford  Mercury 
Marks  134th  Year 

The  Morning  Mercury  of  New  Bed¬ 
ford,  Mass.,  Aug.  7,  observed  its  134th 
birthday  and  as  a  signal  feature  of  the 
occasion,  a  greeting  from  its  name¬ 
sake,  El  Mercurio,  of  Valptaraiso, 
Chile,  with  affiliated  editions  in  San¬ 
tiago  and  Antofagasta,  was  published 
in  that  day’s  issue  of  the  Standard- 
Times,  Mercury. 

The  Chilean  newspapers  will  publish 
a  greeting  from  Basil  Brewer,  publish¬ 
er  of  the  Standard-Times,  Mercury, 
when  they  mark  their  114th  anni¬ 
versary  in  September.  Mr.  Brewer 
visited  Chile  in  a  course  of  a  tour  of 
Latin  America  last  Spring.  El  Mer- 
curio’s  message  of  good-will  to  the 
Morning  Mercury  was  signed  by 
Clemente  Diaz  Leon,  editor-in-chief. 


Talmadg©  Turns 
To  Stat©  EmploY©s 
For  Circulation 


will  be  finished  this  month  before  Atlanta,  Ga.,  Aug.  12  —  Governor 
Belding  goes  east  in  September.  Eugene  Talmadge  this  week  refused 

Format  of  the  first  ad  is  five  columns,  fo  deny  reports  that  he  was  attempt- 
15  inches.  Because  this  may  not  be  fo  build  circulation  for  his  per- 
a  universally  acceptable  size  to  all  sonal  political  weekly.  The  Statesman, 
newspapers,  the  next  two  ads  will  run  by  “requesting”  each  of  the  state’s 
60  inches.  8,000  employes  to  be  responsible  for 

Permanent  headquarters  for  the  six  new  subscriptions. 

“Advancement  of  Business”  activities  “I  am  going  to  promise  you  all  we’re 
have  been  opened  at  900  Title  Insur-  going  to  have  some  circulation,”  he 
ance  Building,  Los  Angeles,  Charles  said.  “We’ve  got  to  do  something  to 
W.  Collier,  hired  as  managing  director  hold  the  Constitution  and  the  Journal 
of  the  campaign  at  the  PAA  conven-  down.  We  are  going  to  have  some 
tion  at  Santa  Barbara  last  month,  will  fun.” 

work  from  this  office,  and  Lela  M.  The  Governor  said  he  was  trying  to 
Huey,  executive  secretary  of  the  asso-  boost  the  publication’s  circulation  to 
ciation,  will  be  office  manager.  50,000  and  insisted  the  news  stories 

■  were  merely  “good  advertising.”  The 

Newsprint  Shipments,  Governor’s  confirmation  of  his  war 
i  Ti  against  the  two  Atlanta  papers  and 

Production  ^^tt  in  July  his  reported  shakedown  of  state  em- 
Canadian  shipments  in  July  ployes  to  get  circulation,  followed 
amounted  to  300,236  tons  which  was  disclosures  at  the  state  capital  that 
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MRS.  HOBBY  TO  SPEAK 

Mrs.  Oveta  Culp  Hobby,  executive 
vice-president  of  the  Houston  Post, 
will  be  the  principal  speaker  at  the 
28th  annual  convention  of  the  Texas 
Circulation  Managers’  Association  to 
be  held  at  the  Reese-Wil-Mond  Hotel, 
Harlingen,  Tex.,  Sept.  14-16.  Her  sub¬ 
ject  will  be:  “What  the  Publisher  Ex¬ 
pects  from  the  Circulation  Depart¬ 
ment.”  Group  meetings  will  be  con¬ 
ducted,  with  L.  C.  Kirby,  Houston 
Post,  as  chairman  of  the  papers  over 
10,000  circulation  and  Vance  Oehme, 
Harlingen  Star,  chairman  of  the  under 
10,000  group. 
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ROUTERS 

flat  and  curved 


SAW  TARLE-TRIMMER 
JIG  SAW-DRILL 


are  described  in  an  illustrated 
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Edwin  J.  Kiest, 
Dallas  Publisher, 
Dies  at  79 

Headed  Tlmes-Herald 
Since  1896  .  .  .  Was 
Charter  Member  oi  AP 

Edwin  J.  Kiest,  publisher  of  the 
Dallas  (Tex.)  Times-Herald  since 
January  1,  1896,  and  one  of  the  few 
surviving  charter  members  of  the  As¬ 
sociated  Press,  died  Aug.  11  in  Dallas 
after  a  prolonged  illness.  He  would 
have  been  80  years  old  Sept.  24,  1941. 

The  son  of  a  Methodist  minister  in 
Chicago,  Kiest  as  a  boy  sold  newspa¬ 
pers  and  ran  errands  to  help  support 
himself,  often  sleeping  under  the 
Wharves  along  Lake  Michigan  to  save 
money.  But  even  in  his  early  youth 
he  had  determined  that  some  day  he 
would  own  his  own  newspaper.  Hav¬ 
ing  learned  all  the  hmdamentals  of 
typesetting  and  printing,  he  became 
connected  with  the  Western  Newspa¬ 
per  Union  and  in  1891  went  to  Dallas 
as  manager  of  WNU’s  Southwestern 
branch.  Five  years  later  he  formed  a 
stock  company  to  purchase  the  then- 
moribund  Times-Herald.  At  his 
death  the  newspaper  had  moved  into 
a  modem,  three-story  building  in 
downtown  Dallas,  on  which  there  were 
no  obligations;  and  the  newspaper  was 
the  owner  of  Radio  Station  KRLD,  a 
member  of  the  Columbia  Broadcasting 
System. 

Two  LL.D.  Dogrots 

After  his  work  with  the  Times-Her¬ 
ald,  Mr.  Kiest’s  greatest  interests  lay 
with  Texas  A.  and  M.  College,  which 
in  1941  conferred  upon  him  his  second 
LL.D.  degree.  He  was  active  in  Dallas 
civic  affairs  and  was  generous  in  his 
benefactions,  among  them  Kiest  Park 
which  he  presented  to  the  city  in  the 
name  of  his  wife,  Elizabeth  Patterson 
Kiest,  who  died  in  1917.  He  did  not 
remarry. 

He  was  named  a  lifetime  president  of 
the  State  Fair  of  Texas,  after  having 
served  actively  for  many  years.  He 
was  a  member  of  the  board  of  the 
Scottish  Rite  Hospital  for  Crippled 
Children;  a  thirty-third  degree  Mason; 
a  life  member  of  the  Elks,  the  Red 
Cross,  and  the  Boy  Scouts;  and  a 
member  of  Sigma  Delta  Chi. 

Surviving  are  a  brother,  Frank  G. 
Kiest  of  Des  Moines,  la.;  a  sister,  Mrs. 
Ellen  M.  Schaller,  a  niece,  Mrs.  Ruth 
DeVamey,  a  grandniece,  Mrs.  Gene¬ 
vieve  Pruitt,  and  a  great-grandnephew, 
John  Edwin  Pruitt,  all  of  Oak  Park,  Ill. 

Blight  members  of  the  Herald  staff 
and  relatives  of  Mr.  Kiest  will  share 
in  his  estate. 

The  will  filed  Aug.  13  provides  for 
control  and  management  of  the  Times 
Herald  Printing  Company  by  three 
trustees,  Tom  C.  Gooch,  vice-president 
and  editor;  Albert  Swinsky,  Jr.,  ad¬ 
vertising  director,  and  John  W.  Run¬ 
yon,  advertising  manager. 

Men  who  had  been  associated  closely 
with  Mr.  Kiest  for  many  years  re¬ 
ceived  42%  of  the  stock.  Included 
were  Gooch,  Swinsky  and  Runyon  and 
the  following:  Clyde  A.  Taber,  fore¬ 
man  of  the  pressroom;  B.  C.  Jefferson, 
editorial  writer;  Allen  Merriam,  man¬ 
aging  editor;  E.  K.  Mead,  executive 
news  editor;  and  D.  A.  Greenwell, 
secretary-treasurer. 

The  r«nainder  of  the  stock  was  giv¬ 
en  to  Gooch,  Swinsky  and  Runyon  as 
trustees  with  the  provision  that  half 
the  income  be  paid  to  Mr.  Kiest’s 
brother,  BVank  G.  Kiest  of  Des  Moines, 
and  half  to  his  sister.  Mrs.  Ellen  M. 
Shaller  of  Oak  Park,  Ill. 


ANA  Opposes  Tax  On 
Radio  and  Outdoor 

G.  S.  McMillan,  secretary  of  the  As¬ 
sociation  of  National  Advertisers,  be¬ 
fore  the  Senate  Finance  Committee 
Aug.  14,  protested  the  imposition  of 
the  taxes  on  radio  and  outdoor  adver¬ 
tising  proposed  in  H.  R.  5417. 

“As  an  association  compiosed  solely 
of  manufacturers  who  are  all  buyers  of 
advertising,  with  no  financial  or  con¬ 
trolling  interest  in  any  advertising  me¬ 
dium,  we  hold  no  brief  for  radio,  out¬ 
door,  newspapers,  or  other  advertising 
medium  per  se.  An  essential  part  of 
the  business  of  such  media  is  the  sale 
of  advertising:  the  principal  business 
of  the  members  of  the  Association  of 
National  Advertisers  is  manufacturing. 

“But  while  we  have  no  particular 
interest  in  any  one  medium,  we  are 
vitally  concerned  with  the  preserva¬ 
tion  of  the  American  advertising  sys¬ 
tem  and  hence  in  the  welfare  of  all 
media.  We  are  concerned  in  the  main¬ 
tenance  of  free  and  open  competition 
between  media. 

“We  believe  the  taxes  projwsed  in 
Title  V,  Sec.  557  and  Title  VI,  Sec.  601 
of  H.  R.  5417  are  unsound,  unfair  and 
discriminatory  and  that  therefore  they 
should  be  eliminated,”  Mr.  McMillan 
stated. 

“We  believe  it  is  unwise  and  un¬ 
sound  to  tax  advertising.  We  in  this 
country  are  engaged  in  mass  produc¬ 
tion.  In  order  to  have  mass  produc¬ 
tion  we  must  have  mass  distribution, 
and  in  order  to  have  mass  distribution 
we  must  have  advertising.  It  is  a 
vital  part  of  selling  and  by  far  the  most 
economical  way  to  move  the  goods 
made  by  the  men  in  our  factories. 

“A  tax  on  advertising  would  not 
only  seriously  cripple  one  of  the  most 
vital  tools  of  business  but  it  would 
also  cripple  the  media  concerned,  all 
of  which  are  substantial  taxpayers  and 
employers  of  labor.” 

■ 

Ingersoll,  A.  T.  Steele 
Reported  Missing 

A  Russian  plane,  bearing  Ralph 
Ingersoll,  editor  of  the  New  York 
newspaper  PM,  and  A.  T.  Steele,  Chi¬ 
cago  Daily  News  Far  Blastem  corre¬ 
spondent,  from  Chungking,  China,  to 
Moscow,  was  reported  four  days  over¬ 
due  Aug.  13  by  Constantin  A.  Ouman- 
sky,  Soviet  ambassador  in  Washington, 
D.  C. 

Ingersoll  and  Steele  flew  from  the 
besieged  Chinese  capital,  July  31,  to 
cover  the  Russo-German  war  and 
were  expected  in  Moscow  in  10  days. 
The  4,600-mile  flight  was  arranged 
with  Moscow’s  permission. 

Both  the  Russian  and  Chinese  gov¬ 
ernments  have  begun  a  search  for  the 
plane.  It  was  feared  that  hostile 
Japanese  fliers  may  have  been  respon¬ 
sible  for  the  plane’s  disappearance. 

PM  reported  Thursday  that  it  was 
“not  worried  since  Erskine  Caldwell. 
PM’s  Moscow  correspondent,  cabled 
us  yesterday  that  Mr.  Ingersoll  had  ar¬ 
rived  by  plane  at  Alma  Ata  in  Russia 
and  had  left  for  Moscow  by  train 
Aug.  7.”  Presumably,  Mr.  Steele  was 
with  him. 

■ 

FUND  FOR  SELECTEE 

Washington,  D.  C.,  Aug.  13— The 
Don  Craig  Sustaining  Fund  brings  $5 
a  week  to  Don  Craig,  former  drama 
critic  of  the  Washington  Daily  News, 
now  a  selectee  at  Camp  Lee,  Va.  Office 
associates,  friends  along  his  “run,”  and 
the  entire  chorus  of  a  musical  show, 
have  signed  an  agreement  to  contrib¬ 
ute  ten  cents  weekly  to  the  fund  for 
one  year. 


FDR  Is  Public 
Enemy  No.  1 
To  Italians 

They  Blame  Him  for 
Prolonging  War,  INS 
Rome  Chief  States 

Italian  propaganda  has  engendered 
in  the  Italian  mass  mind  an  intense 
hatred  of  President  Roosevelt,  who 
is  Italian  Public  Enemy  No.  1  be¬ 
cause  he  is  prolonging  the  war,  Percy 
Winner,  chief  of  the  Rome  bureau  of 
International  News  Service,  said  in 
an  interview  this  week. 

Winner,  who  has  been  INS  Rome 
bureau  chief  for  the  last  two  years, 
arrived  in  New  York  a  fortnight  ago 
for  reassignment  in  INS’s  headquar¬ 
ters  in  New  York.  He  was  accom¬ 
panied  by  Michael  Chinigo,  a  mem¬ 
ber  of  the  INS  Rome  bureau  for  the 
last  five  years.  Chinigo  will  be  at¬ 
tached  to  INS’s  Washington  bureau. 

Also  Hold  U.  S.  in  Contempt 

There  also  is  a  growing  bitterness 
among  Italians  for  Americans,  Win¬ 
ner  stated,  and  they  are  held  in  con¬ 
tempt  because,  as  would  be  expected 
of  a  “decent  democracy,”  Italians  hold, 
they  let  someone  else  fight  their  bat¬ 
tles. 

However,  because  it  has  been 
drummed  incessantly  into  his  mind, 
the  average  Italian  feels  Italy  will 
win  the  war,  the  INS  writer  con¬ 
tinued,  even  if  the  U.  S.  enters  as  an 
active  belligerent.  But  he  has  re¬ 
signed  himself  to  a  long  struggle,  and 
some  informed  Italians  even  see  the 
war  continuing  another  decade,  espe¬ 
cially  if  this  country  participates  ac¬ 
tively.  , 

There  is  another  element  among 
Italians  which  fears  America’s  power, 
this  school  holding  that  as  America 
was  invincible  in  the  last  war,  it  will 
be  again.  It  is  this  group  that  is  doing 
everything  in  its  power  to  keep  the 
U.  S.  from  becoming  a  belligerent. 

Even  though  the  British  are  the 
enemy  the  Italians  admire  them  for 
their  brave  resistance,  and  have  great 
respect  for  Winston  (jhurchill  for  his 
leadership.  Winner  said.  They  dis¬ 
like  the  Germans  but  also  show  them 
respect  “because  they  have  proved 
their  toughness  and  have  pulled 
Italian  chestnuts  out  of  the  fire  a  few 
times  since  the  war  started,”  he  added. 

Winner  has  covered  Europe  on  and 
off  for  the  last  two  decades,  writing 
stories  from  almost  every  capitol  on 
the  continent.  From  his  observations 
after  his  years  abroad  he  ventured 
the  prediction  that  eventually  Russia 
would  collapse  under  the  German 
blows. 

He  sees  this  collapse  acting  as  the 
signal  for  Uncle  Sam  to  step  in  ac¬ 
tively  on  the  side  of  Great  Britain, 
such  a  step  insuring  the  defeat  of  the 
Axis.  “That  is  why  Hitler  and  Mus¬ 
solini  are  bending  every  effort  to 
keep  us  out  of  it,”  Winner  said,  add¬ 
ing,  “they  know  the  jig  is  up  if  we 
go  in.” 

CHARGES  CENSORSHIP 

John  J.  O’Neill,  New  York  Herald 
Tribune  science  editor  and  president 
of  the  National  Association  of  Science 
Writers,  charged  Aug.  13  that  the  gov¬ 
ernment  had  clapped  “a  censorship” 
on  laboratories  developing  an  element, 
which,  if  contained  in  a  10-pound 
bomb  “would  blast  a  hole  25  miles  in 
diameter  and  more  than  a  mile  deep, 
end  would  wreck  every  structure 
within  100  miles.”  O’Neill  spoke  be¬ 
fore  the  Housatonic  Valley  Conference 
at  Falls  Village,  Conn. 


Canadian  Paper  Mills 
Do  Machine-Tool  Work  ' 

Montreal,  Aug.  11 — Sub-contracting 
of  portions  of  war  orders,  highly  de¬ 
veloped  in  England  under  the  terms 
“bits  and  pieces”  and  coming  to  the 
fore  in  the  United  States  under  the 
term  “farming-out”  is  rapidly  becom¬ 
ing  an  important  factor  in  speeding 
Canadian  industrial  production  of  war 
supplies.  Farming-out,  or  sub-con¬ 
tracting,  brings  into  use  reserves  of 
idle  equipment,  including  that  some¬ 
times  to  be  found  away  from  congested  ' 
areas  of  population.  f 

An  example  of  sub-contracting  is 
seen  in  the  substantial  volume  of  busi¬ 
ness  now  being  handled  by  the  ma¬ 
chine  shops  of  the  Canadian  pulp  and 
paper  mills.  These  shops  in  normal 
times  are  operated  to  maintain  ma¬ 
chines  and  equipment  at  the  mills. 
However,  this  only  requires  about  48 
hours  a  week,  leaving  machine  tools 
free  for  other  work  for  some  96  hours 
in  a  6-day  week. 

Since  one  of  the  most  serious  delays 
in  output  of  war  supplies  today  is 
caused  by  lack  of  machine  tools,  the 
pulp  and  paper  industry  decided  to 
mobilize  its  machine  shop  facilities  and 
place  all  available  time  at  the  disposal 
of  war  work.  A  special  committee  of 
the  Canadian  Pulp  and  Paper  Associa¬ 
tion  known  as  the  Wartime  Machine 
Shop  Board  was  formed  to  co-ordinate 
the  different  mills’  shops  and  allocate 
orders  where  possible.  The  result  has 
been  highly  successful.  Working 
through  the  board  several  primary 
producers  have  been  able  to  let  sub¬ 
contracts  on  certain  portions  of  their 
orders,  to  the  pulp  and  paper  machine 
shops  thereby  speeding  completion  of 
the  job  and  easing  the  strain  in  their 
own  plants. 

The  Canadian  pulp  and  paper  Indus-  H 
try  has  also  instituted  a  training  plan, 
whereby  workers  in  the  mills  are  able 
to  obtain  short  practical  training  in 
machine  shop  work.  The  mills  have 
already  supplied  a  large  number  of 
skilled  workers  to  war  industries. 

■ 

Nazi  Radio  Hits 
Basil  Brewer  Editorial 

In  a  shortwave  radio  broadcast  from 
Berlin,  Aug.  10,  a  Nazi  propagandist 
attacked  the  editorial,  “Half  At  War- 
Half  Asleep,”  written  by  Basil  Brewer, 
publisher  of  the  New  Bedford  (Mass.) 
Standard-Times,  Mercury  and  pub¬ 
lished  in  these  newspapers  July  1. 

The  broadcast  was  heard  by  some 
New  Bedford  listeners  and  recorded 
by  the  Columbia  Broadcasting  Com¬ 
pany’s  shortwave  listening  station  in 
New  York. 

Mr.  Brewer’s  editorial  was  reprinted 
as  an  advertisement  in  the  New  York 
Times  July  2  and  in  the  Chicago  Tri¬ 
bune  July  17.  Many  other  newspapers 
throughout  the  country  printed  the 
editorial  in  their  editorial  page  col¬ 
umns. 

The  Brewer  editorial  theme  was  $ 
“We  must  fight  now  for  ourselves  and 
ourselves  only.” 

The  Nazi  radio  quoted  the  editorial 
and  stated  “the  most  astute  and  un¬ 
scrupulous  brains  in  the  world  are 
engaged  today  in  the  task  of  selling 
the  U  S.  A.  a  commodity  called  war." 

OFFERS  SCHOLARSHIPS 

The  Johnstown  (Pa.)  Democrat  is 
offering  six  college  scholarships  to  the 
value  of  $5,000  to  St.  Loretto  College 
at  Loretto,  Pa.  Blach  of  the  scholar¬ 
ships  is  for  a  four-year  term.  Male 
students  only  will  be  accepted.  The  ^ 
scholarships  will  be  awarded  to  the 
six  young  men  who  write  the  six  best 
letters  of  not  more  than  500  words  on 
“How  I  Want  to  Spend  My  Life.”  j 
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Photo  Page  for  Shots 
“The  Desk  Won’t  Use” 

By  lACK  PRICE 


a  complete  outfit  and  we  are  rapidly 
outgrowing  it.  I  have  been  given  a 
free  hand  in  covering  assignments  and 
it’s  like  working  on  a  newspaper.  We 
never  duplicate  coverage  for  news¬ 
papers.  Each  newspaper  receives  an 
exclusive  series  of  pictures.  Naturally 
all  photos  are  handled  by  the  officers 
of  the  Press  Relations  Office. 


almost  every  newspaper  camera¬ 
man,  at  one  time  or  another,  after 
examining  the  photos  he  took  on  his 
day  off,  has  exclaimed,  ‘‘the  desk 
won’t  use  those  pictures.”  This  ex¬ 
pression  has  also  been  heard  by  many 
picture  editors.  Richard  F.  Crandell, 
picture  editor  of  the  New  York  Her¬ 
ald  Tribune,  had  been  hearing  it  for 
years,  sometimes  coming  from  mem¬ 
bers  of  his  own  staff.  It  disturbed 
him  because  he  had  seen  instances 
where  the  photographer  was  wrong. 

Starting  with  the  Aug.  10,  Sunday 
edition  of  the  Herald  Tribune,  Cran¬ 
dell  has  undertaken  a  new  pictorial 
slant  for  the  picture  page  that  had 
been  previously  devoted  to  straight 
news  photos.  Dick  has  informed  us 
that  he  will  open  this  page  to  any 
newspaper  photographer  or  appren¬ 
tice  who  has  some  unusual  pictures 
of  national  or  local  interest.  Crandell. 
stated  that  he  did  not  wish  to  com¬ 
plicate  matters  for  the  cameramen  by 
competing  with  their  own  papers.  He 
claimed  that  many  cameramen  take 
their  cameras  along  on  a  vacation 
and  shoot  some  interesting  pictures 
that  would  come  under  the  heading, 
“the  desk  won’t  use  them,”  but  here 
is  an  opportunity  for  the  photographer 
to  change  his  mind. 

Series  on  People's  Expressions 

We  were  interested  in  knowing  just 
what  Crandell  meant  by  unusual  pic¬ 
tures,  because  every  picture  editor 
desires  such  photos.  He  stated;  “Last 
Sunday  we  published  a  series  of  pic¬ 
tures  made  by  Dave  McLane,  Acme 
Newspicture,  photographer.  McLane 
spent  his  day  off  snapping  photos 
showing  people’s  expressions  as  they 
watched  the  famous  Stuff  &  Guff, 
bellringers,  recently  restored  to  Her¬ 
ald  Square  where  they  had  been  an 
attraction  on  the  old  Herald  Building. 

It  was  an  unassigned  job  and  al¬ 
though  the  story  actually  had  no 
news  value  it  contained  an  unusual 
human  interest  appeal.  It  was  also 
well  executed  technically  and  made 
an  excellent  feature.  Another  in¬ 
stance  of  unassigned  coverage  was 
that  produced  by  Donald  C.  Rice,  one 
of  the  Herald  Tribune’s  staff  camera¬ 
men.  Rice,  while  hiking  through  Bear 
Mountain  trails  came  upon  a  young 
man  who  was  intently  studying  the 
actions  of  a  squirrel  that  had  crawled 
into  his  shoe.  It  appears  that  the 
squirrel  had  adopted  the  shoe  as  a 
home  while  the  owner  was  wading  in 
a  nearby  .stream. 

A  series  of  four  pictures  told  the 
story  and  all  four  were  published  in 
the  roto  section. 

Crandell  Gives  Advice 

Mr.  Crandell  pointed  out  that 
many  young  apprentices  working  in 
the  developing  and  printing  rooms  are 
ambitious  enough  to  devote  their 
holidays  to  picture  taking  in  the 
hopes  of  advancement.  Often  these 
young  men  show  exceedingly  good 
technique  and  now  they  will  have  an 
opportunity  to  gain  a  little  recogni¬ 
tion  through  the  publishing  of  their 
pictures  in  this  page. 

A  word  or  two  of  advice  from  Cran¬ 
dell  may  help  before  submitting  any 
photos.  He  desires  that  the  pictures 
be  sharp  and  strong.  This  means  good 
printing  and  care  in  taking  the  photos. 
The  subject  treatment  must  be  the 
thing  to  bear  in  mind  for  a  series  in 
a  full  page.  No  war  related  subject 
will  be  considered. 


Pouncey  Is  Professor 

TRUMAN  POUNCEY,  special  assign¬ 
ment  reporter  and  photographer  on 
the  Dallas  (Tex.)  News  was  appointed 
assistant  professor  of  journalism  at 
the  University  of  Oklahoma  in  July 
by  the  board  of  regents.  He  will  suc¬ 
ceed  Albert  A.  Sutton,  who  resigned 
July  1st,  after  a  year’s  leave  of  ab¬ 
sence  to  accept  an  assistant  profes¬ 
sorship  at  the  Medill  School  of  Jour¬ 
nalism,  Northwestern  University, 
Evanston,  Ill.  Pouncey  will  assume  his 
duties  early  in  September.  He  will 
conduct  courses  in  typography  and 
news  photography.  Since  graduating 
from  the  University  of  Texas,  in  1933, 
he  has  been  engaged  in  newspaper 
work,  in  San  Antonio,  Ft.  Worth  and 
Dallas. 

For  the  past  four  years,  Pouncey  has 
been  a  member  of  the  instructional 
staff  at  the  short  courses  in  news  pho¬ 
tography  held  each  year  by  the 
University  of  Oklahoma.  He  was 
elected  president  of  the  Southwest 
News  Photographers  Association  in 
1938  and  in  his  new  position  he  will 
be  in  charge  of  the  1942  program. 

Letter  from  the  Army 

THE  following  excerpts  are  from  a 

letter  sent  to  us  by  a  former  free 
lance  news  cameraman  who  was  in¬ 
ducted  into  the  army  some  months 
ago.  It  may  help  encourage  some  of 
the  boys  who  had  hoped  to  be  trans¬ 
ferred  from  their  present  duties  to 
the  photographic  sections  of  their  or¬ 
ganizations. 

“I  have  been  a  free  lance  photog¬ 
rapher  in  New  York  for  five  years 
prior  to  my  induction  into  service.  I 
had  hoped  to  be  transferred  to  the 
Signal  Corps  Photographic  Section  but 
it  seems  that  my  records  were  mixed 
up.  After  10  weeks  of  training  with 
the  Field  Artillery,  I  was  assigned 
to  the  Press  Relations  Section  of  this 
area,  as  a  news  photographer. 

“A  month  ago  I  was  given  a  new 
assignment  at  a  camp  down  in  Florida, 
where  I  was  permitted  to  fit  up  a 
photograph  laboratory.  We  now  have 


“I  am  very  happy  with  my  assign¬ 
ment  because  I  am  now  doing  the 
work  that  I  have  always  done.  At 
present  I  am  using  my  own  Speed 
Graphic  but  the  Regiment  will  soon 
provide  me  with  another.  The  only 
way  I  can  keep  up  with  the  goings 
on  of  the  boys  is  by  reading  the  Editor 
&  Publisher.  It  makes  one  feel  at 
home  while  reading  it.” 

Thanks,  soldier,  and  best  of  luck  to 
you. 

Photogs  to  Meet 

THE  Southwest  News  Photographers 
Association  will  hold  its  mid-year 
convention  at  Wichita,  Kan.,  Aug.  31 
and  Sept.  1.  Paul  Threfall,  president 
of  the  association  announces  that  the 
program  for  the  convention  has  been 
completed.  Many  of  the  lecturers  who 
attended  the  short  course  at  the  Uni¬ 
versity  of  Oklahoma  in  April  will 
again  take  part  at  these  sessions. 

([^littRarp 


A.  A.  STEWART,  86,  former  editor 
of  the  Manhattan  (Kan.)  Republic 
and  one-time  foreman  of  the  job  de¬ 
partment  of  the  Topeka  (Kan.)  Daily 
Capital,  died  Aug.  6  at  Colorado 
Springs,  Colo.,  from  complications 
following  pneumonia. 

Leo  J.  Gegenheimer,  31,  Portland 
(Ind.)  Sun  sports  editor,  died  Aug.  5 
of  bronchial  pneumonia. 

Robert  J.  McIntyre,  35,  former  cir¬ 
culation  manager,  Bayonne  (N.  J.) 
Times,  died  Aug.  2  at  his  home  fol¬ 
lowing  a  brief  illness. 

Vincent  Treanor,  64,  sports  editor 
of  the  old  New  York  World  where  he 
was  employed  for  37  years,  died 
Aug.  8  at  the  home  of  his  son,  Vin¬ 
cent,  Jr.,  in  Andover,  Mass. 

John  B.  Howse,  46,  publisher  of  the 
Southwestern  News,  Houston,  Texas, 
died  suddenly  in  Houston  Aug.  Su  He 
was  formerly  connected  with  the  ad¬ 
vertising  department  of  the  Little 
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Rock  (Ark.)  Gazette;  Memphis 
(Tenn.)  Press-Scimitar;  New  Orleans 
Item-Tribune,  and  Houston  (Texas) 
Post. 

Edward  Bridges,  71,  former  pub¬ 
lisher  of  the  Wabash  (Ind.)  Plain- 
Dealer,  died  at  Long  Beach,  Cal., 
Aug.  8. 

William  W.  Baker,  66,  former  as¬ 
sistant  city  circulation  manager.  New 
Orleans  Times-Picayune,  died  Aug.  7 
at  the  United  States  Marine  hospital 
in  New  Orleans.  He  retired  in  1930. 

William  H.  Levings,  for  the  past 
five  years  special  representative  of 
Dr.  Frank  H.  Barham,  publisher,  Los 
Angeles  Herald  Express,  died  Aug.  9 
at  Las  Vegas,  Nev.  Mr.  Levings 
served  the  San  Francisco  Chronicle, 
San  Francisco  Examiner  and  the  Her¬ 
ald  Express  in  turn  as  city  editor,  go¬ 
ing  to  Los  Angeles  in  1928. 

William  Wachtel,  63,  advertising 
manager  of  the  New  York  Jewish 
newspaper.  The  Day,  since  1911,  died 
Aug.  10  in  New  York. 

J.  Albert  Hawken,  76,  editor,  Hag¬ 
erstown  (Md.)  Daily  Mail,  which 
publication  he  had  been  associated 
with  for  47  years,  died  in  Johns  Hop¬ 
kins  Hospital,  Baltimore,  Aug.  5. 

■ 

PHOTO  ACT  LOSES 

Washington,  D.  C.,  Aug.  11 — The 
Senate  today  refused  to  act  on  S.  1707, 
a  bill  providing  heavy  penalties  for 
unauthorized  photographing  or  sketch¬ 
ing  of  naval  reservations,  vessels  or 
other  naval  or  military  properties. 
The  legislation  was  returned  to  the 
calendar  on  the  objection  of  Senator 
Charles  L.  McNary  who  said  the  bill 
as  drawn  would  impose  a  $1,000  fine 
against  a  sightseer  who  innocently 
took  a  snapshot  of  a  vessel  to  take 
home  to  his  family. 


If  you  are  interested  in  lowering 
your  costs  for  display  composi¬ 
tion  in  ads  and  heads  you  will 
want  to  know  more  about  the 
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July  Linage  Figures  For  Principal  Cities 


Compiled  by  Medio  Records,  Inc.,  New  York 


AKRON,  OHIO 

1941  1940  Gain  or  Loss 

Beacon  Journal  . (e)  1,047,496  981,690  65,806  G 

Beacon  Journal  . (S)  180,406  141,909  38,497  G 


Total  Daily  .  1,047,496 

Total  Sunday  .  180,406 


981,690 

141,909 


Grand  Total  .  1,227,902  1,123,599 

ALIANY  N.  Y. 

Knickerbocker  News  .(e)  540.883  531,829 

Times-Union  . (m)  493,456  392.790 

‘Times  Union . (S)  169,737  149.161 

Total  Daily  .  1,034,339  924,619 

Total  Sunday  .  109,737  149,161 

Grand  Total  .  1,204,076  1,073,780 

ALIUeUERQUE,  N.  M. 

Journal  . (m)  349.371  333,725 

Tribune  . (e)  382,975  375.575 

Journal  . (S)  59,633  51,163 

Total  Daily  .  732,346  709,300 

Total  Sunday  .  59,633  51,163 

Grand  Total  .  791,979  760,463 


Constitution  . (m) 

Journal  . . (e) 

tConstitution  . (S) 

•Journal  . (S) 


ATLANTA,  GA. 

495,514 
675,774 
209,697 
246,096 


513,767 

667,178 

214,687 

222,477 


Total  Daily  .  1,171,288  1,180,945 

ToUl  Sunday  .  455,793  437,164 

Grand  Total  .  1,627,081  1,618,109 


Press  Union... (See  note) 
Press  . (S) 

Total  Daily  . 

Total  Sunday  . 

Grand  Total 


ATLANTIC  CITY,  N.  J. 


374,139 

56,131 


374,139 

56,131 


390,975 

44,114 


390,975 

44,114 


430,270  435,089 


65,806  G 
38,497  G 
104,303  G 


9,054  G 
100,666  G 
20,576  G 

109,720  G 
20,576  G 
130,296  G 

15,646  G 
7,400  G 
8,470  G 

23,046  G 
8,470  G 
31,516  G 


18  253  L 
8,596  G 
4,990  L 
23,619  G 

9,657  L 
18,629  G 
8,972  G 


16,836  L 
12,017  G 

16,836  L 
12,017  G 
4,819  L 


Note:  Press  Union  sold  in  combination  morning  &  Evening. 
Linage  of  one  edition  given. 


■ALTIMORE,  MD. 


News-Post  . 

. (e) 

686,370 

576,697 

555.278 

500,361 

Sun . 

. (e) 

999,226 

933,391 

•American  .... 

. (S) 

208,377 

188,648 

tSun  . 

. (S) 

380,943 

360,431 

Total  Daily  . . 

2,240,874 

2,010,449 

Total  Sunday 

589,320 

549,079 

Grand  Total  . 

2,830,194 

2,559,528 

BIRMINGHAM,  ALA. 

.\ge  Herald . 

422,779 

375,238 

. (e) 

534,203 

513,250 

Post  . 

. (e) 

370,938 

327,657 

tNews  &  Age  Herald  (S) 

273,406 

254,284 

Total  Daily  . . 

1,327,920 

1,216,145 

Total  Sunday 

273,406 

254,284 

Grand  Total  . 

1,601,326 

1,470,429 

BOSTON.  MASS. 

•Record- American 

.  (m&e) 

286,292 

270,953 

Globe  . 

. .  (m&e) 

467,991 

379,113 

Herald-Traveler  (See  note) 

582,695 

529,976 

Post  . . 

332,450 

314,335 

“Transcript  ... 

. (e) 

•Advertiser  .... 

. (S) 

117,125 

103,832 

Globe  . 

. (S) 

232,276 

219,058 

109,673  G 
54,917  G 
65,835  G 
19,729  G 
20,512  G 

230,425  G 
40,241  G 
270,666  G 


tHerald  . (S) 

Post  . (S) 


252,843 

67,120 


242,521 

72,872 


15,339  G 
88,878  G 
52,719  G 
18,115  G 

13,293  G 
13,218  G 
10,322  G 
5,752  L 


Total  Daily  .  1,669,428  1,494,377 


175,051  G 
31,081  G 
206,132  G 
Traveler  is 


Total  Sunday  .  669,364  638,283 

Grand  Total  .  2,338,792  2,132,660 

Note:  Globe  is  sold  in  obombination  tm&e). 
sold  in  combination  with  morning  or  Sunday  Herald. 

*  Record  morning  is  sold  in  combination  with  the  American 
evening.  Linage  of  one  edition  is  given. 

“  IHscontinued  April  30,  1941. 

lUFFALO,  N.  Y. 

Courier  Express  ....(m)  4^,312  468,789  2,523  G 

News  . (e)  921,313  835,788  85,525  G 

“Courier  Express  ...(S)  225,720  198,363  27,357  G 

Total  Daily  .  1,392,625  1,304,517  88.048  G 

Total  Sunday  .  225,720  198,363  27,357  G 

Grand  Total  .  1,618,345  1,502,940  115,405  G 

CAMDEN,  N.  J. 

Courier  . (See  note)  581,375  564,397  16,978  G 

Note:  (Courier  (e)  and  Post  (m)  sold  in  combination. 
Linage  of  one  edition  (Courier  e)  only  is  given. 

CEDAR  RAPIDS,  IOWA 


. (e) 

438,852 

349,559 

89,293 

Gazette  . 

....(S) 

80,127 

68,140 

11,987 

Total  Daily  . . 

438,852 

349,559 

89,293 

Total  Sunday  < 

80,127 

68,140 

11,987 

Grand  Total  . 

518,979 

417,699 

101,280 

CHICAGO.  ILL 

Tribune  . 

....(m) 

921,451 

816,113 

105,338 

tDaily  News  . . . 

. (e) 

740,747 

744,261 

3,514 

Herald-American 

....(e) 

536,021 

493,706 

42,315 

. (e) 

441,886 

408,247 

33,639 

Tribune . 

. (S) 

391,231 

382,342 

8,889 

•Herald-American 

...(S) 

232,444 

207,332 

25,112 

Times  . 

. (S) 

61,728 

70,963 

9,235 

Total  Daily  . . . 

2,640,105 

2,462,327 

177,778 

Total  Sunday 

685,403 

660.637 

24,766 

Grand  Total 

3,325,508 

3,122,964 

202,544 

CINCINNATI.  OHIO 

....(m) 

404,480 

325,584 

78,896 

. (e) 

600,244 

549,556 

50,688 

. (e) 

665,612 

641,194 

24,418 

tEnquirer  . 

. (S) 

337,556 

317,056 

20,500 

Total  Daily  . . 

1,670,336 

1,516,334 

154,002 

Total  Sunday 

337,556 

317,056 

20,500 

Grand  Total  . 

2,007,892 

1,833,390 

174,502 

CLEVELAND,  OHIO 


Plain  Dealer  . (m) 

News  . (e) 

Press  . (e) 

“tPlain  Dealer  . (S) 


1941 

584.524 

435.398 

819,355 

385,414 


1940  Gain  or  Loss 
550,876  33,648  G 


467,243 

791,869 

355,324 


Total  Daily  .  1,839,277  1,809,988 

Total  Sunday  .  385,414  355,324 

Grand  Total  .  2.224,691  2,165,312 

COLUMBUS,  OHIO 

Dispatch  . (e)  761,505  750,125 

Citiren  . (e)  437,124  417,156 

Ohio  State  Journal  .(m)  268,283  275,138 

Dispatch  . (S)  178,527  162,897 

Citizen  . (S)  84,178  68,733 

SUr . (w)  42,578  29,835 

Total  Daily .  1,466,912  1,442,419 

Total  Sunday  .  305,283  261,465 

Grand  Total  .  1,772,195  1,703,884 


31,845  L 
27,486  G 
30,090  G 

29,289  G 
30,090  G 
59,379  G 


11,380  0. 
19,968  G 
6,855  L 
15,630  G 
15,445  G 
12,743  G 

24,493  G 
43,818  G 
68,311  G 


DALLAS,  TEXAS 


News  . (m) 

Times-Hcrald  . (e) 

Journal  . (e) 

tNews  . (S) 

Times-Herald  . (S) 


Total  Daily  .  1,749.648  1,844,038 

Total  Sunday  .  492,458  450,461 

Grand  Total  .  2,242,106  2,294,499 

DAYTON,  OHIO 

Journal  . (m)  305,050  287,971 

Herald  . (e)  587,954  506,888 

News  . (e)  762,429  650,937 

Journal  Herald  . (S)  102,988  94,818 

News  . (S)  115,926  102,431 

Total  Daily  .  1,655,433  1,445,796 

Total  Sunday  .  218,914  197,249 

Grand  Total  .  1,874,347  1,643,045 

DENVER,  COLO. 


Rocky  Mtn.  News  . 

.  .(ra) 

245,358 

218,929 

26,429  G 

Post  . 

..(e) 

642,959 

683.629 

40,670  L 

Rocky  Mtn.  N'ews 

..(S) 

61,380 

43,401 

17,979  G 

Post  . 

..(S) 

182,884 

183,595 

711  L 

Total  Daily  . 

888,317 

902,558 

14,241  L 

Total  Sunday  , . . 

244,264 

226,996 

17,268  G 

Grand  Total  , . . . 

1,132,581 

1,129,554 

3,027  G 

Remster  . (m) 

Tribune  . (e) 

Register  . (S) 


DES  MOINES,  IOWA 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


303,305 

411,132 

155,208 

714,437 

155,208 

869,645 


277,021 

400,276 

176,721 

677,297 

176,721 

854,018 


Times  . (e) 

Free  Press  . (m) 

News  . (e) 

•Times  . (S) 

Free  Press  . (S) 

•News  . (S) 


DETROIT,  MICH. 

626,761  555,701 

556,140  467,659 

1,022,841  960,411 

229,242  218,353 

124,573  135,666 

364,602  344,790 


Total  Daily  .  2,205,742  1,983,801 


Total  Sunday 


718,417  698,809 


Grand  Total  .  2,924,159  2,682,610 

DULUTH,  MINN. 


26.284  G 
10,856  G 
21,513  L 

37,140  G 
^1,513  L 
15,627  G 


71,060  G 
88,481  G 
62,400  G 
10,889  G 
11,093  L 
19,812  G 

221,941  G 
19,608  G 

241,594  G 


Herald  . (e) 

News-Tribune  . (ra) 

News-Tribune  . (S) 


392,469  393,948 

289,737  302,505 

74,388  88,446 


Total  Daily  . 
Total  Sunday 
Grand  Total 


682,206 
74,388 
756,594 

EL  PASO,  TEXAS 


696.453 

88,446 

784,899 


Times  . (m)  342,870 

Herald  Post  . (e)  379,574 

Times  . (S)  108,916 

Total  Daily  .  722,444 

Total  Sunday  .  108,916 

Grand  Total  .  831,360 

ERIE,  PA. 


309,863 

340,647 

99,241 

650,510 

99,241 

749,751 


33,007  G 
38,927  G 
9,675  G 

71,934  G 
9,675  G 
81,609  G 


Dispatch 

Herald  . . 

...(e) 

461.107 

438,505 

22,602  G 

Times  . . 

...(e) 

475,891 

450,423 

25,468  G 

Dispatch 

Herald  . . 

...(S) 

210,247 

172,197 

38,050  G 

Total  Daily 
Total  Sunday 


936,998 

210,247 


888,928 

172,197 


Grand  Total  .  1,147,245  1,061,125 

EVANSVILLE,  IND. 


48,070  G 
38,050  G 
86,120  G 


Courier  . (ra) 

Press  . (e) 

(Courier  &  Press . (S) 


564,577 

630,076 

185,140 


Total  Daily  .  1,194,653  1,045,605 

Total  Sunday  .  185,140  166,201 

Grand  Total  .  1,379,793  1,211,806 

FALL  RIVER.  MASS. 

Herald  News  . (e)  389,717  377,691 

FLINT,  MICH. 

Journal  . (e)  844,012  793,894 

Journal  . (S)  110,839  108,462 

Total  Daily  .  844,012  793,894 

Total  Sunday  .  110,839  108,462 

Grand  Total  .  954,851  902,356 

FORT  WAYNE.  IND. 

Journal  Gazette  . (m)  324,637  318,433 

News  Sentinel  . (e)  678,822  677,652 

Journal  Gazette  . (S)  160,434  163,243 


Total  Daily  .  1,003,459 

Total  Sunday  .  160,434 


Grand  Total 


996,085 

163,243 


FORT  WORTH,  TEXAS 


Star-Telegram  . (in) 

Star-Telegram  . (e) 

Press  . (e) 

Star-Telegram  . ( S) 


1941 

231,271 

507,353 

329.830 

102,810 


1940  Gain  Or  Loss 


228,641 

473.472 

322,588 

122,206 


Total  Daily  .  1,068.454  1,024,701 

Total  Sunday  .  102,810  122,206 

0.and  Total  .  1,171.264  1,146,907 

FREEPORT,  N.  Y. 

Nassau  Review  &  Star  (e)  354.627  350,455 

FRESNO,  CALIF. 

. (e)  385,440  369,331 

. (S)  75,179 


Bee 

Bee 


69,874 


2.630  G 
33.881  G 
7.242  G 
19,396  L 

43.753  G 
19,3%  L 
24,357  G 


4,172  G 

16,109  G 
5.305  G 


Grand  Total 


-  460,619  439,205  21,414  0 

GLENS  FALLS,  N.  Y. 

Post-Sur  . (See  note)  403,248  380,015  23,233  G 

Note:  Post-Star  (m)  sold  in  combination  with  Times  (e) 
Linage  of  one  edition,  Post-Star  (m)  is  given. 

HARRISBURG,  PA. 

Patriot  . (m)  432,186  426,446 

Telegraph  . (e)  430,035  371,211 


5.740  G 
58,824  G 


Grand  Total  .  862,221  797,657  64,564  G 

Note:  News  (e)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 

HARTFORD,  CONN. 

Courant  . (m)  331.206  311,536 

Times  . (e)  845,584  782,876 


Courant . (S)  171,276  182,239 


Total  Daily  .  1,176,790 

Total  Sunday  .  171,276 


Grand  Total 


1,094,412 

182,239 


1,348,066  1,276,651 


HEMPSTEAD,  N.  Y. 

Newsday  . (e)  171,088 

•  First  publication  September  1,  1940. 

HONOLULU,  T.  H. 

Advertiser  . (m)  463,436  331,876 

Star-Bulletin . (e)  612,613 

.\dvertiser  . (S)  119,232 


Total  Daily  .  1,076,049 

Total  Sunday  .  119,232 

Grand  Total  .  1,195,281 


523,234 

111,473 

855,110 

111,473 

966,583 


19.670  G 
62,708  G 
10,963  L 

82,378  G 
10,%3  L 
71,415  G 


131,560  G 
89.379  G 
7,759  G 

220.939  G 
7,759  G 
228,698  G 


HOUSTON,  TEXAS 


Chronicle  . 

...(e) 

799,977 

793,203 

6.774 

G 

Post  . 

. .  .(m) 

508,261 

509,114 

853 

L 

Press  . . 

- (c) 

432,155 

407,057 

25,098 

0 

Chronicle  . 

...(S) 

233,330 

241,998 

8,668 

L 

Post  . 

...(S) 

162,536 

191,751 

29,215 

L 

Total  Daily  . . . . 

1,740,393 

1,709,374 

31,019 

r. 

Total  Sunday  . , 

395,866 

433,749 

37,883 

I, 

Grand  Total  . . . 

2,136,259 

2,143,123 

6,864 

L 

Note:  The  Post  discontinued  American  Weekly  effective 
Jan.  1,  1941. 


INDIANAPOLIS,  IND. 

News  . (e)  847,140  805,376 

Star  . (m)  596,988  572,014 

Times  . (e)  582,874  516,284 

tStar  . (S)  301,805  252,542 

Total  Daily  .  2,027,002  1,893,674 

Total  Sunday  .  301,805  252,542 

Grand  Total  .  2,328,807  2,146,216 

JACKSONVILLE,  FLA. 


Times  Union  . . 

701,738 

685,278 

Journal  . . 

563,408 

655,473 

Times-Union  . . . 

. (S) 

201,424 

198,079 

Total  Daily  . . 

1,265,146 

1,340,751 

Total  Sunday 

201,424 

198,079 

Grand  Total  . 

1,466,570 

1,538,830 

JAMESTOWN.  N. 

Y. 

Journal  . 

. (e) 

411,353 

308,869 

Post  . 

422,795 

328,216 

Total  Daily  . 

834,148 

637,085 

Grand  Total 

834,148 

637,085 

JOHNSTOWN.  PA. 

Tribune  . . 

533,358 

510,021 

41,764  G 
24,974  G 
66,590  G 
49,263  G 

133,328  G 
49,263  G 
182,591  G 


16,460  G 
92,065  L 
3,345  G 

75,605  L 
3,345  G 
72,260  L 


102,484  G 
94,579  G 


197,063  G 
197,063  G 


23,337  G 

Note:  Tribune  (e)  sold  in  combination  with  Democrat  (m). 
Linage  of  one  edition.  Tribune  (e),  only  is  given. 


KANSAS  CITY,  MO. 

Journal  . (e)  505,027  364,669 

Star  . (e)  574,447  550,643 

Times  . (m)  585,827  606,524 

Journal  . (S)  .  74,214 

Star  . (S)  306,575  296,600 

Total  Daily  .  1,665,301  1,521,836 

Total  Sunday  .  306,575  370,814 

Grand  Total  .  1,971,876  1,892,650 

KNOXVILLE,  TENN. 


1,163,893  1,159,328 


12,026  G 


50,118  G 
2,377  G 

50,118  G 
2,377  G 
52,495  G 


6,204  G 
1,170  G 
2,809  L 

7,374  G 
2,809  L 
4,565  G 


Journal  . 

,  (m) 

352,127 

305,504 

News-Sentinel  . 

.(e) 

442,812 

413,231 

Journal  . 

.(S) 

96,070 

96,958 

.News-Sentinel  . 

.(S) 

108,159 

113,414 

Total  Daily  . 

794,939 

718,735 

Total  Sunday  . . . . 

204,229 

210,372 

Grand  Total  . 

999,168 

929,107 

LOS 

ANGELES.  CAUF. 

Examiner  . . 

.  (m) 

662,747 

619,590 

Times  . 

.  (m) 

963,834 

905,489 

Herald-Express  . 

.(e) 

662,560 

669,178 

N'ews  . 

.(d) 

489,275 

393,500 

•Examiner  . 

.(S) 

377,389 

366,179 

tTimes  . 

.(S) 

353,764 

317,970 

Total  Daily  . 

2,778,416 

2,587,757 

Total  Sunday  . . . . 

731,153 

684,149 

Grand  Total  . 

3,509,569 

3,271,906 

140,358  G 
23,804  G 
20,697  L 

'  9,975  G 

143,465  G 
64.239  L 
79,226  G 


46,623  G 
29,581  G 
888  L 
5,255  L 

76,204  G 
6,143  L 
70,107  G 


43,157  G 
58,345  G 
6,618  L 
95,775  G 
11,210  G 
35,794  G 

190,659  G 
47,004  G 
237.663  G 
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July  Linage  Figures  For  Principal  Cities 


Courier  Journal 

Times  - - 

Courier  Journal. 


LOUISVILLE.  KY. 


1941 

.  (ni) 

619,645 

.(e) 

721,918 

.(S) 

280,189 

1940 

579,346 

659,529 

277,922 


Gain  or  Loss 
40.299  G 
62,389  G 
2,267  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,341.563 

280,189 

1,621,752 


1,238,875 

277,922 

1,516,797 


102.688  G 
2,267  G 
104,955  G 


NEW  ORLEANS,  LA, 


1941 

1940 

Gain  or  Loss 

Times  Picayune  _ 

.(m) 

761,305 

694,397 

66,908 

G 

Tribune  (See  note). 

.(m) 

267,078 

Item  . 

..(e) 

646,970 

514,003 

132,967 

G 

States  . 

..(e) 

487,383 

412,981 

74,402 

G 

Times  Picayune  & 

States  . . 

..(S) 

338,557 

349,303 

10,746 

T, 

tItem-Tribune 

..(S) 

215,151 

227,937 

12,786 

L 

PROVIDENCE,  R.  I. 


1941  1940  Gain  or  Loss 

Bulletin  . (e)  826,868  787.219  39,649  G 

Journal  . (m)  344,779  320,555  24,224  G 

Journal  . (S)  115,541  124,274  8,733  L 


Total  Daily  .  1,171,647  1,107,774  63,873  G 

Total  Sunday  .  115,541  124.274  8,733  L 

Grand  Total  .  1,287,188  1,232,048  55,140  G 


MANCHESTER.  N.  H. 

Union  Leader  (See  Note)  410,034  430,510  20,476  L 

Note:  Manchester  Union  (m)  and  Leader  (e)  sold  in 
combination  only.  Linage  of  one  edition.  Union  (m),  only 
i]  ihown. 


MEMPHIS,  TENN. 


CMincrcial  Appeal.. (m) 

592,699 

600,397 

7,698  L 

PMi-Scimitar 

. (e) 

443.859 

412,806 

31,053  G 

iCtmmercial  Appeal.. (S) 

271.567 

266,388 

5,179  G 

Tottl  Daily  . . 

1,036,558 

1,013.203 

23,355  G 

'PgnI  Sunuday 

271.567 

266,388 

5,179  G 

(2fand  Total 

1,308,125 

1,279,591 

28,534  G 

MIAMI.  FLA. 

Herald  . 

560,824 

595,442 

34,618  L 

News  . 

. (e) 

456,244 

440,706 

15,538  G 

••Herald  . 

. (S) 

234,003 

197,329 

36,674  G 

News  . 

. (S) 

87,878 

83,212 

4,666  G 

Total  Daily  .. 

1,017,068 

1,036,148 

19,080  L 

Total  Sunday 

321,881 

280,541 

41,340  G 

Grand  Total 

1,338,949 

1,316,689 

22,260  G 

MILWAUKEE.  WIS. 

Sentinel  . 

395,464 

362,876 

32,588  G 

. (e) 

983,335 

890,737 

92,598  G 

^t  . 

. (e) 

124,140 

97,780 

26,360  G 

•Sentinel  . 

. (S) 

124,406 

109,692 

14,714  G 

tjonmal  . 

. (S) 

292,138 

263,697 

28,441  G 

Total  Daily  .. 

1,502,939 

1,351,393 

151,546  G 

Total  Sunday 

416,544 

373,389 

43,155  G 

Grand  Total  . 

1,919,483 

1,724,782 

194,701  G 

MINNEAPOLIS,  MINN. 

Times  . 

. (e) 

355,988 

527,467 

171,479  L 

Star-Journal  . . . 

. (e) 

642,681 

575,080 

67,607  G 

306,924 

306,924  G 

Tribune  &  Star- 

Journal  . 

. (S) 

285,512 

138,497 

147,015  G 

•Tribune  . 

. (S) 

202,405 

202,405  L 

ToUl  Daily  .. 

1,305,599 

1,102,547 

203,052  G 

Total  Sunday 

285,512 

340,902 

55,390  L 

Grand  Total  . 

1,591,111 

1,443,449 

147,662  G 

Note:  •Tribune  Sunday  discontined 

May  4,  1941. 

MODESTO.  CALIF. 

See  . 

. (e) 

296,893 

294,872 

2,021  G 

MONTREAL.  CANADA 

Star  . 

. (e) 

864,152 

802,365 

61,787  G 

Gazette  . 

327,065 

316,240 

10,825  G 

La  Presse  . 

. (e) 

727,979 

684,008 

43,971  G 

La  Patrie  .... 

. (e) 

102,751 

92,728 

10,023  G 

Herald  . 

. (e) 

170,606 

170,002 

604  G 

Standard  . 

. (S) 

82,341 

68,391 

13,950  G 

La  Patrie  . 

. (S) 

91,846 

75,905 

15,941  G 

Total  Daily  . . 

2,192,553 

2,065,343 

127,210  G 

Toul  Sunday 

174,187 

144,296 

29,891  G 

Grand  Total  . 

2,366,740 

2,209,639 

157,101  G 

MUNCIE,  IND 

Press  . 

. (e) 

384,571 

368,651 

15,920  G 

Star  . 

. (m) 

365,152 

354,329 

10,823  G 

Star  . 

. (S) 

89,620 

79,640 

9,980  G 

Total  Daily  . 

749,723 

722,980 

26,743  G 

Toul  Sunday 

89,620 

79,640 

9,980  G 

Grand  Total 

839,343 

802,620 

36,723  G 

NASHVILLE,  TENN. 

Banner  . 

. (e) 

385,755 

370,136 

15,619  G 

Tennessean  . . . . 

359,531 

347,962 

11,569  G 

. (e) 

95.942 

•Tennessean  . 

. (S) 

197,910 

2081544 

10,634  L 

. (S) 

33,366 

Total  Daily  . 

745,286 

814,040 

68,754  L 

Total  Sunday 

197,910 

241,910 

44,000  L 

Grand  Total 

943,196 

1,055,950 

112,754  L 

NEWARK,  N.  . 

1. 

Star-Ledger  . . , 

386,567 

361,745 

24,822  G 

News  . 

. (e) 

988,318 

898,316 

90,002  G 

Call  . 

. (S) 

159,754 

148,120 

11,634  G 

Star-Ledger  . . . 

. (S) 

48,615 

64,137 

15,522  L 

Total  Daily  . 

1,374,885 

1,260,061 

114,824  G 

Total  Sunday 

208,369 

212,257 

3,888  L 

Grand  Total 

1,583,254 

1,472,318 

110,936  G 

NEW  BEDFORD.  MASS. 

Standard  Times 

. (e) 

415,899 

385,031 

30.868  G 

Mercury 

415,473 

380,384 

35,089  G 

Standard  Times 

. (S) 

37,626 

29,099 

8,527  G 

Total  Daily  , 

831,372 

765.415 

65,957  G 

Total  Sunday 

37,626 

29,099 

8,527  G 

Grand  Total 

868,998 

794,514 

74,484  G 

NEW  HAVEN,  CONN. 


Courier. 

«<tistcr  . 

Kegiiter  . 

. (mj 

. (e) 

. (S) 

258,568 

657,583 

126,238 

270,213 

620,131 

124,326 

11,645  L 
37,452  G 
1,912  G 

Toul  Daily 
Total  Sunday 
Grand  Total 

916,151 

126,238 

1,042,389 

890,344 

124,326 

1,014,670 

25,807  G 
1,912  G 
27,719  G 

Total  Daily  .  1,895,658  1,888,459  7,199  G 

Total  Sunday  .  553,708  577,240  23,532  L 

Grand  Total  .  2,449.366  2,465,699  16,333  L 

Note:  Tribune  suspended  publication.  Last  issue  Janu¬ 
ary  11,  1941. 


NEW  YORK,  N.  Y. 


Times  . 

. . .  .(m) 

702,884 

725,252 

22.368  L 

Herald  Tribune  . 

....(m) 

494,632 

509,321 

14.689  L 

News  . . 

. . . .  (m) 

809,286 

780.862 

28,424  G 

Mirror  . 

. . .  .(m) 

280,547 

234,252 

46,295  G 

luurnal  .American. ...  (e) 

487.073 

434,395 

52,678  G 

Post  . 

. e) 

352,452 

301,014 

51,438  G 

Sun  . 

. (e) 

572,873 

546,076 

26,797  G 

World-Telegram 

....(e) 

585,699 

589,767 

4,068  L 

Times  . 

- (S) 

560,010 

515,809 

44,201  G 

t Herald  Tribune, 

. (S) 

404,296 

371,226 

33,070  G 

News  . . 

. (S) 

350,234 

323,447 

26,787  G 

Mirror  . 

....(S) 

94,128 

93,775 

353  G 

•Journal  American . . .  (S) 

203,839 

186,262 

17,577  G 

Total  Daily  . . 

4,285,446 

4,120,939 

164,507  G 

Total  Sunday  , 

1,612,507 

1,490,519 

121,988  G 

Grand  Total  . 

5,897,953 

5,611,458 

286,495  G 

NEW 

YORK  CITY  (BROOKLYN) 

Eagle  . 

. (e) 

355,210 

366,865 

11,655  L 

Home  Talk  . 

. (e) 

27,514 

36,112 

8,598  L 

island  News  ... 

. (e) 

1,552 

4,629 

3,077  L 

Piagle  . 

. (S) 

104,507 

99,099 

5,408  G 

Total  Daily  . . 

384,276 

407,606 

23,330  L 

Total  Sunday 

104,507 

99,099 

5,408  G 

Grand  Total  . 

488,783 

506,705 

17,922  L 

NIAGARA  FALLS. 

N.  Y. 

Gazette  . 

. (e) 

519,425 

485,597 

33,828  G 

OAKLAND,  CALIF. 

Post-Enquirer 

. (e) 

530,010 

452,655 

77,355  G 

Tribune  . 

. (e) 

718,396 

687,680 

30,716  G 

Tribune  . 

. (S) 

149,924 

143,148 

6,776  G 

Total  Daily  . . 

1,248,406 

1,140,335 

108,071  G 

Total  Sunday 

149,924 

143,148 

6,776  G 

Grand  Total  . 

1,398,330 

1,283,483 

114,847  G 

OKLAHOMA  CITY, 

OKLA. 

Oklahoman  .... 

392,440 

360,132 

32,308  G 

Times  . 

469,501 

439,497 

30,004  G 

Oklahoman  . . . . 

. (S) 

212,473 

175,590 

36,883  G 

Total  Daily  . . 

861,941 

799,629 

62,312  G 

Total  Sunday 

212,473 

175,590 

36,883  G 

Grand  Total  . 

1,074,414 

975,219 

99,195  G 

OMAHA.  HEIR. 

SWorld  Herald. 

. (e) 

496,852 

517,108 

20,256  L 

tWorld  Herald. 

. (S) 

203,707 

172,528 

31,179  G 

Total  Daily  . , 

496,852 

517,108 

20,256  L 

Total  Sunday 

203,707 

172,528 

31,179  G 

Grand  Total  . 

700,559 

689,636 

10,923  G 

Note:  SWorld-Herald  sold  in  combination.  Linage  of  one 
edition  (e)  only  is  shown. 


PEORIA,  ILL. 

Journal  Transcript. ..  (d)  655,183  568,972  86,211  G 


Star  . (e)  523,546  505,001  18,545  G 

Journal  Transcript. ..  (S)  127,433  123,256  <177  G 

Star  . (S)  101,740  87,866  13,874  G 


Total  Daily  .  1,178,729  1,073,973  104,756  G 

Total  Sunday  .  229,173  211,122  18,051  G 

Grand  Total  .  1,407,902  1,285,095  122,807  G 

PHILADELPHIA,  PA. 

Evening  Bulletin . (e)  811,134  810,528  606  G 

Inquirer  . (m)  748,721  708,888  39,833  G 

News  . (e)  246,700  234,333  12,367  G 

Evening  Public  Ledger  (e)  552,836  564,369  11,533  L 

••tRecord  . (m)  493,911  419,501  74,419  G 

Inquirer  . (S)  355,409  345,158  10,251  G 

Record  . (S)  281,671  227,979  53,692  G 


Total  Daily  .  2,853,302  2,737,619  115,683  G 

Total  Sunday  .  637,080  573,137  63,943  G 

Grand  Total  .  3,490,382  3,310,756  179,626  G 

PHOENIX.  ARIZ. 

RepuUic  . (m)  428,504  343,128  85,376  G 

Gazette  . (e)  490,739  427,931  62,808  G 

Republic  . (S)  99,648  100,449  801  L 


Total  Daily  .  919,243  771,059  148,184  G 

Total  Sunday  .  99,648  100,449  801  L 

Grand  Total  .  1,018,891  871,508  147,383  G 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  518,917  533,765  14,848  L 

Post-Gazette  . (m)  449,333  446,362  2,971  G 

Press  . (e)  777,194  812,471  35,277  L 

•Sun-Telegraph  . (S)  214,165  188,949  25,216  G 

tPress  . (S)  246,210  253,534  7,324  L 


Total  Daily  .  1,745,444  1,792,598  47,154  L 

Total  Sunday  .  460,375  442,483  17,892  G 

Grand  ToUl  .  2,205,819  2,235,081  29,262  L 

PORTLAND.  ORE. 

Oregonian  . (m)  689,540  571,186  118,354  G 

Journal  . (e)  654,488  687,858  33,370  L 

••Oregonian  . (S)  300,835  256,317  44,518  G 

tjournal  . (S)  112,667  112,913  246  L 


Total  Daily  .  1,344,028  1,259,044  84,984  G 

ToUl  Sunday  .  413,502  369,230  44,272  G 

Grand  Total  .  1,757,530  1,628,274  129,256  G 


READING,  PA. 

Eagle 

(See  note) 

....(e) 

527,870 

508,457 

19,413  G 

Eagle 

...(S) 

25,369 

30,366 

4,997  L 

Total 

Daily  ... 

527,870 

508.457 

19,413  G 

Total 

Sunday  . 

25,369 

30,366 

4,997  L 

(irand  Total  . . 

553,239 

538,823 

14,416  G 

Note: 

Eagle  & 

Times 

(m)  sold  in 

combination. 

Linage 

of  one 

edition.  Eagle  (e). 

only  is  given. 

RICHMOND,  VA. 


N'ews  Leader  .  . . . 

. . . .(e) 

755,239 

814,553 

59,314  L 

Times  Dispatch  . . 

. .  .(m) 

498.902 

493.417 

5,485  G 

Times  Dispatch 

....(S) 

204,543 

204,852 

309  L 

Total  Daily  ... 

1.254,141  1,307.970 

53,829  L 

Total  Sunday  . 

204,543 

204,852 

309  L 

Grand  Total  . . 

1,458,684  1,512,822 

54,138  L 

ROANOKE,  VA. 

Times  . 

.  ...(m) 

253,668 

208,212 

45,456  G 

World-News  _ _ 

....(e) 

400,606 

381,821 

18,785  G 

Times  . 

....(S) 

130,637 

138,745 

8,108  L 

Total  Daily  . . . 

654,274 

590.033 

64,241  G 

Total  Sunday  . 

130,637 

138,745 

8,108  L 

Grand  Total  . . 

784,911 

728,778 

56,133  G 

ROCHESTER.  N.  Y. 

Democrat  &  Chronicle  (m) 

648,869 

634,408 

14,461  G 

Times  Union  . . . . 

....(e) 

754,653 

672,175 

82,478  G 

Democrat  &  Chronicle  (S) 

268,851 

248,423 

20,428  G 

Total  Daily  . . . 

1,403,522  1,306,583 

96,939  G 

Total  Sunday  . 

268,851 

248,423 

20,428  G 

Grand  Total  . . 

1,672,373  1,555,006 

117,367  G 

ROCKFORD.  ILL 

Register-Republic 

....(e) 

526,767 

500,047 

26,720  G 

Star  . 

. . . .  (ra) 

397,465 

363,180 

34,285  G 

Star  . 

....(S) 

113,953 

96,416 

17,537  G 

Total  Daily  . . , 

924,232 

863,227 

61,005  G 

Total  Sunday  . 

113,953 

96,416 

17,537  G 

Grand  Total  . , 

1,038,185 

959,643 

78,542  G 

SACRAMENTO,  CALIF. 

Union  . 

291,809 

245,601 

46,208  G 

Bee  . 

. (e) 

661,048 

645,447 

15,601  G 

Union  . 

....(S) 

78,575 

88,352 

9,777  L 

Total  Daily  . , . 

952,857 

891,048 

61,809  G 

Total  Sunday 

78,575 

88,352 

9,777  L 

Cirand  Total  . . 

1,031,432 

979,400 

52,032  G 

ST.  LOUIS.  MO 

Globe-Democrat  . 

....(m) 

405,104 

427,157 

22,053  L 

Post-Dispatch  , . 

. (e) 

666,396 

636,154 

30,242  G 

Star-Tiroes  . 

. (e) 

481,792 

460,607 

21,185  G 

tGlobe-Democrat 

....(S) 

191,100 

200,385 

9,285  L 

Post-Dispatch 

....(S) 

303,624 

311,903 

8,279  L 

Total  Daily  . . 

1,553,292 

1,523,918 

29,374  G 

Total  Sunday 

494,724 

512,288 

17,564  L 

Grand  Total  . 

2,048,016 

2,036,206 

11,810  G 

ST.  PAUL.  MINN. 

Pioneer-Press  . . 

369,661 

494,602 

124,941  L 

Dispatch  . 

534,131 

485,828 

48,303  G 

Pioneer-Press  . . 

. (S) 

189,240 

160,278 

28,962  G 

Total  Daily  . . 

903,792 

980,430 

76,638  L 

Total  Sunday 

189,240 

160,278 

28,962  G 

Grand  Total  . 

1,093,932 

1,140,708 

47,676  L 

SAN  ANTONIO.  TEXAS 

. (e) 

476,178 

450,312 

25,866  G 

Express  . 

348,602 

314,314 

34,288  G 

News  . 

. (e) 

599,629 

536,796 

62,833  G 

•Light  . 

. (S) 

253,517 

236,623 

16,894  G 

Express  . 

. (S) 

269,717 

215,894 

53,823  G 

Total  Daily  . . 

1,424,409 

1,301,422 

122,987  G 

Total  Sunday 

523,234 

452,517 

70,717  G 

Grand  Total  . 

1,947,643 

1,753,939 

193,704  G 

SAN  DIEGO,  CALIF. 

. (m) 

545,568 

447,394 

98,174  G 

. (e) 

801,745 

684,701 

117,044  G 

Union  . 

. (S) 

247,050 

222,240 

24,810  G 

1,347,313 

1,132,095 

215,218  G 

Total  Sunday 

247,050 

222,240 

24,810  G 

Grand  Total 

1,594,363 

1,354,335 

240,028  G 

SAN  FRANCISCO, 

CAUF. 

417,576 

398,150 

19,426  G 

620,235 

617,888 

2,347  G 

. (e) 

452,159 

429,355 

22,804  G 

. (e) 

498,598 

498,703 

105  L 

. (S) 

183,783 

166,522 

17,261  G 

•Examiner  .... 

. (S) 

308,867 

299,531 

9,336  G 

1,988,568 

1,944,096 

44,472  G 

492,650 

466,053 

26,597  G 

Grand  Total  , 

2,481,218 

2,410,149 

71,069  G 

SCHENBCTADY,  1 

«.  Y. 

558,552 

581,707 

23,155  L 

Union  Star  . . . 

. (e) 

514,682 

535,855 

21,173  L 

Total  Daily  . 

1,073,234 

1,117,562 

44,328  L 

Grand  Total 

1,073,234 

1,117,562 

44,328  L 
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SCtANTON.  PA. 

1941  1940  Gain  or  Loss 

Tribune  . <ni)  451,618  425,579  26,039  G 

Times  . (e)  539,842  582,005  42,163  L 

Scrantonlan  . (Si  115,004  120,935  5,931  L 


ToUl  Daily  .  991  --SO  1,007.584  16,124  L 

Total  Sunday  .  115,004  120,935  5,931  L 

Grand  Total  .  1,106,464  1,128,519  22,055  L 

SEATTU.  WASH. 

Post-Intelligencer  ...(m)  456,574  411,023  45,551  G 

Star  . (e)  220,566  218,365  2,201  G 

Times  . (e)  691,786  648,665  43,121  G 

•Post-Intelligencer  ..(St  331,258  276,144  55,114  G 

tTimes  . (S)  297,082  203,875  93,207  G 


ToUl  Daily  .  1,368,926  1,278,053  90,873  G 

Total  Sunday  .  628,340  480,019  148,321  G 

Grand  Total  .  1,997,266  1,758,072  239,194  G 

SOUTH  lENO.  IHD. 

Tribune  . (e)  604,719  549,318  55,401  G 

Tribune  . (S)  91,447  87,778  3,669  G 


Grand  Total  .  696,166  637,096  59,070  G 

SPOKANE,  WASH. 

Spokesman-Review  ..(m)  286,936  287,255  319  L 

Chronicle  . (el  504,975  481,768  23,207  G 

tSpokesman- Review  ..(St  178,286  175,666  2,620  G 


Total  Daily  .  791,911  769,023  22,888  G 

Total  Sunday  .  178,286  175,666  2,620  G 

Grand  Total  .  970,197  944,689  25,508  G 

SYRACUSE,  N.  Y. 

Herald  Journal  . (ei  754,002  717,654  36.348  G 

Post-Standard  . (m)  439,195  404,264  34,931  G 

•Herald  American  ...(SI  156,879  121,371  35,508  G 

Post-Sundard  . (S)  84,218  62,640  21,578  G 


Total  Daily  .  1,193,197  1,121,918  71,279  G 

Total  Sunday  .  241,097  184,011  57,086  G 

Grand  Total  .  1,434,294  1,305,929  128,365  G 

TACOMA,  WASH. 

News-Tribune  . (e)  492,491  428,231  64,260  G 

Times  . (e)  325,003  327,360  2,357  L 

New-Tribune  . (SI  128,006  117,034  10,972  G 


Total  Daily  .  817,494  755,591  61,903  G 

Total  Sunday  .  128,006  117,034  10,972  G 

Grand  Total  .  945,500  872,625  72,875  G 

TOLEDO,  OHIO 

Times  . (m)  113,221  122,772  9,551  1. 

Blade  . (e)  786,876  752,498  34,378  G 

Times  . (S)  203,211  177,981  25,230  G 


Total  Daily  .  900,097  875,270  24,827  G 

Total  Sunday  .  203,211  177,981  25,230  G 

Grand  Total  .  1,103,308  1,053,251  50,057  G 

TORONTO,  CANADA 

Globe  &  Mail . (ml  427.316  387,888  39,428  G 

Telegram  . (e)  857,618  758,958  98,660  G 

.Star  . (el  952.314  864.691  87,623  G 

Star  . (w|  68.590  52,312  16,278  G 


Grand  Total  .  2,305,838  2,063,849  241,989  G 


TRENTON,  N.  J. 

1941  1940  Gain  or  Loss 

Evening  Times  (See  notel  593.945  589,369  4,576  G 

Times-Advertiser  ....(S)  61,119  64,999  3,880  1. 


ToUl  Daily  .  593,945  589,369  4.576  G 

Total  Sunday  .  61,119  64,999  3,880  1. 

Grand  ToUl  .  655,064  654,368  696  0. 

Note:  Trenton  Times  (e)  and  State  Gazette  (m)  are  sold 
in  combination. 

TROY.  N.  Y. 

Record  .  (See  notel  448,076  417,803  30,273  G 

Note:  Record  (m)  sold  in  combination  with  Times-Record 
(e).  Linage  of  one  edition,  Record  (m),  only  is  given. 


TULSA,  OKLA. 

Tribune  . 

...(e)  451,002 

369,176 

81,826  G 

World  . 

...(m)  423,026 

...(S)  . 

421,157 

97,254 

144,341 

1,869  G 

World  . 

.  ..(S)  191,412 

47,071  G 

Total  Daily  . . . . 

.  874,028 

790,333 

83,695  G 

Total  Sunday  . . 

.  191,412 

241,595 

50,183  L 

Grand  Total  _ 

.  1,065,440 

1,031,928 

33.512  G 

Note:  The  Tribune,  Sunday,  suspended  publication,  ef¬ 
fective  July,  1941. 

WASHINGTON.  D.  C. 


Times-Herald 

...(d) 

752,579 

693,531 

59,048  G 

News  . 

....(e) 

510,627 

465,264 

45,363  G 

Post  . 

. . .  (m) 

590,168 

539,588 

50,580  G 

Star  . 

...(e) 

1,268,659 

1,217,873 

50,786  G 

•Times-Herald  . . 

...(S) 

248,840 

274,709 

25,869  L 

Post  . 

...(S) 

190,846 

219,250 

28,404  L 

tStar  . 

...(S) 

338,597 

386,536 

47,939  L 

Total  Daily  ... 

3,122,033 

2,916,256 

205,777  G 

Total  Sunday  . 

778,283 

880,495 

102.212  L 

Grand  Total  . . 

3,900,316 

3,796,751 

103,565  G 

WESTCHESTER  COUNTY  MACY  GROUP 


Mamaroneck  Times. 

.(e). 

148,695 

185,819 

37,124  L 

Mt.  \  ernon  Argus...  (e) 
New  k(Dchellc  Standard 

353,094 

363,588 

10,494  L 

Star  . 

Ossining  Citizen 

.(e) 

371,144 

362,559 

8,585  G 

Register  . . 

..(e) 

166,473 

192.906 

26,433  I. 

Port  Chester  Item . 

.(el 

263,950 

277,876 

13,926  L 

Tarry  town  News  . . , 
Yonkers  Herald 

..(e) 

169,646 

192,432 

22.786  L 

Statesman  . (e) 

White  Plains  Reporter 

309,639 

334,958 

25.319  L 

Dispatch  . 

.(e) 

491,236 

398.593 

92.643  C. 

Peekskill  Star  . 

..(e) 

225,299 

223,444 

1,855  G 

Total  Daily  . 

2,499,176 

2,532,175 

32,999  L 

Grand  Total  . 

2,499,176 

2,532,175 

'  32,999  L 

WICHITA.  KANS. 

Beacon  . 

..(e) 

454,825 

389,363 

65,462  G 

Eagle  . 

.  (ml 

299,324 

286,373 

12.951  G 

Eagle  . 

, .  (e) 

438,343 

425,756 

12.587  G 

Beacon  . 

.(S) 

278,603 

246,284 

32,319  G 

Eagle  . 

.(S) 

236,808 

245,830 

9.022  L 

Total  Daily  . 

1,192,492 

1,101,492 

91.000  G 

Total  Sundav  . . . . 

515,411 

492,114 

23.297  G 

Grand  Total  . 

1,707,903 

1,593,606 

114,297  G 

WILKES-SARRE,  PA. 

1941  1940 

Record  . (m)  484,845  . 

Times-Leader-News  ..(el  550.609  . 

Sunday  Independent. .  (S)  134,832  . 


Gain  or  Lom 


Total  Daily  .  1,035,454  _ 

Total  Sunday  .  134,832  _ 

Grand  Total  .  1,170,286  .... 

WINSTON-SALEM,  N.  C. 


Twin  City  Sentinel. 

..(e) 

376,533 

359,549 

Journal  . 

.(m) 

296,759 

286,822 

Journal  &  Sentinel.. 

.(S) 

87,018 

93,733 

Total  Daily  . . 

673,292 

646,371 

Total  Sunday  . . . , 

87,018 

93,733 

Grand  Total  . 

760,310 

740,104 

WORCESTER,  MASS. 


Telegram  . . 

Gazette  &  Post... 
Telegram  . 

. . .  (m) 

. . .  (e) 
...(SI 

441,965 

525.366 

140,512 

443.973 

520.155 

127,901 

Total  Daily  . . . . 
Total  Sunday  . . 
Grand  Total  _ 

967,331 

140.512 

1.107.843 

964.128 

127,901 

1,092,029 

YOUNGSTOWN,  OHIO 

Vindicator  Telegram ..  (el  762,231  711,618 
Vindicator  Telegram.  (S)  157,466  152,981 


Grand  Total  .  919,697  864,599 

Figurts  Supplied  by  Publithurs 
BRONX  (NEW  YORK  CITY) 

Home  News  . (el  143,637  130,937 

Home  News  . (Si  44.921  48,623 


16,984  C 
9,9370 
6.7151 


26,921 0 
6,715  L 
20,206  G 


2.008  L 
5.2110 
12,6110 


3,203  0 
12,6110 
15,814  0 


50,613  0 
4,485  0 

55,098  0 


12.700  0 
3,702  L 


Grand  Total  .  188,558  179,560  8  998  0 

KANSAS  CITY  (KAN.) 

Kansan  . (el  200.87  2  211,176  10,304  L 

Kansan  . (S)  72,121  78,519  6,398  L 


Grand  Total  .  272,993  289,695  16,702  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS  WEEK"— 
JULY.  1941 

•“AMERICAN  WEEKLY”  Linage— 37,848  lines  and 
“COMIC  WEEKLY”  Linage — 13,405  lines  is  included  in 
the  Sunday  figures  of  the  following  papers:  Atl»ny  Times 
Union,  Atlanta  Journal,  Baltimore  American,  Boston  .Adver¬ 
tiser,  Chicago  Herald-.\merican,  Detroit  Times,  Milwaukee 
Sentinel.  New  York  Journal-.American.  Pittsburgh  Sun-Tele- 
grapb,  San  .Antonio  Light,  Syracuse  Herald-American,  Wash¬ 
ington  Times-Herald. 

•“AMERICAN  WEEKLY”  Linage— 42.571  lines  in  the 
Los  .Angeles  Examiner,  San  Francisco  Examiner  and  battle 
Post  Intelligencer. 

••“.AMERICAN  WEEKLY”  Linage — 37,848  lines  in  the 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Miami 
Herald,  Nashville  Tennessean  and  Philadelphia  Record.  42,571  f 
lines  in  the  Portland  Oregonian. 

t“TIIIS  WEEK”  Linage — 25,972  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constitution, 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Boston 
Herald,  Cincinnati  Enquirer,  (Heveland  Plain  Dealer,  Dallas 
News.  Detroit  News,  Indianapolis  Star,  Memphis  Commer¬ 
cial  Appeal,  Milwaukee  Journal,  New  Orleans  Item  Tribune, 
New  York  Herald  Tribune,  Omaha  World-Herald,  Philadel¬ 
phia  Record,  Pittsburgh  Press,  St.  Louis  Globe-Democrat, 
Washington  SUr. 

29,537  lines  in  the  Los  Angeles  Times.  Portland  Journal, 
San  Francisco  Chronicle,  Seattle  Times,  Spokane  Spwsman 
Review.  25,690  lines  in  the  Chicago  Daily  News  (eve.). 


Curb  on  Credit 
Wm  Not  AHect 
Advertising  Now 

Demand  for  Dmable  Products 
Will  Still  Be  Greater 
Than  Present  Supply 

The  government  decision  to  regulate 
installment  sales  of  such  durable 
goods  as  automobiles,  refrigerators, 
washing  machines  and  ranges  brings 
up  the  question  of  what  effect  such 
regulation  might  have  on  the  adver¬ 
tising  of  the  companies  concerned. 

The  answer  is  packed  with  “ifs”  be¬ 
cause  as  this  issue  goes  to  press  there 
has  been  no  definite  decision  as  to 
what  form  this  regulation  will  take. 
Assuming  that  the  regulation  will  be 
reasonable,  the  consensus  of  a  num¬ 
ber  of  dealers  in  these  durable  goods 
is  that  the  effect  on  advertising  will, 
at  least  for  the  time  being,  be  neg¬ 
ligible. 

Only  durable  goods  will  be  affected 
by  the  initial  regulations  and  the  man¬ 
ufacturers  of  automobiles,  washing 
machines  and  refrigerators  are  more 
interested  in  how  they  can  supply 
their  present  demand  than  in  how  to 
finance  new  orders.  Their  opinion  is 
that  the  effect  of  defense  priorities  on 
supply  will  more  than  offset  any  effect 
that  curtailment  of  installment  selling 


might  have  on  the  public’s  demand. 

According  to  estimates,  about  two- 
thirds  of  all  autos  are  sold  on  an  in¬ 
stallment  basis,  ‘and  about  three- 
quarters  of  refrigerators,  washing  ma¬ 
chines  and  ranges.  Installment  sales, 
however,  will  not  be  prohibited  by  the 
government,  but  only  restricted  by 
reducing  the  time  allowed  for  pay¬ 
ment.  Thus,  the  effect  will  not  be  as 
disastrous  as  the  figures  first  indicate. 

Elsewhere  in  this  issue,  executives 
of  some  of  the  leading  manufacturers 
of  refrigerators,  washing  machines, 
etc.,  have  indicated  that  the  factory 
advertising  will  probably  be  reduced 
in  accordance  with  production  cur¬ 
tailment.  Dealer  cooperative  adver¬ 
tising  in  this  field,  most  of  which  goes 
into  newspapers,  may  be  reduced  if 
the  regulations  on  instalment  selling 
are  stiff.  But  the  dealers  are  not 
worrying  about  this  at  the  present 
time  since  they  have  more  orders  on 
most  products  than  they  can  fill.  Also, 
several  of  them  have  reported  that 
instalment  selling  has  been  reduced 
and  cash  sales  increased  with  higher 
wages  to  defense  workers. 

At  least  one  of  the  largest  manu¬ 
facturers,  General  Electric,  recently 
reduced  voluntarily  its  terms  on  in¬ 
stalment  selling  from  36  to  30  months. 
Some  reports  from  Washington  say 
that  the  government  restrictions  will 
not  be  lower  than  24  months. 

In  the  automotive  field  it  is  felt  that 
the  restrictions  will  not  be  too  severe 
to  prohibit  paying  for  autos  on  some 


sort  of  instalment  plan,  although  the 
initial  deposit  may  be  increased  and 
the  time  for  payment  shortened.  But, 
here  again,  whatever  effect  this  might 
have  on  the  demand  for  autos  will 
probably  come  far  from  equalizing  the 
opposite  effect  of  priorities  on  the  sup¬ 
ply  of  autos. 

■ 

AP  Lemnehes  "Today's 
Rumor  Deflator" 

An  Associated  Press  wire  feature 
started  only  a  week  or  so  ago  has  be¬ 
come  one  of  the  most  popular  news 
service  innovations  of  Ae  war.  The 
feature,  which  on  some  occasions  has 
consisted  of  only  a  40-word  item,  is 
headed; 

‘‘TODAY’S  RUMOR  DEFLATOR.’’ 

Under  this  heading  on  Aug.  7  the 
Christian  Science  Monitor  carried  the 
following  explanation  .and  examples: 

“Wild  rumors  of  the  type  not  car¬ 
ried  by  the  more  responsible  news¬ 
papers  and  news  services  flood  the 
world  almost  daily.  From  time  to 
time,  as  these  reports  are  deflated, 
the  Associated  Press  plans  to  transmit 
corrective  reports  under  the  title  of 
‘Today’s  Rumor  Deflator.’  The  Chris¬ 
tian  Science  Monitor  warmly  endorses 
these  interesting  and  welcome  dis¬ 
patches,  the  first  of  which  follows: 

“By  The  Associated  Press 

“ON  JULY  15,  a  Stockholm  dis¬ 
patch  was  published  in  London — and 
widely  republished— saying  that  Ger¬ 


many  would  sever  diplomatic  rela¬ 
tions  with  the  United  States  within 
48  hours.  Today  diplomatic  relations 
between  the  two  countries  are  still  in 
force. 

“ON  JULY  20,  reports  published 
and  radiocast  throughout  the  world 
said  that  Premier  Mussolini  of  Italy 
had  been  shot  twice  while  reviewing 
troops  about  to  leave  for  the  Russian 
front.  Nine  days  later,  the  Premier 
did  review  troops  leaving  for  the  East¬ 
ern  Front — and  made  a  long  speech." 

■ 

PUFF  PACT  ENDS 

The  agreement  on  publicity  entered 
into  by  New  Orleans  newspapers  sev¬ 
eral  months  ago  has  been  terminated  k 
as  of  Aug.  14,  Ralph  Nicholson,  presi-  " 
dent  of  the  New  Orleans  Item  company 
announced  this  week.  The  agreement 
entered  into  for  a  trial  period  was  ter¬ 
minated  by  mutual  consent  of  each  rf 
the  newspapers  involved,  the  Times- 
Picayune,  the  States,  and  the  Item. 

It  was  designed  to  aid  the  newspapers 
in  limiting  publication  of  certain  types 
of  publicity  stories  and  pictures. 

■ 

SPECIAL  NAMED 

The  Brownsville  (Tex.)  Herald, 
Harlingen  (Tex.)  Valley  Afominj 
Star  and  Sunday  Star  Monitor  Her¬ 
ald,  and  the  McAllen  (Tex.)  Monitor  * 
have  named  the  Texas  Daily  Press 
League  as  their  national 
representative. 
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Among  Advertising  Folk 

continued  jrom  page  9 

L.  J.  DuMahout  Advertising  Agency. 

Larry  Holcomb  has  resigned  as 
radio  director  of  Sherman  K.  Ellis 
and  Co.,  Inc.,  as  of  Sept.  1.  He  will 
divide  his  time  between  editing  a 
magazine  and  free  lance  radio  di¬ 
recting. 

Sidney  J.  Palmer,  for  17  years  with 
the  Minneapolis  Tribune  newspapers, 
has  been  appointed  director  of  the 
newly  established  national  advertis¬ 
ing  department  of  Bruce  Publishing 
Co,  St.  Paul  and  Minneapolis. 

T.  Lawson  Wilkinson  has  joined 
Horton-Noyes  Co.,  Providence,  as  an 
assistant  production  manager. 

Bernard  Jennings  has  resigned  from 
Batten,  Barton,  Durstine  &  Osborn, 
effective  Sept.  1,  to  join  the  Propa¬ 
ganda  Epoca  Limitada  in  Bogota, 
Colombia. 


six  weeks  period  ending  about  the 
middle  of  September  calls  for  weekly 
messages  in  54  leading  New  England 
newspapers  calling  attention  to  the 
65th  anniversary  of  the  James  Hanley 
Co.  of  Providence,  R.  I. 

Meyer  Brothers  Drug  Co.,  St.  Louis, 
through  its  recently  appointed  agency, 
Jimm  Daugherty,  Inc.,  is  running  test 
radio  and  newspaper  campaigns  to 
learn  if  advertising  will  offset  tradi¬ 
tional  seasonal  tendencies  in  the  sales 
of  a  tonic.  The  product,  Sherton,  is 
Meyer  Bros,  new  Vitamin  B.  Tonic  in 
sherry  wine. 

Louise  Fabish  Cosmetics.  New  York 
City,  have  appointed  W.  I.  Tracy,  Inc., 
as  their  advertising  agency. 

Dixatone,  a  new  skin  softener 
manufactured  by  the  E.  E.  Dickinson 
Co.,  is  being  tested  in  the  Providence 
market  with  an  intensive  newspaper 
and  radio  campaign.  The  F.  W.  Prelle 
Co.  is  the  agency.  The  newspaper 
campaign,  having  opened  with  a  420- 
line  insertion,  continues  with  300,  140 
and  90-line  advertisements,  appearing 


William  Berriman  has  been  ap¬ 
pointed  assistant  to  the  president  of  four  times  weekly  in  the  Providence 
New  York  Subways  Advertising,  Inc.  Bulletin  and  Journal.  Radio  announce- 


Helen  a.  Judge  has  joined  Eastern 
Advertising  Agency,  New  York,  as  an 
account  executive. 

Jack  Turner  has  resigned  as  pro¬ 
duction  manager  of  Lord  &  Thomas, 
effective  Aug.  IS. 

Campaigns  and  Accounts 

VITAFIED  COMET  RICE,  a  new 
product,  will  be  advertised  this 
month  with  a  campaign  using  122 
newspapers.  The  campaign  is  based 
on  a  marketing  study  conducted  dur¬ 
ing  the  last  14  months  and  consisting 
of  15,000  personal  interviews  in  some 
160  markets  from  Nova  Scotia  to 
Honolulu.  The  new  product  is  de¬ 
signed  to  replace  the  former  Comet 
White  Rice.  Comet  Brown  Rice  will 
continue  to  be  advertised.  Leche  & 
Leche,  Inc.,  Dallas,  handles  the  ac¬ 
count. 

Emphasizing  the  frequency  modu¬ 
lation  in  its  new  models,  Stromberg- 
Carlson  will  increase  its  advertising 
for  the  1942  models,  using  newspapers 
in  seven  large  cities  for  a  factory 
campaign.  Co-operative  dealer  ad¬ 
vertising  will  also  be  run.  The  cities 
which  will  get  the  factory  campaign 
are  New  York,  Boston,  Rochester, 
Los  Angeles,  Chicago,  Detroit,  and 
San  Francisco.  McCann-Erickson  has 
the  account. 

Maxfield  &  McLeer  announce  the 
appointment  of  the  Caples  Co.,  New 
York,  to  handle  the  advertising  for 
Schweppes  Tonic,  Ginger  Beer  and 
Table  Waters. 

The  advantage  of  using  New  Jersey 
resorts  during  September  will  be  fea¬ 
tured  in  a  newspaper  advertising 
campaign  planned  by  the  New  Jersey 
Council.  Present  plans  call  for  inser¬ 
tions  in  New  York  and  Philadelphia 
papers.  A  committee  in  charge  of  the 
drive  is  headed  by  John  R.  Kersey, 
of  the  Lafayette  Hotel,  Atlantic  City. 
The  campaign,  which  must  be  ap¬ 
proved  by  the  Council’s  executive 
committee,  will  be  handled  by  the 
Dorland  Advertising  Agency,  Atlantic 
City.  Edward  J.  Wallis  is  the  account 
executive. 

Harold  Cabot  and  Co.,  Inc.,  Bos¬ 
ton  advertising  agency,  is  directing 


ments  are  broadcast  daily  over  WJAR 
and  WPRO. 

DOUBLE  NEWSPAPER  AD 

Williams  Oil-O-Matic  Heating  Corp. 
doubling  its  newspaper  appronria- 
tion  will  spend  approximately  $150,- 
000  in  newspaper  advertising  in  28 
cities  where  dealers  cooperate  in 
the  company’s  “save  and  serve’’ 
campaign.  The  campaign,  timed  to 
meet  the  possibility  of  a  gasoline  and 
oil  shortage,  was  outlined  at  a  meet¬ 
ing  of  the  eastern  division  of  the 
company,  held  this  week  in  New 
York.  William  A.  Mathison,  assistant 
to  the  president,  said  that  the  cam¬ 
paign  will  be  concentrated  largely  in 
defense  markets  and  that  newspapers 
will  be  used  because  of  their  flexi¬ 
bility.  Kane  Advertising  Agency, 
Bloomington,  Ill.,  handles  the  account. 

CLASSIFIED  SYSTEM 

The  Flat  Rate  System  of  classified 
(Editor  &  Publisher,  July  15,  1939, 
page  13),  is  to  be  syndicated  beginning 
this  month.  A  new  company.  Flat 
Rate  System,  Inc.,  will  handle  it.  E.  O. 
McCann,  originator  of  the  Flat  Rate 
System,  will  act  in  an  advisory  capac¬ 
ity  to  the  new  company  and  will  re¬ 
tain  his  present  position  as  classified 
advertising  manager  of  the  Decatur 
(Ill.)  Herald  &  Review. 


in  collections  of  between  $40,000  and 
$50,000  for  the  year  1941. 

■ 

Woolworth 
Newspaper  Ads 
Successful 

Utica  Dailies  Used  As  An 
Experiment  by  Chain  Store 
Organization 

Utica,  N.  Y.,  Aug.  12— The  F.  W. 
Woolworth  Company  conducted  an  ad¬ 
vertising  test  in  the  Press  and  the 
Observer- Dispatch  last  week  on  the 
occasion  of  the  first  anniversary  of  its 
Utica  store.  The  results  were  success¬ 
ful,  Harry  J.  Benner,  advertising  di¬ 
rector  of  the  Utica  newspapers,  re¬ 
ported  today. 

Woolworth  has  never  been  a  con¬ 
sistent  newspaper  advertiser.  Last 
year,  however,  newspapers  in  some 
cities  were  used  to  announce  openings 
of  new  stores.  The  Utica  ads  are  the 
first  that  are  not  connected  with  either 
an  opening  or  reopening  of  a  store. 
Advertising  executives  of  the  Wool- 
worth  headquarters  in  New  York  have 
denied  that  the  Utica  experiment  was 
the  first  step  toward  a  general  use  of 
newspapers.  ’They  said  this  week  that 
the  results  of  the  Utica  ads  have  not 
been  recorded. 

Of  the  2,200  Woolworth  stores  in 
the  United  States  and  700  in  Great 
Britain,  the  Utica  store  was  seletced 
as  the  first  one  to  carry  out  an  “ex¬ 
periment  in  advertising.”  it  was  an¬ 
nounced  by  R.  P.  Catel,  superinten¬ 
dent  of  the  company’s  Albany  district. 

It  was  believed  that  results  obtained 
from  advertising  in  the  Utica  news¬ 
papers  when  the  store  opened  here  a 
year  ago  inspired  the  Woolworth  com¬ 
pany  to  choose  Utica  for  the  advertis¬ 
ing  test. 

The  advertising  opened  with  teaser 
copy  of  26  inches,  which  was  run  in 
the  Press  and  the  Observer-Dispatch 
in  scattered  positions  on  Monday, 
Tuesday  and  Wednesday  of  last  week. 

This  paved  the  way  for  three  ads  of 
87%  inches  each,  which  ran  in  the 
morning  and  evening  papers  here 
Wednesday  through  Saturday. 

The  copy  was  prepared  and  the  ad¬ 
vertising  placed  by  the  Lynn  Baker 
Co.,  New  York.  All  the  advertise¬ 
ments  were  in  black  and  white.  The 
main  one  devoted  one-third  of  the 
space  to  39-cent  books  and  the  re¬ 
mainder  to  apparel,  tableware  and  the 
lunch  counter. 


Urges  Ad  Program 
To  Reduce  Accidents 

A  long-range  advertising  program 
to  be  sponsored  by  firms  and  organi¬ 
zations  catering  to  motor  travel  was 
proposed  as  an  essential  factor  in  re¬ 
ducing  traffic  accidents  by  John  B. 
Long,  general  manager  of  the  Cali¬ 
fornia  Newspaper  Pu’olishers  Asso¬ 
ciation,  at  a  two-day  traffic  seminar 
conducted  in  Los  Angeles  Aug.  6  and  7. 

The  meeting  was  spninsored  by  'the 
Los  Angeles  Newspaper  Publishers 
Association,  with  D.  D.  Durr,  chair¬ 
man  of  that  group,  presiding.  It 
drew  an  imposing  list  of  nationally- 
known  traffic  experts. 

“The  safety  problem  is  a  problem 
of  good  manners,”  Long  declared  in 
recommending  the  use  of  advertising 
to  sell  motorists  on  the  necessity  of 
politeness.  “Our  automobiles  are  fool¬ 
proof  if  we  follow  the  rules.” 

He  envisioned  a  “sensible,  sane  and 
efficient  advertising  campaign”  to  run 
for  an  extended  period,  which  would 
be  sponsored  by  automobile  manufac¬ 
turers,  oil  and  gasoline  producers, 
insurance  companies  and  finance  com¬ 
panies. 

Norman  Damon,  Washington  direc¬ 
tor  of  the  Automotive  Safety  Foun¬ 
dation,  stated  that  the  automotive  in¬ 
dustry  is  spending  from  $400,000  to 
$500,000  annually  to  aid  traffic  safety 
programs. 

FASHION  SUPPLEMENT 

An  eight  page  newspaper  supple¬ 
ment,  profusely  illustrated,  and  en¬ 
titled  “Fall  Fashions;  Designed  In — , 
Made  In — ,  To  Wear  In — America”  has 
been  released  by  Metro  Newspaper 
Service,  to  its  clients. 

ELECTED  to'  4-A 

Irwin  Vladimir  &  Co.,  Inc.,  New 
York,  has  been  elected  to  member¬ 
ship  in  the  American  Association  of 
Advertising  Agencies. 


W.  V.  JONES  DIES  AT  75 

William  V.  Jones,  75,  retired  pub¬ 
lisher,  Utica  (N.  Y.)  Daily  Press,  died 
Aug.  9  after  four  months’  illness. 
He  retired  in  1936,  after  working  for 
the  newspaper  53  years.  Mr.  Jones 
started  work  as  an  office  boy  in  1883, 
a  year  after  the  Press  was  founded. 
Surviving  are  his  widow  and  one  son, 
Vincent  S.,  managing  editor  of  the 
Utica  Observer-Dispatch. 

MICH.  APPLE  CAMPAIGN 

A  widespread  apple  advertising 
campaign  will  be  conducted  in  news¬ 
papers  and  other  publications  within 
the  next  few  weeks  by  the  Michigan 
state  apple  commission,  it  was  an¬ 
nounced  recently  in  Lansing  by  Minard 
Farley,  Jr.,  secretary -manager  of  the 
commission.  The  apple  advertising 
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the  special  mid-summer  advertising  tax,  enacted  by  the  1939  legislature, 
and  sales  promotion  campaign  just  re-  and  subsequently  held  in  abeyance 
leased  by  Hanley’s  Ale.  The  news-  until  the  levy  was  ruled  constitutional 
paper  advertising  campaign  during  the  by  the  state  supreme  court,  will  result 


•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
commercial  broadcasting  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in 
these  territories  read 

NEWSPAPER  NEWS 

Published  Monthly 

Subscription  rate  $1.50  per  year 
peot  free 


Warwick  Bldg.,  Hamilton  St.,  Sydney 


YOUTH  OR  EXPERIENCE! 

Experience- 

Intelligent  writing  and  edit¬ 
ing  in  these  times 
solid  badrground,  experienoe, 
and  judgment — the  ability  te 
select  the  good,  discard  the  un¬ 
worthy. 

YoHth— 


Eagerness  and  enthusiasm 
are  vital  to  any  pubUcatien 
today.  Coupled  widi  abil^ 
and  intelligence  they  can  hie 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publi^er. 

When  employers  want 
prompt  wd  selec^e  service, 
they  write  or  wire 


The  PERSOHNa  BUREAU 

of  Sigma  Dolta  Chi 

James  C.  Kiper,  Director 
35  E.  Wadeer  Drire 
Chicago.  DL 

A  nahatt  mriJa  nen-preA  sermce 
•u^pmrtmd  hy  Sigmm  Doltm  Ctd, 
Profmemomal  JomrmiitHc  Fiwfer- 
ruty. 


34 


Co-operatives  Have 
$600,000,000  Soles 

Continued  from  page  5 


ness  overnight  is  exaggerated  far  be¬ 
yond  the  ambition  of  the  leaders  of  the 
cooperative  movement.  They  know 
that  the  progress  of  their  cooperative 
activities,  despite  intensive  educational 
activity,  will  take  time. 

Consumer  cooperation  has  been  en¬ 
dorsed  by  the  National  Education  As¬ 
sociation,  and  at  its  annual  meeting 
last  month  in  Boston,  its  members 
agreed  that  cooperation  should  not 
only  be  taught  in  schools  but  also  it 
had  “a  vital  part  to  play  in  the  main¬ 
tenance  of  democracy.” 

Last  month  40  churchmen  and  edu¬ 
cators  participated  in  the  first  All- 
American  tour  of  consumer  coopera¬ 
tives.  They  traveled  2,600  miles  in  13 
days,  seeing  all  types  of  cooperatives. 
The  only  newspaperman  who  went  on 
the  tour  was  Paul  Greer,  state  editor 
of  the  St.  Louis  Post-Dispatch,  who 
commented. 

“As  a  working  newspaperman,  I 
wanted  to  make  an  impartial  investi¬ 
gation.  Newspapermen  are  noted  as 
being  cynics.  Maybe  this  is  a  shell 
game,  I  thought,  and  maybe  there  is 
no  pea  under  the  shell.  I  looked  for 
it,  and  then  the  thing  grew  on  me.  .  .  . 
In  a  cooperative  you’re  not  sitting  in 
the  grandstand  watching  nine  men 
play.  You’re  in  the  game,  a  part  of  it. 
You  learn  by  participation.  That 
develops  people,  makes  them  self  re¬ 
liant.” 

The  newspapers  which  have  shown 
the  most  constructive  interest  in  con¬ 
sumer  cooperation,  and  which  have 
given  it  a  fair  amount  of  space,  are 
the  New  York  Times,  Christian  Science 
Monitor,  St.  Louis  Post-Dispatch, 
Washington  Star,  and  PM.  To  these 
may  be  added  a  number  of  news¬ 
papers  in  the  Middle  West. 

Oppose  GovcrnmeRt  Control 

The  Finnish  people  of  the  Central 
Cooperative  Wholesale  at  Superior, 
Wis.,  think  of  democracy  in  terms  of 
economic  democracy.  Most  Amer¬ 
icans  think  of  democracy  in  terms  of 
political  freedoms.  The  goal  of  con¬ 
sumer  cooperation  is  a  partial  eco¬ 
nomic  democracy  within  the  frame¬ 
work  of  a  political  one.  Cooperators 
hope  to  see  consumer  cooperation 
working  side  by  side  with  reformed 
capitalism,  the  government  acting  as 
umpire. 

Cooperators  are  more  opposed  to 
government  control  than  competitive 
businesses. 

(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

To  Prerent  PoUo  Spread 

THE  Atlanta  (Ga.)  Journal  last  week 

began  the  sponsorship  of  a  contest 


for  boys  and  girls  in  the  state  for 
"play-at-home”  ideas  in  view  of  the 
current  polio  epidemic  in  the  state 
and  the  advice  of  doctors  for  parents 
to  keep  children  at  home.  Winners 
will  receive  a  total  of  $15  in  defense 
saving  stamps.  Prize  winning  ideas 
will  be  published  each  day  for  ten 
days,  with  each  winner  receiving  one 
dollar  in  defense  savings  stamps.  At 
the  close  of  the  contest,  judges  will 
select  the  best  of  the  ideas  published 
and  the  contributor  will  be  given  an 
extra  grand  prize  of  $5  in  defense 
savings  stamps.  Contestants  must  not 
be  over  14  years  of  age,  and  are  re¬ 
quested  to  give  their  ideas  for  amuse¬ 
ments  at  home. 

Guest  Cartoons 

J.  ALBERT  BANKS,  Worcester 

(Mass.)  Telegram  and  Evening  Ga¬ 
zette  cartoonist,  was  deluged  with 
cartoons  drawn  by  readers  when  he 
recently  announced  that  his  usual 
space  on  a  certain  day  would  be  de¬ 
voted  entirely  to  sports  cartoons 
drawn  by  amateurs.  Would-be  artists 
were  requested  to  give  their  age, 
name  and  address  and  use  black  ink 
on  white  paper.  They  were  free  to 
choose  any  sports  they  wished.  A 
note  of  humor  was  injected  into 
Banks’  announcement,  w'hen  he  said, 
“Don’t  have  your  ideas  too  good.  It 
might  give  the  boss  an  idea!”  This 
idea  could  be  used  for  general  news 
ev’ents  as  well  as  sports,  or  for  young 
hieh  school  artists  covering  their 
games  or  other  school  events. 

Has  Weather  Bureau 

WHEN  the  U.  S.  Weather  Bureau 

moved  its  Amarillo,  Texas,  station 
eieht  miles  out  in  the  country  to  the 
airport.  Gene  Howe,  publisher  and 
columnist  of  the  Globe-News,  in¬ 
stalled  his  personal  weather  bureau 
atoD  the  newspaper  building  so  he 
could  give  his  readers  the  “low  down” 
on  the  weather  in  town. 

He  installed  a  thermometer,  which 
gives  the  high,  low  and  present  tem¬ 
perature;  a  weather  vane,  a  rainfall 
gauge  and  a  wind  velocity  gauge.  The 
wind  gauge  was  wired  to  an  instru¬ 
ment  board  in  the  editorial  rooms  so 
that  all  Howe  has  to  do  to  determine 
the  wind  direction  and  velocity  is  flip 
a  switch.  Lights  on  the  board  show 
the  direction;  a  series  of  buzzes  tell 
the  direction. 

To  make  his  weather  report  com¬ 
plete,  Howe  installed  a  thermometer 
on  a  down-town  street  corner  so  he 
cotdd  give  the  “sidewalk  in  the  sun” 
temperature. 

He  sends  his  reports  to  the  weather 
bureau.  He  could  collect  25  cents  a 
day  for  daylight  observation;  35  cents 
for  night  observation. 

n 

116  CARRIERS  ON  TRIP 

Tehos  Hauts,  111#.,  Aug.  5 — 116  boys 
and  7  girls  were  awarded  a  three-day 
all  expense  trip  to  St.  Louis  in  the 
recent  Terre  Haute  Tribune-Star  sub¬ 
scription  campaign.  Final  plans  were 
made  by  the  late  James  Hanrahan, 
circulation  director.  The  trip  was 
chaperoned  by  John  Melosch,  route 
manager;  Mr.  and  Mrs.  Charles  White, 
Mr.  and  Mrs.  Ed  Steele,  Pete  Guerrie, 
John  Schwartz,  and  Mrs.  Clara  King, 
of  the  Tribune-Star. 


CORRECTION 

The  following  are  corrected  six  months  linage  figures  submitted  by  Columbia 
(S.  C.)  State,  and  should  replace  those  used  in  the  Semi-Annual  Linage 
‘tabulation  published  August  9. 


Pub-  Total  Display 

City  Paper  lisked  Linage  National  Loral  Classified  Legal 

Columbia  State  . (m)  2,071,031  344,438  1,205,524  475,882  45,187 

Sunday  edition  . (s)  1,040,295  99,322  687,628  236,501  16,844 

Total  . (ms)  3,111,326  443,760  1,893,152  712.383  62,031 
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CLASSIHED 

RATES 

"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
PERSONNEL  SERVICE 

As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placements  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 


_  Business  Opportunity 

Experienced  Operator  wanted  to  assume 
management  and  make  substantial  invest¬ 
ment  in  Shoppers’  publication  with  mod¬ 
ern  plant  that  has  outgrown  present 
management.  25.000  distribution.  Ad 
volume  has  doubled  recently.  Box  3568, 
Editor  &  Publisher. 


_ NewipqpTS  Fo^SaU  _ 

California  owner — ill — authorizes  me  to  sell 
his  desirable;  unopposed;  small  daily 
and  weekly  newspapers;  substantial  town 
in  rich  agricultural  valley;  total  price 
$50,000;  desires  all  cash  or  substantial 
amount;  working  owner  can  take  out 
$8,000  to  $10,000  annually;  full  infor¬ 
mation  will  be  given  only  if  you  qualify 
and  send  references.  A.  W.  Btypes,  Mills 

Bldg..  San  Francisco. _ 

Unopposed  mid-central  major  city  dally. 
Newest  modern  equipment.  Sale  price,  in¬ 
cluding  building,  worth  $30,000  —  less 
than  1940  gross  $200,000  cash.  Murray 
E.  Hill.  Nashville.  Tennessee. 


Nnwspnpur  Broktrs 


Capable  bandling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  PEIGHNER  AGENCY,  Nashville,  Mich. 


Nnwtpapnrs  Wanted 

Small  Daily  wanted  for  well-known  pub¬ 
lisher;  Central  Atlantic  Sate;  all  cash 
if  required.  Harwell  It  Fell,  Birmingham, 
Ala. 


_ Help  Wanted  _ 

Combination  camera  man  and  reporter.  Must 
be  familiar  with  darkroom  and  Speed 
Graphic.  State  experience,  salary  ex¬ 
pected.  Enclose  photograph.  Managing 
Editor,  TIMES  REPUBUCAN,  Marshall- 

town,  Iowa. _ 

DUtriet  Manager.  Young  man  experienced 
in  basic  knowledge  of  cife.,  who  is  eager 
for  opportunity  to  become  member  of 
fast  growing  department.  Box  3602,  Edi- 

tor  &  Publisher. _ 

Editorial  Writer:  Opening  on  metropolitan 
midwestem  newspaper.  Preferably  man 
in  early  thirties  with  qualiflcations  to 
carry  full  share  of  lead  and  handle  wide 
range  of  subjects  competently.  Give  edu¬ 
cation.  experience,  family  situation,  etc. 

Box  3580.  Editor  &  Publisher. _ 

Experienced  District  UsasMst  wanted  with 
good  prodnctioti  record,  for  erenlng  daily. 
Good  opportunity.  Box  8609,  Editor  h 

Publisher. _ 

Good  Advertlaing  Salesman,  also  news  edi¬ 
tor  —  or  combination ,  man  —  for  good 
weekly.  Write  fully.  Signal-Item,  Car- 

negie.  Penna.  _ 

large  Eastern  Dolly  haa  gening  for  thor¬ 
oughly  experienced  advertising  salesman. 
Prefer  man  who  has  handled  department 
stores  or  key  accounts  or  is  the  adver¬ 
tising  manager  of  a  small  newspaper  and 
wants  to  get  into  a  larger  field.  Mer¬ 
chandise  experienee  preferable.  Must 
know  how  to  use  Media  Records  and  sell 
intelligently.  Give  full  details  on  record, 
experience  and  references  in  yonr  reply. 

Box  8588,  Editor  h  Publisher. _ 

Large  Weekly  wants  at  once  male  reporter- 
photographer  who  does  both  well.  Box 

3598,  Editor  It  Publisher. _ 

Opportunity  awaits  good  adrscttafiig  sales¬ 
man  who  can  handle  special  as  well  as 
regular  accounts  for  southern  newspaper. 
Give  complete  information.  Box  3520, 
Editor  k  Publisher 


OR  &  PUBLISHER 


Sitnations  Wanted  j 

Admimstrative 


Advertising  or  Business  Manager  available  at 

once — seventeen  years’  experience — no* 
employed.  Complete  knowledge  all  dt- 
partments;  good  ad  man.  Age  36, 
ried.  family.  Box  3564,  Editor  &  PnK 
Usher. 


AIDE  TO  PUBLISHER.  OWNER 
OR  GENERAL  MANAGER 

Capable  man  seeks  post  as  secretary, 
assistant  to  newspaper  or  magazine  execs- 
tive.  Engineering  education,  widely  trav¬ 
eled.  Now  has  responsible  position,  but 
more  interested  in  future  opportunity,  gy. 
perience  includes  technical  knowledge  all 
departments,  with  more  intimate  know], 
edge  of  accounting,  advertising,  prono- 
tion.  meehanical  and  circulation  work 

He  ran  take  much  of  the  load  off  your 
shoulders,  assist  and  help  with  yonr  prob¬ 
lems.  furnish  new  ideas  and  qnlrkiy  make 
himself  worth  many  times  his  salary. 

Box  3604,  Editor  h  Publisher 


Auditor,  accountant,  fifteen  years'  expari. 
enee — ten  newspaper — thoroughly  famil 
iar  ail  phases  newspaper  operations.  eosU 
financial  statements,  credits,  colleetlmii 
Business  managership  experience,  ^ber 
relisbie.  A-1  references,  bondable.  Bax 
3508  Editor  k  Publisher. 

Bnilnest  or  Advertising  Manager]  in  highly 
competitive  market  developed  in  one  year 
a  two-million  line  increase.  During  thii 
period,  the  rate  structure  was  increased 
Experience,  twenty  years.  Thorough 
knowledge  of  all  departments.  Good  rea¬ 
son  for  making  a  change.  Now  employed. 
A-1  references.  Age  44.  Box  3600,  Edi^ 
tor  k  Publisher. 


Business  Manager  seeks  change.  Age  85, 
married.  Aggressive,  an  honest-to-good-' 
ness  new'i>aper  man.  Don’t  want  a 
million.  Box  3589.  Editor  k  Publisher. 


Editor-Manager  of  northwest  daily  about  to 
he  sold.  ’Thirty  years  old.  married,  two 
children.  Nine  years’  newspaper  experi¬ 
ence;  advertising,  editorial,  administra¬ 
tive.  College  graduate;  Phi  Beta  Kappt. 
Seek  permanent,  responsible  job  with 
commensurate  salary  bonus.  Box  3363, 
Editor  &  Publisher. _ ’ 

Executive  Secretary  (female)  available; 
formerly  with  New  York  newspaper  of¬ 
ficial  :  knowledge  complete  financial,  edi-  ^ 
torinl,  advertising,  plant  operations.  Box  I 
3485.  Editor  k  Publisher. 


General  Manager.  Thoroughly  familiar 
every  phase  of  publishing  business  cities 
10.000  to  50,000.  Have  increased  cir¬ 
culation  41%.  advertising  30%.  4  yre. 
present  connection.  Fine  record  other 
fields.  Know  advertising,  eircnlation  and 
business  administration.  Also  how  to 
build  paper  on  pay-as-you-go  basis.  To 
publisher  wishing  to  revitalize  paper,  or  in 
need  of  responsible  man  to  share  manage 
ment,  will  furnish  bank  and  other  ua- 
questionable  references.  Age  41,  married, 
college  background.  Go  anywhere.  Write 
Box  3570,  Editor  k  Publisher. 


PUBLISHER’S  ASSISTANT 
BUSINESS  MANAGER 
COMPTROLLER 

Seasoned  busineas  and  accounting  executive 
with  broad  experience  on  papert  from 
15.000  to  300.000  eircnlation.  availahla 
on  short  notice.  Now  employed  in  highly 
competitive  Metropolitan  city.  Capable 
of  relieving  busy  publieber  of  adminis¬ 
trative  details,  directing  operations  and 
supervieing  accounting.  Best  references. 

Box  3123  Editor  h  PxMliher 


Seeking  Miltion  aa  aaalatant  to  pnUlaher 
of  profitable  weekly.  Seven  years'  ex¬ 
perience.  advertising  and  editorial  on 
city  daily.  Age  30,  aggretaivo,  eollege. 
Best  references.  Box  8530,  Editor  k 
Publisher. 


Sitsatleag  Woatarf 
AdvertfeiM 


A-1  Saleaman,  88,  lixteen-yeer  foundation 
daily  field,  layonts,  employed,  wants  np- 
portnnity.  Box  3540,  Editor  A  Pnblieber 


Adwerttalng  Manager.  Gaining  linage  and 
income  for  4he  seventh  consecutive  year 
aeeks  change.  Desire  connection  witk 
Western  Mid- West,  or  Southern  Ownsi 
or  Publisher  that  DEMANDS  RESULTS 
Know  EVERY  PHASE  of  the  businesi 
and  have  never  seen  a  litnation  too  tough. 
Not  a  high  priced  theorist,  bat  an  ag¬ 
gressive,  practical,  low  sales  cost  incomt 
builder,  with  proven  top  record  as  Reenlt 
getter,  that  will  stand  the  moat  Minatt 
Inspection.  Box  3434,  Editor  k  Publisher 


Advertlaing  and  New  Bnalneaa  Manager 
Fifteen  years  West  Coast  creating  and  sell 
ing  on  country  and  metropolitan  papers. 
Exp.  all  dept’s.  Seek  opportunity  A-1 
newspaper  where  better  than  nverw 
results  merit  above-average  oompensation. 
Exp.  highly  comp,  fields  to  advantage 
publisher  anywhere  U.  8.  A.  Availablt 
Sept.  15.  Age  36,  married.  2  children- 
Best  references.  Address  Box  3575,  Edi¬ 
tor  k  Publisher. 
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■  Situations  Wanted 

Advertisinf  (Cont’d) 

IdrartlslDg  Asslatint  on  smiU  dally  aviil- 
able  September  15th.  Now  advertising 
Dsnager  weekly.  Draft  exempt.  Box 
*.‘,82.  Editor  &  Publisher. 

T^itt«iiig  Manager.  30;  flawless  record; 
*Binor  executive  large  midwestem  news- 
naoer;  seeks  return  to  native  New  Eng¬ 
land.  Box  3472.  Editor  k  Publisher. 
^vertising  Manager,  35,  a  man  who  loves 
newspaper  advertising.  Fourteen  years 
of  tough  experience.  Box  3590,  Editor 

^  Publisher. _ 

AdTlrtfs*"!  Manager-Salesman,  at  present 
and  for  nine  years  advertising  manager 
department  storea,  one  year  agency.  Age 
SO.  Wants  sales  and  contact  work  with 
newspaper,  magasine  or  shopping  news. 
Complete  knowledge  retail  sales  poomo 
tioB.  expert  layout  and  copywriting.  Ag- 

ressive.  personable.  Box  3478,  Editor 

Publisher. _ 

Advertising  Manager-Salesman;  sTi  mar 
ried;  draft  exempt;  college;  excellent 
ropy,  layout,  merchandising.  Prefer  East. 
Available  September  15th.  Box  3605,  Edi- 

tor  k  Publisher. _ 

Advartlainf  Manager-Solicitor  available.  A 
resourceful,  broad-gauged  advertising  man 
who  has  had  fifteen  years  of  successful 
sdvertising  experience  on  tough  Metro¬ 
politan  assignments,  is  seeking  a  connee- 
tion.  Have  served  on  papers  in  Indiana¬ 
polis.  Kansas  City  and  Springfield.  Illinois, 
f^or  to  display  experience,  was  Classified 
Mansger  of  medium-sized  dailies  in  Min¬ 
nesota  and  Georgia. 

^und  experience  in  general  advertis¬ 
ing;  know  layouts  and  can  prepare  own 
copy.  If  linage  is  your  problem,  I  solicit 
your  inquiry.  Am  not  “high  priced" 
snd  can  satisfy.  No  objection  to  small 
city  if  earning  possibilities  and  living 
conditions  are  right.  Age  42;  married; 
now  located  in  Chicago  and  available 
immediately.  Reply,  in  confidence,  to 

Box  3531,  Editor  k  Publisher^ _ 

Advertising  Salesman  —  Seeking  advance¬ 
ment.  Past  five  years  department  store, 
furniture  and  major  accounts  large  daily. 
Seventeen  years  department  store  mer¬ 
chandising  and  advertising.  Good  layouts, 
now  employed,  reliable,  married,  age  37. 
Prefer  midwest.  Box  3523,  Editor  & 

Publisher. _ 

Aggressive  Display  Salesman;  29.  excellent 
merchandising  background,  copy,  lay  outs; 
second  paper  experience;  high  journalism 
education;  married;  now  employed,  best 
references.  Box  3537.  Editor  &  Publisher. 
Solicitor,  who  can't  sell  everybody,  but  a 
darn  good  worker  I  Age  35,  no  fool. 
$45.00  minimum.  Thirteen  year.-i'  ex- 
perience.  Box  3594,  Editor  A-  Publisher. 

Sitaations  Wantad 
CircalatioB 

Available  as  Circnlation  Manager  or  assist¬ 
ant,  one  of  the  best  carrier  supervisors 
in  the  country.  Ten  years’  experience. 
Married;  age  32;  journalism  graduate. 
Best  references.  Box  3526,  Editor  & 
Publisher. _ 

CntCUIATION-BUSINESS  MANAGES 

Impressive  record,  has  managed  and  built 
daily  newspaper,  specializing  in  circula¬ 
tion  and  management.  Age  45,  married. 
Salary  desired  not  excessive.  Second 
paper  preferred. 

Bax  3591 _ Editor  &  Publisher. 

OlnalaUen  Manafement  wanted  on  dally, 
city  of  15,000  population  or  larger.  Pres¬ 
ent  position  on  metropolitan  newspaper 
sloven  years  as  district  manager  and  as 
supervisor  suburban  and  country  terri¬ 
tory.  Age  39,  married,  top  references 
aad  recommendations.  Box  3481,  Editor 

h  Publisher. _ 

Cficslatlon  Manager:  Fourteen  years'  ex¬ 
perience.  Expert  in  home  delivery  and 
street  sales.  Thorough  knowledge  pro¬ 
motion.  Want  opportunity  to  show  worth. 
Age  31,  married.  Box  3586,  Editor  A 
Publisher. 


M 

Situations  Wanted 
Editorial  (Cont’d) 

Agile  Editor  -  Reporter,  Feature  -  Rewrite  - 
Makeup  Man.  Photos.  6  years’  news¬ 
papers,  magazines,  28.  Deferred.  Em¬ 
ployed.  BA  Wisconsin.  Box  3596,  Edi- 

tor  &  Publisher. _ 

Alert  yonng  managing  editor  national  trade 
weekly  seeks  change:  magazine,  newspa¬ 
per,  publicity.  Age  24.  A.B.,  M.S.  (Col¬ 
umbia  Journalism),  1-B.  Box  3462,  Edi- 

tor  A  Publisher, _ 

All-around  eighteen-year  experience  as  edi¬ 
tor.  copy-reader,  rewrite,  feature  writer: 
age  38;  married;  now  employed.  Box 

3606,  Editor  Sc  I^blisher. _ 

Amusement  Editor  —  films ;  stage,  radio. 
Proven  critical  ability.  Personal  ac¬ 
quaintance,  amusement  executives.  Can 
build  live  page.  Box  3452,  Editor  & 

Publisher. _ 

Capable,  young  woman  reporter  wants  job 
on  your  daily  or  large  weekly.  Em¬ 
ployed,  can  handle  straight  news,  desk, 
society,  feature.  Single,  23.  university 
graduate.  Box  8479.  Editor  A  Publisher. 
Careful,  thoughtful  writer  wishes  to  leave 
field  of  literary  research  for  position  on 
small  newspaper,  preferably  in  a  small 
community.  Expect  only  modest  salary. 
Single,  age  29;  university  and  journalistic 
references.  Box  3544,  Editor  A  Publisher, 
College  Editor  oldest  evening  college  paper 
in  America,  seeks  any  type  editorial  work. 
Go  anywhere  I  Handled  all  phases  of 
newspaper  work.  Write  for  booklet  of 
sample  writings.  Peter  Keller.  1470 
Sterling  Place.  Brooklyn,  New  York. 
Copy-Editor,  34,  experienced,  competent,  re¬ 
liable.  steady  habits.  Eastern  U.  S.  $40. 

Box  3322.  Editor  ft  Publisher _ 

Deskman — edits  copy,  writes  punch  hends. 
Reporter  six  years’  experience.  Age  28, 
draft  exempt.  Available  immediately.  Box 

3298.  Editor  k  Publisher. _ _ 

Editor,  now  employed  large  New  England 
daily,  would  transfer  services.  Experi¬ 
enced  all  phases.  No  preference  as  to 
locality.  College  graduate.  32.  married. 

Box  3471.  Editor  &  Publisher. _ 

Editor-Reporter  (28)  of  good  suburban 
weekly,  wants  reportorial  job  on  daily 
with  circulation  over  10.000;  can  also 
handle  any  editorial  job.  Box  3515, 

Fd’tor  &  Publisher. _ 

Editor  -  Reporter  -  Photographer,  36.  able 
writer,  desk  man.  Know  makeup,  fea¬ 
tures,  editorials,  sports.  Box  3565,  Edi- 

tor  k  Publisher. _ 

Foreign-Domestic  News  Specialist.  Ph.D. 
background,  famous  university.  Will  do 
general  editorial  work.  Can  help  evalu¬ 
ate.  interpret  today’s  confusing  dis¬ 
patches.  Young — 1-B.  Box  3592,  Editor 

&  Publisher. _  _ 

Girl,  22,  editorial  assistant;  college  gradu¬ 
ate.  journalism  training  and  experience. 
Proofreader,  typist.  New  York.  New  Jer- 

sey.  Box  3587,  Editor  &  Publisher. _ 

Girl  Reporter  will  more  than  fill  drafted 
male’s  shoes  for  duration;  6  years’  ex¬ 
perience,  capable  handle  anything  in  city 
room  or  skirt  departments.  Box  3547, 

Editor  &  Publisher. _ 

Hard-working  Reporter — rewrite,  feature. 
Age  23;  university  degree;  draft  exempt. 

Go  anywhere.  Box  3509,  E.  &  P.  _ 

Journalism  Graduate  wants  opportunity  on 
newspaper  in  metropolitan  area.  Will  ac- 

cept  anythingl  Box  3601.  E.  &  P. _ 

Managing  Editor  or  Assistant  Publisher,  33. 
Now  employed  by  press  association. 
Managerial  newspaper  experience,  married, 
law  trained.  Box  3595,  Editor  &  Pub- 

lisher. _ 

Newspaperman  —  seventeen  years’  experi¬ 
ence  —  reporting,  copyreading.  makeup, 
rewrite,  features  and  sports.  Single,  over 
draft  age.  References.  Box  3448,  ^itor 

k  Publisher, _ 

Opportunity  laeUng  here  only  reason  decade 
of  editor-reporter  experience  on  prise¬ 
winning  daily  is  on  block.  Whst  offer 
daily,  weekly!  John  Wynne,  Lock  Haven, 
Penns. 


Compoiiag  Room  Equipmant  For  Sale 

Equipment-wise  newspaper  men  eliminate 
costly  maintenance  and  slow,  inefficient 
operation  by  always  specifying  new  Lino¬ 
types.  Your  Linotype  representative  will 
be  glad  to  help  with  your  problem. 


A  Blue  Streak  saves  more  than  It  costal 
Buy  I^otyi>es,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room . 

LINOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street _ New  York,  N.  Y. 

Guaranteed  Rebuilt  Iiinotyiies  &  Intertypes 

See  HOOD-FALCO  CORP.,  First 


225  A’arick  Street 


UP  INTO  A  BETTER  JOB 

Stepped  Louis  N.  Martin  as  the  result  of  a  Personnel 
Service  lead.  Martin,  formerly  with  the  West  Hartford 
(Conn.)  METROPOLITAN  NEWS  is  now  with  the  Home 
Economics  Service  Corporation. 

Better  jobs  are  obtained  every  week  through  the  classified 
columns  and  Personnel  Service  Details  in  classified  mast¬ 
head. 

E.  &  P.  PERSONNEL  SERVICE 

Editor  &  Publisher 

1700  Times  Bldg.  New  York.  N.  Y. 


Mechanical  Equipment  Wanted 

Composing  Room  Trucks.  Give  description, 
condition,  price.  The  Zanesville  Publish- 

ing  Company.  Zanesville.  Ohio. _ 

Newspaper  Equipment  Bought  or  Sold 

Geo.  O.  Heffelman,  406  W.  Pico,  Ik>b  Angeles 

Newspaper  Morgue  For  Sale 

Morgue  of  111  year  old  Boston  Transcript 
for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  250,000  individuals  and  on  a  com¬ 
prehensive  variety  of  subjects ;  also  plates, 
photos,  mats  and  maps;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

BOSTON  TRANSCRIPT 
BOSTON.  MASS. 


New  York.  N.  Y.  — 


MONOTYPE  THOMPSON  CASTING  MACH 
INE,  complete  with  2  molds  and  73  fonts 
of  mats  casting  from  6  to  48  points. 

INTERTYPE— MODEL  C.  with  1  extra 
magazine  and  4  fonts  Vogue  type. 

MONOTYPE  MATS  IN  CASES 

Stymie  S190  with  7390  10  and 
12  point. 

San  Serif  5329  with  J330  8  and 
12  point. 

Bodoni  ;375A  with  S375C  and 
275K.  8  and  10  point. 

Bookman  COS  with  ;98K,  8  and 
12  point. 

Caslon  :337E  with  53370.  10 
and  12  point. 

THE  VANCE  R.  HOOD  CO. 

225  Varlck  St..  N.  Y.  C.  WAlker  6-5083 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
votir  needs. 

MONTGO.MERY  &  B.XCON 

Towanda, _ _ Penna. 

Mechanical  Equipment  For  Sale 

Duplex  Press  8-page;  model  C  Intertypes; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NORTHERN  MACHINE  WORKS 

Marshall  k  Jefferson  Sts.  Phila.,  Penna. 

Hoe  Z  pattern  sextuple  press  with  ink 
pumps;  two  Hoe  right  angle  condensed 
quadruple  presses;  Wood  pony  autoplates 
23  9^16"  cut-off.  plates. 

BOSTON  TRANSCRIPT 
BOSTON,  MAS.SACHUSETTS 

Muchanical  Equipment  Wanted 

Wanted:  Single  width  Goss  press,  13%  inch 
printing  diameter,  21%  inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  3588,  Editor  k  Publiaher. 


Situations  Wonted 
Editorial  (Cout'd) 

Picture  Editor,  29,  single,  five  years’  syndi¬ 
cate  experience,  seeks  job  on  daily.  Box 
3577,  Editor  k  Publisher, _ 

Froofreadei,  advertising  ex^rience,  desires 
opportunity  all-around  work,  small  coastal 
newspaper.  Box  3507,  Editor  k  Pnb- 
lisher. _ _ _ 

Reporter,  27,  four  years’  experience  on 
dailies  in  East.  Rewriting,  editing.  Draft- 
deferred.  Available  now  I  Box  3514,  Edi¬ 
tor  k  Publisher. 


Nuwtpapur  Flout  For  SoU 


DAILY  NEWSPAPER  PLANT 

HOE  ‘‘SDPERSPEED’’  PRESS 
3  Units  High  Speed  Polders 
Ink  Pump  Steel  Cylinders 

Full  Automatic  A.C.  Motor  Drive 
Cutler-Hammer  Conveyor 
Automatic  Stereotype  Machinery 

INTERTYPE  MACHINES 
Flat  Stereotype  Machinery 
2  Model  eSM  b  Model  B 

Margach  Fi-eders  Electric  Pots 
LUDLOW  MACHINE  30  Fonts  Mats 
MONOTYPE  Material  Maker 
.  Flat  Stereotype  Machinery- 

Turtles  Chases  Type  Cabinets 

Complete  Information  upon  request. 

JOHN  GRIFFITHS  CO.,  INC. 

145  Na.ssau  Street,  New  York  City. 

Photo-Engraving  Equipment  For  Sole 

Photo-Engraving  Equipment  and  Metals 
K.  T.  SULLEB.ARGER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York.  N.  Y. _ _ Chicago.  Ill. 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 

230  W.  41st  Street  New  York  City 

Press  &  Stereotype  Equipment  For  Sale 

For  Sale:  12-page  Goss  Monitor  newspaper 
press  with  all  stereotype  equipment,  in¬ 
cluding  mat  roller.  A  real  bargain  I  Can 
be  seen  in  operation  daily.  Marshall 
News  Messenger,  Marshall,  Texas. 

Wood  Type  For  Sale 

WOOD  TYPE  FOR  NEWSPAPERS 

American  Wood  Type  Manufacturing  Co. 

270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


Situations  Wanted 

Editorial  (Cout’d) 

Reporter,  with  general  news,  sports  experi¬ 
ence  on  eastern  daily,  available  September 
l.-it.  Now  doing  amusement  park  publicity. 
Journalism  graduate.  Age  23,  draft  1-B. 

Box  3533  Editor  &  Publisher. _ 

Reporter-editor,  desk  man;  eleven  years’ 
experience — three  year  AP  training.  Mar¬ 
ried.  Age  31.  Box  3585,  Editor  & 

Publisher. _ 

Sports  Editor,  Writer  —  Stressing  promo¬ 
tion.  attractive  makeup,  good  writing; 
proven  ability,  personality.  Box  3584, 
Editor  &  Publisher. 


Telegraph  Editor  trunk  wire  daily  of  40,000 
circnlation,  fifteen  years’  experience, 
seeks  shift  to  rim  of  larger  i:mper  or 
managing  editor  small,  stable  daily.  Age 
34,  family.  Box  3460,  Editor  k  Pub¬ 
lisher. 


Situatieus  Woutod 
Mechanical 


Composing  Boom  Foreman  —  record  and 
references  the  best  I  Intelligent,  efficient, 
experienced;  cooperate  with  all  depart¬ 
ments,  get  good  production;  keep  plant 
in  A-1  condition;  good  orjganizer  and 
executive;  also,  good  job  printer.  Mini¬ 
mum  $75  week.  Replies  confidential. 
Harry  DeDell.  277  Dale  Street,  Syracuse, 
New  York.  Phone  3-5958. 


SHuatious  Wantad 
Proasotiou 


Promotion  Man,  age  37.  Classified,  display, 
circulation,  advertisers’  service.  Drsms- 
tic  copy,  effective  layouts,  production,  re¬ 
search.  Fifteen-year  productive  promo¬ 
tion  and  sdvertising  background  in  news¬ 
paper,  radio  snd  mercantile  fields.  Know 
readers’  snd  advertisers'  viewpoints. 
Complete  charge  or  executive  assistant. 
Box  3529,  Editor  k  Publisher. 
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SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 


News  Men 
Snowed  Under 
In  Guild  Vote 


IT  SEEMS  that  we  didn't  have  com¬ 
plete  information  when  we  com¬ 
mented  last  week  on  the  Guild’s  win¬ 
ning  vote  in  the  New 
York  Times  editorial 
department  election. 
According  to  Joseph 
Shaplen,  secretary- 
treasurer  of  the 
American  Newspaper  Writers  Asso¬ 
ciation,  which  polled  202  votes  in  the 
NLRB  balloting  against  the  guild’s 
295,  the  latter  figure  included  only  70 
members  of  the  Times’  writing  staff. 
The  American  Newswriters  Associa¬ 
tion,  an  A.  F.  of  L.  union,  disclaimed 
jurisdiction  over  non-editorial  em¬ 
ployes  —  office  boys,  stenographers, 
clerks,  secretaries,  etc. — including  in 
its  ranks  only  members  of  the  writing 
craft.  The  guild  polled  its  majority 
among  people  whose  contribution  to 
the  newspaf)er,  indispensable  as  its 
sum  is,  is  not  reflected  in  the  columns 
of  the  Times. 


“There  is  no  more  reason  why  a 
union  of  newspapermen  should  be 
compelled  to  include  office  boys  and 
stenographers  than  there  is  for  Actors’ 
Equity  or  the  Teachers’  Union  to 
bracket  such  employes  in  their  organ¬ 
izations,”  Mr.  Shaplen  says.  We  agree 
heartily,  with  our  usual  reservation 
that  we  can’t  see  a  union  organiza¬ 
tion  for  writing  newspaper  people  as 
a  necessity.  We  agree  also  with  Mr. 
Shaplen  that  the  inclusion  of  the 
clerical  and  office  forces  in  the  guild 
springs  not  from  any  sound  trade 
union  consideration,  but  from  the 
political  purposes  of  the  guild.  This 
writer  has  no  argument  against  the 
organization  of  clerical  employes  in 
trade  unions.  That  right  of  organiza¬ 
tion  is  inherent  in  their  franchise  as 
citizens.  They  do  not  belong,  we  have 
always  contended,  in  an  organization 
of  writing  newspaper  people,  whose 
primary  job  is  professional,  regardless 
of  the  guild’s  repeated  emphatic  re¬ 
jection  of  professional  status.  When 
the  guild’s  membership  base  was 
broadened  to  include  clerical  and 
other  employes  besides  the  writing 
folks  with  whom  the  organization  was 
established,  the  obvious  purpose  was 
to  get  more  dues  and  to  include  a 
group  among  whom  discontent  with 
low  salaries  would  be  more  pro¬ 
nounced  than  could  be  expected 
among  reporters  and  desk  men.  The 
Communist  pilots  who  were  at  the 
guild  wheel  when  that  program  was 
adopted  in  St.  Louis  four  years  ago 
knew  that  people  who  didn’t  have  the 
“savvy”  that  you  have  to  possess  in 
an  editorial  job  were  much  better 
material  for  carrying  out  the  CP  pro¬ 
gram  than  the  men  and  women  who 
might  be  expected  to  know  what  it 
was  all  about. 


*  *  * 


People 


Pawns? 


MR.  SHAPLEN  considers  that  the 
American  Newspaper  Writers  Asso¬ 
ciation  has  won  an  important  tactical 
decision,  even  though 
the  guild  got  the  nod 
in  the  election.  The 
Times’  editorial  peo¬ 
ple  demonstrated,  he 
believes,  that  the  ma¬ 
jority  of  its  writing  staff  want  no 
part  of  the  guild.  We  hope  he’s  right, 
for  the  New  York  Newspaper  Guild, 
as  now  constituted,  is  not  an  organi¬ 
zation  representative  of  the  writing 
craft.  It  is  a  political  outfit,  which 
has  devoted  more  time  and  energy  to 
the  promotion  of  the  Communist  pro¬ 


gram  than  it  has  to  the  improvement 
of  the  working  conditions  and  salaries 
of  the  people  who  write  and  edit  the 
news  that  New  Yorkers  and  many 
millions  of  others  read.  In  fact,  we 
think  it  is  correct  that  the  activities 
of  the  guild  have  cost  New  York  City 
newspaper  writers  more  in  cold  cash 
than  has  been  won  in  the  series  of 
contracts.  Counting  the  jobs  that  have 
been  lost  and  destroyed  since  the  guild 
began  its  career,  we  should  say  that 
the  balance  is  definitely  in  the  red. 

It  was  no  surprise  that  the  guild 
tacticians  announced  immediately  after 
the  favorable  “editorial”  vote  on  the 
Times  that  hereafter  contracts  would 
be  made  for  the  combined  editorial 
and  business  office  units,  which  have 
been  separate.  That  would  give  the 
guild  a  unit  of  about  1,300  employes, 
in  which  the  writing  members  of  the 
staff  would  be  outnumbered  by  at 
least  three  to  one — a  voting  group 
v/hich  must  command  attention  from 
any  employer. 

Why  the  members  of  the  writing 
.staff  of  a  newspaper  so  distinguished 
as  that  of  the  New  York  Times  should 
lend  themselves  to  any  such  set-up 
has  long  since  passed  our  under¬ 
standing.  Their  interests  are  not  those 
of  circulation  solicitors  or  route  men. 
nor  of  advertising  salesmen,  nor  of 
accountants,  stenographers,  clerks,  of¬ 
fice  boys  or  copy  boys.  The  primary 
function  of  reporters,  desk  men, 
make-up  editors,  editorial  writers  and 
writing  specialists  is  the  production  of 
material  which  will  interest  the  public 
and  keep  the  paper  sold  to  the  public. 
The  reporter  is  sometimes  a  bird-dog, 
to  be  sure,  picking  up  the  game  that 
the  other  fellow  has  shot  down,  but 
more  often  he  is  a  genuinely  creative 
worker,  molding  into  intelligible  and 
readable  form  the  amorphous  current 
of  events. 

It  is  traditional  that  reporters  must 
damn  the  copy  desk  for  “butchering” 
his  masterpieces,  but  every  news¬ 
paperman  knows  that  a  competent 
desk  is  the  heart  of  a  good  news¬ 
paper.  The  men  on  a  first  class  desk 
are  not  mechanics.  They  are  profes¬ 
sional,  in  the  highest  sense  of  the  word. 
Their  technical  skill,  essential  as  it  is, 
is  only  a  minor  part  of  the  equip¬ 
ment  they  must  bring  to  their  daily 
tasks. 

How  these  men  were  ever  sold  the 
idea  that  they  were  mechanical  crafts¬ 
men  is  a  puzzle  that  will  stand  for 
many  a  year.  That  they  were  swin¬ 
dled  into  becoming  the  tail  of  the 
guild  kite,  outnumbered  and  outvoted 
by  people  of  far  less  importance  in 
the  newspaper  picture,  is  another  evi¬ 
dence  of  the  insane  years  through 
which  we  have  been  passing.  Without 
the  editorial  people,  the  guild  would 
quickly  lose  the  standing  given  it  by 
the  championship  of  such  men  as 
Heywood  Broun,  Kenneth  Crawford. 
Harry  Martin,  and  other  sincere  writ¬ 
ing  people  who  looked  to  it  for  no 
personal  gain  but  as  a  necessary  pro¬ 
tection  for  their  fellows. 

At  this  moment,  we  don’t  think  that 
the  ideals  of  these  men  have  been 
realized  in  the  guild.  Speaking  as  one 
man,  we  are  a  member  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors. 
That  is  an  organization  which  serves 
professional  ends,  and  it  is  one  to 
which  any  newspaperman  ought  to 
aspire  to  belong.  Its  membership 
qualifications,  however,  limit  the 
number  and  rank  of  newspapermen 


who  can  be  elected.  There  is,  with¬ 
out  the  shadow  of  a  doubt,  a  need  for 
another  organization  of  newspaper 
men  and  women  who  don’t  yet  rate 
the  three  or  four  stripes  of  the 
ASNE.  We  don’t  think  it  ought  to  be 
a  trade  union,  but  to  date,  nobody 
has  had  brains  enough  to  put  forward 
a  professional  group  that  could  at¬ 
tract  more  than  a  corporal’s  guard. 
We  don’t  want  any  crowd  sponsored 
by  publishers — and,  from  our  contacts 
with  publishers,  we  are  quite  sure 
that  no  responsible  publisher  wants 
to  be  associated  with  any  union  or 
society  of  employes. 

*  •  * 


Room  For 
Professional 
Association 


IT  MAY  develop  that  the  American 

Federation  of  Labor  union  of  writ¬ 
ing  people  which  mustered  202  votes 
in  the  New  York 
Times  election  can 
put  the  professional 
side  above  purely 
trade  union  consid¬ 
erations.  There  is 
nothing  incompatible  between  the 
two,  provided  that  the  word  “profes¬ 
sional”  is  not  again  misused.  It  has 
been,  several  times  in  recent  years, 
but  we  see  no  reason  why  writing 
people  should  abandon  a  dignity  and 
a  standing  that  has  been  hard  won 
during  the  past  250  years. 

Newspaper  people  in  Great  Britain 
and  in  Australia  have  strong  unions, 
but  in  neither  country  does  the  idea 
prevail  that  newspaper  writers  are 
laborers  or  mechanics.  The  British 
and  Australian  unions  have  achieved 
excellent  working  conditions  for  their 
members.  They  don't  have  any  non¬ 
sense  like  the  closed  or  preferential 
shop.  They  don’t  try  to  strong-arm 
people  into  membership.  They  don’t 
regard  themselves  as  having  a  mission 
to  advance  the  cause  of  organized 
labor.  They  think  of  themselves  first 
as  journalists — and  in  British  circles, 
the  word  doesn’t  mean  either  a  news¬ 
paper  man  out  of  work  or  a  guy  with 
spats  and  a  gold-headed  cane — and 
even  in  their  conventions,  they  talk 
newspaper  stuff  rather  than  the  Com¬ 
munistic  gibberish  that  is  heard  at  so 
many  guild  meetings  in  this  land. 

There  is  a  place  in  this  country  for 
an  organization  of  newspaper  people, 
which  will  combine  dignity  with  bar¬ 
gaining  power.  Maybe  the  new  A.F. 
of  L.  outfit  will  succeed  in  doing  what 
the  guild  has  so  far  failed  to  do  in  that 
lespect.  There  is  another  organiza¬ 
tion,  the  American  Press  Society, 
which  has  been  in  existence  for  more 
than  five  years,  but  which  has  never 
attracted  a  large  enough  following  to 
become  genuinely  important.  Its 
program  was  probably  too  indefinite 
to  win  recruits  at  a  time  when  organ¬ 
ized  labor  was  on  the  march,  with  the 
guild’s  militancy  and  priority  in  the 
field  giving  it  the  advantage  among 
writing  people  who  believed  that  they 
needed  organization. 

We  doubt  that  any  organization 
without  an  economic  program  can 
establish  itself  now  or  in  the  immedi¬ 
ate  future.  Newspaper  people  are  no¬ 
toriously  bad  “joiners”  and  an  organ¬ 
ization  that  depends  upon  their  good 
will  and  persistence  in  paying  dues  is 
likely  to  have  many  perilous  mo¬ 
ments.  The  fate  of  numerous  press 
clubs  is  sufficient  proof  of  that.  Even 
the  guild,  with  its  strongly  militant 
policies,  has  had  plenty  of  trouble  in 
keeping  the  members  in  line  and  paid 
up.  Every  guild  convention  has  heard 
the  same  story  about  the  “elimination 
of  dead  wood”  from  the  membership — 


in  other  words,  the  dropping  of  sev¬ 
eral  thousand  members  during  each 
year. 

Our  opinion  is  that  the  guild’s  gen¬ 
eral  program  has  repelled  more  writ¬ 
ing  people  than  it  has  attracted.  The 
majority  of  editorial  workers  is  not 
composed  of  people  who  play  with 
“ideologies.”  They  are  intelligent 
people,  and  they  are  concerned  with 
the  great  politicial  thoughts  of  this 
age,  but  of  the  several  hundred  with 
whom  we  have  become  acquainted 
during  the  past  20  years,  only  a  small 
minority  regards  itself  as  commis¬ 
sioned  to  spread  the  gospel  of  any 
“ism.”  In  the  mass,  they  quickly  re¬ 
sented  the  resolutions  adopted  at  one 
or  two  guild  conventions,  committing 
the  membership  to  a  series  of  radical 
policies  and  in  1938  the  membership 
of  the  guild  compelled  the  rescission 
of  several  convention  resolutions.  We 
don’t  think  that  the  majority  of  work¬ 
ing  newspaper  men  and  women  be¬ 
lieve  that  they  belong  in  politics  as 
an  organized  unit.  The  scheme  of 
lining  up  behind  any  candidate  or 
policy,  as  followed  by  the  guild  on 
several  occasions,  has  done  no  good 
to  the  causes  and  candidates  ch^- 
pioned,  and  it  has  unquestionably 
alienated  from  the  guild  people  whose 
counsels  might  be  extremely  valuable 
to  the  welfare  of  newspaper  people 
generally. 

And  we  don’t  believe  that  newspaper 
people  are  generally  in  accord  with 
the  guild’s  strike  policies,  its  aggres¬ 
sive  picketing,  secondary  boycotts  and 
other  forms  of  legal  blackmail.  A 
strike  which  is  conducted  on  the  guild 
tactical  plan  is  not  merely  a  form  of 
protest  against  injustice.  In  many 
instances  it  has  been  out  and  out 
war,  with  the  aim  of  destroying  a 
newspaper — and  in  several  instances, 
it  has  achieved  that  result.  It  is  hard 
to  see  how  any  newspaper  people  have 
benefited  by  that  form  of  operation. 

We  repeat,  there  is  room  for  an 
organization  of  editorial  people,  apart 
and  distinct  from  the  present  office 
employes’  union  called  the  American 
Newspaper  Guild.  To  call  for  such  a 
distinct  organization  is  not,  as  we  see 
it,  snobbery.  It  is  merely  a  recog¬ 
nition  of  facts  as  they  are— a  recog¬ 
nition  that  is  most  certainly  non¬ 
existent  in  the  present  guild  set-up. 

■ 

CORRECTION 

Reference  was  made  on  this  page 
in  the  August  9  issue  to  the  proposed 
new  schedule  of  dues  for  the  New 
York  Newspaper  Guild.  Inadvertent¬ 
ly,  it  was  stated  that  the  new  ratw 
applied  to  weekly  dues.  The  fact  is 
that  the  schedules  are  on  a  monthly 
bctsis,  and  we  are  glad  to  set  the  record 
straight. 

■ 

PM.  GUILD  RENEW 

A  guarantee  by  Marshall  Field, 
president  of  the  newspaper  PM,  that 
severance  and  vacation  pay  would  ^ 
given  to  all  employes  of  the  paper  in 
the  event  it  suspended  during  the  ten¬ 
ure  of  the  contract,  highlighted  a  new 
one-year  contract  PM  last  week  signed 
with  the  Newspaper  Guild  of  New 
York.  Another  clause  in  the  contract, 
regarded  in  newspaper  circles  as  » 
model  between  a  newspaper  and  tlw 
guild,  established  a  $25  a  week  mini¬ 
mum  for  all  employes  now  in  the  ser¬ 
vice  of  PM  covered  by  the  contract 
This  includes  copy  boys  and  porters. 
The  contract  is  retroactive  to  April, 
when  the  first  contract  entered  into  by 
PM  and  the  guild  expired. 

■ 

APPOINTS  "SPECIAL" 

The  Mobile  (Ala.)  Press  Register 
after  Oct.  1  will  be  represented  in  the 
national  field  by  The  John  Budd  Com¬ 
pany. 
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